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O MORE SHRINKING 


mENDWOOD 


No need to put up with A and B results 

Franklins Look at the difference in MENDWOOD 
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THE NON-SHRINKING WOOD PLASTIC 
molds like putty — holds like glue! 
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las HARDWARE 


OLESALER . Originators of Genuine Liquid Hide Glue and Other Fine Products : 































* STRONGER higher tensile strength, no sand 


holes 


© TAPER TAPPED —dall pipe threads tapered to 


ensure leak pr of ioints in eve ry instaraton 


© PROTECTED — galvanized fittings zinc ploted 
atter fabr qnon tor rricy x ry) prot | yn Oo} all 


surfa > if jGING the 


®* CARTONED fOr e@xirey ¢ rivet ence in har ning 


eliminates dan age and inver tory | 


* ALL CAPITOL FITTINGS MEET FEDERAL 
SPECIFICATIONS 
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HEX BUSHINGS PLUGS REDI-WELL POINTS 





and Forged Steel High Pressure Fittings 


Vl 


MEG. & SUPPLY CO. 


COLUMBUS, OHIO 





SOLD ONLY THROUGH RECOGNIZED — 
WHOLESALERS AND DISTRIBUTORS ix. 


















ATKINS "© iede assortment 


® Handy Card-Holder 
..». Helps You Sell! 
















@ New Design Window Package 
... Helps You Sell! 





42 = eT oe 


| @ Sturdy Metal Display-Merchandiser 
; : 

















‘ee, ... Helps You Sell! 4 
Ranma rence “Se 
2 Dye SRO ou are TEM pitas z syne oe ae oe ee oe ee aie 
d 
Variety to Meet Customer Demand... 
The Atkins No. C-20 Circular Saw Blade Assortment includes 
7 Reta! Dealer 
| ‘ Arbor Hole Each Each 
| 2 No. AU-1600 6'." Dia Combination Tooth 1% Round $1.75 $1.23 
e T ne A tk in G No Cc -90 | 1 No AU 1/700 i“ Dia ~_omboinatior Tooth 1 . Rout a 200 1 40 
1 No. AU-1800 8'.° Dia Combination Toot? 1% Round 2.15 1.51 
Circular Saw Blade Assort- 
i rey 
ner gives a we 
, ' pives you a ws 3 No. A-866 5%," Dia Combination Toot! Diamond 1.75 1.23 
led f bhi; 2 No. A-377 iy” Dia Combination Toot! Diamond 2.00 1.40 
roundcet STOCK O biade 5 at | 1 No. A-388 84." Dia Combination Tooth Diamond 915 141 
a nominal price and will 
Ms / : 
take care of 87% of your | 2 No. A-600 6" Dia Combination Tooth .” Square 1.75 1.23 
} 1 No A 125 i ‘ Dia Combi: atior Toot? ‘ Square 200 1 40 
calls tor circular blades! } 1 No. A-850 8," Dia Combination Toot! '/..” Square 2 65 1.66 
The assortment contains | . mur " . 
| | 2 No. A-37 6" Dia Combination Toot -” Round wit 
6,7 and 8 sizes, fitting Bushing 1.75 1.23 
| 1 No. A-3/ j Dia Combinati Toot! ~ Round with 
Biack & Decker, Skil- Bushing 2.00 1.40 
< No. A-3/ 8 Dia ( no athe Tooth yA Round with 
saw, Mall, Porter Cable, ,” Bushing 2.15 1.51 
| 1 No A i/ 4 Dia “Lombinatior Tooth + Rour P with 
vii and Bench and Table , enow-Sround ," Bushing 3.95 2.77 
_ Saws. | PLUS One Metal D y-Mer lise) FREE 
7 Assortment Retail Selling Price $40.95 
oy 7 Beales Geet... sw cc ce: . 28.65 
7 Dealer Profit $12.30 
Let Atkins help you sell order an Atkins No. C-20 Circular Saw Blade 
Assortment, with FREE Counter Display-Merchandiser, from your wholesale TODAY! 
j 

















ATKINS SAW DIVISION - BORG-WARNER CORPORATION MLS 


Indianapolis 9, Indiana 





BRANCHES ‘a att nooga . Chic 0 « Phil , lelph , . HS fh peies - Vart i! Oregon 
EXPORT SALES: Borg-Warner Internat Unicagt 
‘ NDR (FAR | ! TY SAW WAN : PIR 
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HANDLE WITHOUT CARE... 
Nita emma ARB A ge snes - 
IT’S WASHABLE! 


You CANL Liniterh the eT! 


—_ 
ie 





tire fmt inciuding the 


zane boots FOR EASY SALES! 





control r ater up to 


Se ee Tell ’em to dip it in sudsy water... controls and all, 

right up to the Signalite for easy washing. Universal's 
HANDY COOKING GUIDE sealed-in controls are safe and sure. Sell ’em tabletop 
Chart gives recommended cooking for meal-making convenience. Universal's 
te te pve a traditional quality is their assurance they are buying 
emg: heen 1 rature na the finest. STOCK UP NOW! 


NOW IN TWO SIZES! 


110 SQUARE INCHES 132 SQUARE INCHES 


THERMO-CONTROLLED HEAT 


lial ae neat from a hot 

120° tr a nositive “off Perfect for medium-sized Ideal for entertaining or 
Phermostatic control far silies. Model 8210 big family meals. Model 
we j Taal cal ati Lani S1° dh) cover $? 00 i ytra. AP Ad - $? ; ‘) I cover incl, 
over entire surface , 


Everything points to the BIG YEAR! LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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heii Just Among Ourselves 


But, Ils It Hardware 
Why Bother With Toys? 


Who Makes It? 


Store Management 
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What's New in Hardware Merchandise 


ton tie Planning A Super Hardware Store 


ae aa as News of the Trade 


Washington News and Views 


How's the Hardware Business 


Reading Guide To This Issue 


How you can get your share of the increasingly important 
toy market. Planning, based on figures and facts, is the 
Rec | essence of this HARDWARE AGE Toy Guide. Whether 
you are just a beginner, or thinking of expanding toy lines, 
this Guide helps you lay firm foundations to build higher 
volume and profits, while improving your |2-month family 
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American Chain Now \AR ED 


-—for quick identification 
-for approximate Measurement 
-for full Protection 









































4CCO now comes up with a great 
new idea in chain selling—an idea 


that will not only increase your salee 
of AMERICAN chain, but will save 
you time and trouble while building 
your profits: 

Krom now oO} ACCO chain will be 
color-marked, approximately every five 
feet, with a self-identifying band of 
stick-tight tape. The tapes, each 
bearing ine name Att and the grade 
of the chain, will be in standard 


industry colors as follows 
for ACCO Proof Coil 
RED for ACCO BBB 
BLUE for ACCO High Test 
for ACCO Alloy | 


Containers are marked with the same colors 


Quick identification « [hese new 
ir} ye te Ou gd your customers 


the chain 1s and 


Who make t r Makes selling easier 
ind make yr easiser and faster 
it eliminates the pe miity of contu 


Easy Measurement « because one of 
these bnght, durable tape markers ap 
pears approximately every five feet of 
the chan simple matter to 


measure off the desired ie ngtn of chain 


Full Protection « These color 
identificats arkers assure the user 
that he is getting genuine ACCO-made 


hain of the grade he wants —and in the 


ngti No chance for any 
thing to ji wrong KE ven a color-blind 
perso! mn identify these chains by 
reading trie ical markings’ 
Nou, more than ever, it will pay you to 
tock and push AMERICAN chain 
Order these color-identifIed chains 


, wi Ppestor foday 


ACCO American Chain Division 
AMERICAN CHAIN & CABLE 
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ust Among Ourselves 


Informal Editorial Comments 
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Just Among Ourselves 


informal editorial comments 


nand tools when it adds toys. Each line must be alloted space in proportior 
to the sale potential of the line. Each must be given the same care and 
attention in display and advertising. When this is done, each line attracts 
its share of sheppers who are then exposed to the other lines. This en 


courayges a4 maximum of impulse buying, 80 important to every store today 


it would be very unfortunate for a store manager to neglect a tool de- 
partment in order to favor a toy department. The store will profit moat 
when each line is properly in balance. Only by keeping al! the lines in bal- 
ance, Can a store hope Lo gain a reputation as a family store, where al the 
basic household needs can be obtained, other than food and drugs 


We can look at this picture in another way, by asking what would happen 
to a store if it continued to sell only the lines it handled 20 years ago. |! 
think you will agree that it would be difficult for such a store to survive 
today, especially if it was located in a suburban shopping area 


With so many other outiets selling hardware in some form, plus other 
household needs, there would be little, indeed, to cause a shopper to go out 
of his way to visit such a hardware store. 


Why bother with toys ?? 


Typical of the changes in markets and consumer habits has been the | 
unusual success hardware stores have had in selling toys. Hardware Age 
has for many years been carefully following the growth of toy selling in 
hardware stores. We have reported in these payes the experience of dozens 
of dealers in getting into the toy business. We have been convinced by every- 
thing we have seen that toys, properly handled, can be a very worthwhile 
line in the average store. 


Yet, we know there are still some dealers whe feel that toys are not suit- 
able for a hardware store. In a few instances, this may be true, but in the 
over-all picture, it has been thoroughly demonstrated that toys are a profit- 
able addition to a hardware store’s departments. 


Toys are very valuable in building traffic, particularly at Christmas. Toys 
also add to a store’s reputation as a family shopping center. To are also 
profitable in themselves 


Like all hardware products, toys have their own special merchandising 
needs; they must be treated as toys, not as just another hardware item 
It is not difficult to learn what these needs are. You will find in this issue, 
starting on page 33, the Hardware Age 1956 Toy Guide. This Guide deserves 
careful reading. It contains a great deal of useful, practical information 
on how to make money in toys. If you’re looking for a good, workable mer- 
chandising idea, be sure to read the message that begins on page ol 





Who makes it 7 ¢ 


“It’s as much a part of the store as my cash register.” That's how one 
dealer describes the big annual Hardware Age “Who Makes It” Catalog 
issue. Your new copy of this valuable catalog and product directory will be 
delivered to you in two weeks as the next issue of Hardware Age 

This is the largest and most complete source on hardware merchandise 
that is available. It will save you valuable time and money if you use it 
regularly. You will recognize it by the yellow cover and the words, “Who 
Makes It’, on the cover. Watch for it July 19. 
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l1L.CO offers two outstanding lines of 


‘To get your share and even more 
are backed by [LCO's unconditional! 


= 


= 


RESIDENTIAL 
The ILCO Baronet 


Tops ivi ait Lou { oa bis 
® Wrought brass, bronze or alu 
minum in standard finishes 
@® All steel mechanism. dichro 
mated for rust resistance 
® Solid brass pin *tumbler 
eylinder 
® Latch bolt throw 
@ 2*% backset standard 
desired 
® Ideal for replacement rit 
dia. hole 
® (an be masterkeved with other 
[LCos pin tumbler cylinder locks 
also keved ilike in sets 


@® All standard function 


Beautifully designed, decorative trim plates 
mounts ... special quick boring tools which make light work out of 
hard labor, guarantee clean-cut holes in perfect alignment. 


The straight bene to satisfiod customers. steaily profits 


INDEPENDENT LOCK CO., Fitchburg, Mass. 


(cn 
»/ OV Y) 





HARDWARE AGE, JULY 5, 1956 


for the first time 


ILCO 


Cylindrical Locksets 


al locks and latches. DD) 
tinctive styling, Lop quality materials and construction mark these new 
products as having the features active builders demand 

of the residential and standard 
duty lockset business, stock the new IL 4) Haronet and Aristocrat Both 
guarantee. Write for brochure 





STANDARD DUTY 
The ILCO Aristocrat 

Rj, ' S4 ; 

perl 4 pri geet 

+ Wrought brass bronze o1 su 
minum in standard tinishe 


s 


8 ScTrew-on roses both Tae equal 

Knob projection both ole ale, 

Knob wobble 

*. All steel] riers Han mn adichro 

mated for rust resistance 

7 Saolic brass pin fumbier 

Inder 

® Latch bolt has full Sites. 

_ , backeet Setilaras 

or 10 tt desired 

® (an be masterkeved with othe 

[LCO 5 pin tumbler cylinder lock 
iso keved alike in sets 

® All standard function 


handsome sample 
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BY WASHINGTON BUREAU OF HARDWARE AGE 


$1 Minimum Wage Regulation 
Likely for All Stores 


Some of the major opposition to extension of the 
federal minimum wage law to retail and service trader 
may crumble next year. 

There are strong indications in Washington that 
the big department stores, who have put a great deal 
of money and energy into fighting to retain the ex- 
emption, will withdraw their opposition. 

According to congressional sources, the department 
tores are indicating they will withdraw from the 
battle for public relations reasons. They want to lose 
the tag of a 


‘substandard wage” industry. They 
reason that they are paying the minimum wage now, 
and hope to attract more and better employees by 
dropping their opposition 

These big stores admit privately that extension 
of the minimum wage law would seriously hurt many 
small merchants, but they say they are tired of fight- 
ing for the principle and are about ready to throw in 
the towel 


Withdrawal of the big storea from the fight could re- 
move one of the big remaining harriers to eventual 
coverage of ail retail establishments under the $40 for 
,O-hour (time and a half for overtime) federal reqgu- 


lation by congress. 


Beware Of Deceptive Methods 
In Collecting Bad Debts 


Hardware dealers are going to have to be careful 
in the future how they attempt to collect bad debts 
under a new Federal Trade Commission policy out- 
lawing deception in debt collection. 

(Creditors are not denied any lawful means of col- 
lecting just debts, the FTC states, but are prohibited 
from using any practice which has a “tendency and 









10 








< —— re 








Capacity to deceive.’ The FTC now outlaws 


tracing or debt-collection forms which represent that 


any skip 


the information requested is for any purpose other 
than for tracing delinquent debtors and collecting bad 
debts 


Such forms may now result in claims being thrown 


gut of the courts. 





Many of these type 8s of forms are furnished dealers 
and businessmen by firms specializing in skip-tracing 
and debt collection, so dealers should check the form 
they get carefully, and steer shy of any which may be 
deceptive. 


Better Deal On Fix-Up Loans 
Will Spur Hardware Sales 


(onstruction of new homes shows little inclination 
to step back up to last year’s high level. Consumer 
spending, however, for home improvement is booming 
under the prodding of the “fix-up in '56” campaign 
which should help take up any slack in hardware sales. 

If congress passes pending legislation to increase 
the maximum amount of government-insured fix-up 
loans by $1,000 (to $3,500) and extends the maturity 
period by two years (to five years) the volume of 
spending for home improvements should continue to 
rise throughout the year, government officials say. 





Congress is expected to pass the home modernization 
expansion without much trouble, so hardware dealers 
should become familiar with its provisions and use tu 
as a sales tool to promote more and bigger home fix-up 


by their customers. 


if ontinued on pade a4) 
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No. 1955 
Rich 5% 
concave rosette 


FO KSET GSO \q | No. 1-262 

. 26 © a Li Pal & : ; Magnificent 

T { / 5° deep 
RiXM ROSE Y ¥ ES 7 _— i contour design 


| § 
, 
P 


= 
Cy, 


No 1954 
-264 


iar 
é 


, 
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You! customers are looking for the extra touch ie XN : 





that sets their homes apart. You can provide this touch 


: ‘ ry ‘ 
with Kwikset “600° Line Trim Rosettes in seven No 1 26565 


——— 
distinctive designs and all popular finishes euneive Ss O7, 
tf diamond design 
It's easy to sell Kwikset “600” Line Trim Rosett if 
for use on front doors and throughout the house, because . 
they re low in price, easy to install, and are polished | 
to a glistening, durable finish 


it. ' r Wik el ‘ complete line ol marty styled lon ’ ets 
No 1 <6 ; 


Elegant & 


nirrored surface 


and i rovide the extra tou ry tor extra profi 


‘' of paneer Sock fer Mrnert Homes 


KWIKSGET SALES AND SERVICE COMPANY + ANAHEIM, CALIFORNIA 











Locking Wrench for the M-5608% 100-watt housing 
Trims fasten to housings with stee! 


Here is an adjustable wrench | 
spring fasteners which permit eas, 


that can be locked in any po mon 
The Select-O-lLock 


Coppel colored lon Kk 


attachment or removal for cleaning 
Light Di 
lnduatries, Ine. 


For more data circle Neo. 2 on posteard, p. 95 


~~ Hole Saw 
a —<$ Qquranmntone si, 
’ % NENT | ) Home handyman and 


_ 


wreti hr has vi 
fitted 


section of the 


or relamping. Mos 
button a. 
/ homa 


into the knurl 





profes 





sionals will be interested in this 
hole-saw for cutting holes in wood, 
wallboard, plastics and sheet metal 

wrench. Pushing the button locks Saw can be powered by an electric 

the wrench in any desired position 

Pulling the button releases the lock 

and allows the wrench to be 

Select-O-Lock 

10 and 12-in 

sizes. Utica Drop Forge & Tool Co 


adjusted, wrenches 


are available in 6, &, 


For more data eirele No. 1 on posteard, p. 95 


Recessed Fixture Trim 


A complete assortment of trim 


finishes is now avatlable for thes 





pre-wired recessed fixture Trim 


include baked 


num, chromium and brushed bra 


white, solid alum! 


drill, drill ress, lathe or motor 
for the complete pre-wired line. A ) 


Automat slug eyectol pops ut 


Mode! No. 650 


combines 


solid copper trim | also available 
discs immediately 


(illustrated 
saws in one and retails for $6.50 
Model No. 600 is 4-in-1 un 
retails for $4.95 
clude ‘4-in. drill bit 
Producta Co 


seVeET) hole 


it and 


Both models in 


lrrow Me fa 





Aluminum Weatherstrip 


, 


Hiere is an item vou can sell 
owner of 


door \iuminum and wool pil 


Fer more data circle No, 3 on posteard, p. 95 


aluminum combination 

















weatherstrip for bottoms of combi 
nation doors keeps out drafts, rain, 
snow, insects, dust and dirt. Certi- 
fied wool pile adjusts itself to irreg 


’ 


ularities of as much as ‘4 In. along 
door sill. Strip has adjustable slots 
for screw-mounting on door. Unit Is 
available in polished aluminum 01 
anodized satin finish. Schlegel Mfta 
Co 


For more data circle Ne. 4 on posteard, p. 95 


Acoustic Tile Mastic 
holtite acoustic tile mastic allows 


easy and permanent bonding of 


sjuare-edge acoustic tile to plaster, 


pia terboard, plywood, amooth COT. 
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irfaces. Mastic 
little shrink 
folder 
is supplied with every can of masti 
Midcontinent Adhesive Co 


For more data circle No on postcard p Yu 


crete and other ary 
will not stain and ha 


age. Illustrated instruction 


Plastic Ice Bucket 


bucket that You 


customers will be ible to use in 


Here is an ice 


Plastic ice 


Bu ket 


outdoo! 


bucket has 6 2 


doors and 


> qt capacity 





wont sweat or mar furniture and 
will keep ice fresh for 18 hours 


sucket pink, 


comes in turquoise 


vellow. and red, with gold trim. Re- 
tails for $7.95. Swing-A-Way Mfg. 
("“ 


For more data circle No. 6 on postcard, p. 95 


Home Workshop Aid 


Qwners of home workshops are 


customers rol tn VorK . ipport 
The s ipport handies the free end ol 
a lony poard O tne noard can be 
moved @asily in any desired dire 
tion during any machining opera 


iijusted up or 
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any tool in the workshop. The work 
support has a six-caster rolle 
head. Unit retails for $9.95. Delta 
Power Tool Div., Rockwell Mfg. Co 


For more data circle Ne. 7 om pesteard, p. 95 


Water Pump Motor 
This 


for deep well 


submersible pump moto! 
water pumping has 
specially designed water-lubricated 
bearings. Water-glycol solution is 
filled in each unit at the factory to 
prevent freezing during shipment 
and to minimize entry of well wate 
into pump motor. All portions ol 
motor exposed to water are built of 
corrosion-resistant parts. General 
Klectrice Co 


For more data cireck Ne. § on pesteard, p. %5 


Portable Grille 


Your customers will have 
of the guesswork taken out of bat 


some 


(Continued on page 92 








TO HELP YOU 
~ SELL 


A. SS RPEL APTA 
AND OTHER DEALER 


WUVemem gees 








Pre-Measured Chain 
(‘olor ( oded pia atic DAI ds make it 
chain to your 


ind to 


easy to measure thi 


customer requirement 


identify each type and wyrade 


chain. Bands are spaced every 10 





feet Tal (FUCK rien i} iy Different 
olored band identit ’Vrooft Coll, 


BBB Coil and 


( olor-coded end tag 


ls ' t nail 
Saat hed rr 
foe ¢ na =| ehnain j ‘74 r) tall (*} 


Hlodell f Pidiivi f 


For more data ciretle oO , mm poeteara rt io 


Pump Demonstrator 





Your customers can see how ft} 
ite} pump cleat (air Dun i 1) rT} 

Tne iine al (] Keep Tigi Tremyry } 
ning trom three standard tauce t 

tne me time wit) t? aden 
trator unit \ v! | Ke 
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HARDWARE BUSIN 








MAY > Bela. ALL RETAIL 

— STORE For more How's the Hardware Business see page 118 
MAY » SALES 

— Dealers Prepare for Record Fall Sales 


ate Un- 


Aiocg BE ~— adjusted) May Retail Store Sales Up $1.2 Billion 


ol (in billions) Future Bright for Builders’ Hardware 








Time to Lay Plans for Record Fall As Sales Demand for Builders’ 
Boom in First Half Despite Inclement Weather Hardware Seen Steady 





) . he future demand for builde 
It appears the hardware trade, are entering their peak selling ihe e demand for builde) 

' nardware remains as strong a 
and business in general has weath- time - 
ered a cold late-winter, spring, and Layaway programs—A lot of own 

. ; ' \\ hornige ¢ ) } ris ? al 
early-summer first half Dealers (Continued on page 118 r. | Dodge Orp. Fepol na 
p Contract cn | t’ “ . 
now are preparing for what many | iture home con 
ftruction east o e Rocky | un- 
predict to be another record half ; Ons of the Rocky Moun 
’ ’ > >? ‘ *\ 7) 
year in the fall. Retail Store Sales Up ains in May set a new monthl, 
ry ° : ecord Tor ti 1 ( ‘onsecutive 
There are many fall categorie In May After April Dip n hird consecutiv 
han , montn (‘ontract awards totaled 
that require advance planning, how Mav sales in the nation’s stor 
‘ leu , , oy . ; ‘| | OHO} ip i? percent ( te] a 
that July 4 and early summer buy were up $1.2 billion, according to wie 
ing are history. ) —s oo 
u of preliminary igures gathered by , i iiiateaii s for : ‘ 
It's time to plan aggressive buy the C Dept. Mar lan. ontract awards for all types o 
‘ree c AY saies to 
: —_- an . poaparetaiet: y~ = : constructiol in May totaled $2.5 
ing and merchandising of thes - 
taled $16.2 billion. 7] ) sl tals lowe 
lines . ) ) ) Diliion ni Was a high level 
Of this tota the hardware or 
; , raster : ' \ z “4 : 
j aint As dampne 2 and colder ) ) ) ) | ; | Opped Onl I M i\ ] >| W he r 
weather come in, your paint busli- umber, buliding and farm equip almost $1 billion of atomic energy’ 
whe ment dealers had sales totaling hy T ring tract ver 
ness switch to interior paints and m3 ah - — SAS MCCS He Cer wR 
$1.5 billion. This compared with die. 
the necessary sundries for working pine ocin, 
indoor >! “ Dillion itt April and Wil Wi Lif ontracts fo! ruture COT 
. 7) rity ahead ( f sales re wor’ ‘<] ; ot , _ . . . j 
Lawn and garden—burned out , : | ” MM Ol ere setting records in 
744 AF  \ ‘ y ’ - ' f 
lawns get reseeded or resod up un in May, 1955 Ma pending tor new constru 
; 4h <i | Tr as , 7) te 4 Bees ’ . ; ‘ j : ; ¥ ir) ‘ 
til frost time There ure many Reta les of new levision i arted during the mont' 
: 1 (T) , “il T > € () ‘ee ¢) | i~f ror a 
maiot promotions of hulbe in the dai ippe d in April Phi Rad! pliat rhe sii-Lime nign tor ti 
; 4 ct citii¢ ) -" 410) f c r) ryycuntl eof ‘ . 4 
fall. Leaf rakes and incinerators ‘/¢¢tronics-Television Mfrs. Assi , last yea 
; -e. ' . : 
have their best season reports April rv set Aic were the Commerce and Labor D« p 
Back-te-echool stock up oon 47,650 units compared with 544 eport Ma construction outa 
vacuum botties and lunch kits 111 units sold in March and 411, ere $5.7 | lon his was 9 pe! 
Sporting gooda ‘Team sports, (458 in April, L955 Radio sales in eril avoyve April outlays ana 
ice and roller skates, hunting and April totaled 471,193 units con | ght the l%56 total to a record 
. — A ° = | . ' ’ ’ we ? | 
trapping supplies, camp stoves, pared with 527,649 units the month i Poaaa ae This total was $20 
sleeping bags, hatchets, ana knives before and $57,841 in April, 1955 Continued on page 11% 
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UNIFORM 
QUALITY 





another reason why it 
pays to handle the RB&W line 





One of the reasons your customers 


can depend on RB&.W fastener quality 


You're looking at a spheroidizing fur- 
nace being loaded with wire rod 
RB&W has a whole battery of them. 
You won’t find these in many fastener 
plants because they're expensive. But 
we have them because we think they're 
indispensable in making the best fas 
teners pos sible 


Here's what they do. ihey take the 
steel wire that later becomes the bolt . 
nuts and screws You e]] and, DY 
controlled heating and cooling unde! 


controlled atmosphere, condition the 


material. Result: better fasteners 


Facilities like these and the know how 


to use them have RB&W 
products an unsurpassed reputation 


' ' ‘ 
Hulit La 


for uniform quality just one more 
reason why it pays to handle the 
RB&W line. 
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if you aren't handling RB&W fas- 
teners now, contact your local RB&W 
distributor, or write Russell, Burdsall 
& Ward Bolt and Nut Company, Port 
Chester, N. Y. 


af / 
Q , 
: \ 
_* 
| ae 
." 
: 
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110th YEAR 





Piant hi - 

Rock p Addit } 

sales eo 6at: A - p ; 
+ j } eo. 

agents at: Mi wautree, New eons. Venve atl e 


Dletri butors a? Te yaost 


FIVE GOOD REASONS 
WHY IT PAYS TO STOCK 
REEW FASTENERS 


1. The mest complete line 
in the field. 


2. Uniform quolity through- 
out the line 


3. Complete reliability of 
supply from full stocks. 


4a Fast, accurate and 
friendly service 


5. The original ‘‘upside- 


down packege — extra 
strong for ne-spill, auick 


and easy handling 





New | REVERE WARE SQUARE SKILLET! 


large ¢ opper-4 lad 


bhiere it is the hit of the show' 
Stainless Steel Skillet in the new. modern square shape! 


Measures 1? irom corner to cornet ( omplet with 
Hakelite Handle and Hanging Ring' Sold open or with 
Hound tq) <€ause where ver it is 


( overt a buying spree 


displays ai’ 
Ceteleg Ne. 1495 


Cateleg No. 1496 
Cateleg Ne. 14096 


Retail Price $11.50 
Retail Price $14.95 
Retail Price $ 3.95 


Open Savere Skillet 
Square Skillet with Cover 
Savere Cover for No. 1495 








New | REVERE WARE CIRCULAR GRIDDLE! 


Here's a round “mat to the new square Skillet the 
new 12inch Circular ¢ oppet ( lad Stainless Steel Croriddle 
with black Bakelite Handle and Hanging King to match 
other Revere Ware’ Pertect tor all t pes of Griddle Cook 
ing’ ¢ ustamers have demanded if customers wit! nu 


it' Low priced for quick cays sales’ 


Ceteleg Ne. 1480 12? inch Circuler Griddle Retail Price $12.95 
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New | $39.95 REVERE WARE HOMEMAKER SET! 


Priced to save vour Customers $4.85' Set consists ofa !} qj 


( overed Sauce Pan: 2 qt. Open Sauce Pan. 2 qt. Cove red 
Double Houler > cjt ( overed Sauce Pot with li rivet 
J-nch Covered Skillet Pa 4 inch Stainless Steel Wall 


Kack with four Hangers 


Catalog Ne. 1200 Revere Ware Homemaker Set Retail Price $39.95 


REVERE COPPER AND BRASS INCORPORATED 


Kome Manutas turing ( ompany Division 


York . ( lpnton bilimeoru: . Kiversice € als 
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NOTICE! 


SEPTEMBER AND OCTOBER HAVE BEEN DECLARED 7 } 








FOR 


SLUICTD. 


STOOL SALES 
© 











a 
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® Keep your powder dry! An action 


packed Cosco Stool promotion 1s about 










to start and the woods are full of 
real prospects! We're piving it both 
barrels. with colorful Cosco ads in five 


national MagaZilcs And wer backing 





Step stretching end straining! 





it up with easel-mounted ad reprints, 








wall and window banners, fresh display 


ideas. ready-to-use ad mats and radio 
commercials everything you'll need 


| to tie in and bag your limit of Cosco 





sales and profits! Replenish your Cosco 


se on Bene) oe 8 seroae) 8 a ee 


see these ofhen palit COSC 4 \puroriten tae | 


Ft am 
a PR IT APTI E 





stock now. and order your free sales kit 





Then, get ready to fire away ... all 





through September and October! 


Order stock and FREE 


sales ammo now! 


HAMILTON MANUFACTURING CORPORATION + COLUMBUS, INDIANA 


tne ae mee = «« 
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aext 


































san / 14,800,000 
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a tll poo" 7 p~avore yer : / / 

; coro two color, ' & - 4f* . 
im Te abe! j A fi "" Page wi abet f / f VA 

Sep'* in hwo par Oc > 
oS Ors, ad blasts! 
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ee et eee 
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Here are the LOS L 4 models to stock and feature! 
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4M. $13.95 40-A: $16.95 4.A: 39.95 2.8: $5 .4° 3-G: 5 - 3-4; $14.95 5.0: $4.95 54: % } 
$149 ° $17.95° » | 75° ) »* ; : / 5 45” >| ; 
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All or #4 ore retail tet ond ore shiect to change without notice Prica yorado and west 










FOUR HANDY SIZES 
—Now Columbian 
Pure Manila and 
Radium Sisal Rope is 
available in diameters 
of from %,"" through %” in 25, 50, 75 and 100 
pound Colpack Cartons. You can supply any and 
every size your dealers need . . . at the same 


price per pound as ordinary coil. 


KEEP ROPE CLEAN, COMPACT AND 

COILED — Columbian Rope packed in the exclu- 
sive Colpack Carton always stays properly coiled 
and out from underfoot. The carton fully protects 


it from dust, oil and abrasives. 


EASY TO DISPENSE — The dealer simply 


punches out the hand hole at top of carton — 


- . “wy = ' . 
ee OP sae 


‘ Columbian 
wali Ipack Coil 
BW Colpack Coi 








»oe the way 
dealers go for 

















Cartons 





pulls out desired length — and cuts. End remains 


within easy reach inside carton. 


SELF -STORING ... SELF - DISPLAYING — 
Compact Columbian Colpack Cartons store 
easily .. . save valuable floor space and enable 
dealer to carry a well-rounded stock at all times. 
To display, stand carton upright or on its side 
. On counter, on shelves or in windows. It 
gives you triple service as display merchandiser; 
handy dispenser and compact storage bin. 





e 9 


THE ROPE WITH THE RED, WHITE AND BLUE MARKERS 


COLUMBIAN ROPE COMPANY, AUBURN "THE CORDAGE CITY’, NEW YORK 
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This Warren-Teed sledge head was struck 





over 30,000 times against a hardened anvil at a 


H. force 


six-foot man more than 3 times the wear 


2 times the striking power of a husky 


given an average on-the-job sledge. Even 
after this beating, no cracking, chipping or 
curling was noted 

The unretouched photo above (one ol! many 
such Warren-Teed production test 


sledges Lis prool that Warren Teed sledges 





can take it—in the laboratory or in 


A 
i> actual use 











Machine on which above sledge was tested ) 


WAR. 


trade 


WARREN TOOL CORPORATION 


Manufacturers of Warren-Tced and Devil Railway I rack lools 





AAW 
HANDLE 


The finest optain 


NEW.. 


EED 


mark 
able anywhere 


at any price 


fremeval Offices Warren, Uhie 


Export Liivision 10 Church St., New Yort 7, N. 1 
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Theyre as strong as they look 


When you use headed-and-threaded 
items made by Bethlehem, you can 
be sure they ll be plenty strong for 
the job. Bethlehem fasteners have 
great strength, and are top quality 
all the way, for they are made from 
sound steel by men who are special 
ists in fastener-manutacture. What's 
more, Bethlehem fasteners come in 
hundreds of individual types and 
sizes, making it easy for your jobber 
to meet your requirements. Give 


him a call today! 





weenie’ 
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AY 
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Suggested Retail 
13 OZ. and 16 OZ. 


Tubular Handles 


$4.25 
surpass all “Tubulars”’ in every test 20 OZ. $4.50 
Pil "om - ; . 

e Ox 


STRONGEST WHERE 
STRAIN IS GREATEST 


v 


ee 





| AIRFRAME TUBE 
<—- SOLID HEAD — 
| | FUSED ON HEAD 


CAN'T OENT ANDO 
LOSE ITS HANG 





Ro 


Solid Head Fused into Tube for 
Double Strength Where Strain is Greatest 


CUSHION GRIP permanently bonded to handle by a 
Secret process .. . can't stretch or loosen 


TWICE THE WEARING STRENGTH of any other soft grips 
GRIP NOT AFFECTED BY SWEAT, GASOLINE, OR OIL 


in all normal use 


ENTIRE TOOL, including unsurpassed temper and balance, 
guaranteed not to break or loosen; backed by 30 years 
experience by the Originators of Unbreakable hammers 
and hatchets. 


ONLY ESTWING GIVES YOUR CUSTOMERS A 
CHOICE OF EITHER “ONE-PIECE” HAMMERS OR 
“CORRECTLY CONSTRUCTED” TUBULAR HAMMERS 


order from your jobber today 
ESTWING MFG. CO., ROCKFORD,ILL. 
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WARE gives you faster turnover 
..and increased profits, too 





Your stocks turn over mighty fast when customers 














know you handle J&L Galvanized Ware. Profits wall 
be healthier if you feature a complete line with an 
accepted name like J&L-—known by reputation for 


highest quality and dependable service 





J&L Galvanized Ware 1s priced for today’s big 


volume market—handling it yields higher profits to 





the hardware dealer 

Call your hardware jobber for information on the 
complete line of J&L Galvanized Ware. If you need 
additional help, write direct to our Container Division 


Send for our new catalog 


Jones & Laughlin 


STEEL CORPORATION 


Container Division 


406 Lexington Avenue * New York 17, N.Y. 


Galvanized Ware Piants: Teltede, Obie and Atienta, Geergia 
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YOUR GREATEST FLASHLIGHT PROMOTION! 


A HAND WOVEN BASKET De DoD sace 


PLUS 


a baskettul (60 pieces) 













of sparkling chrome plated 
ASHFLASH quality flashlights . . . 


Suggested retail price 59c 


Mass displayed doing your selling 





















Creating impulse buying 


Multiplying your flashlight sales 








When the flashlights are sold, 
you make additional profit by 
selling the basket at $5.95. 











The Haske? is | ghtweight hand woven 
modern. For picnicking - fishing - camping 
sports Licety| around the house 


outdoors and wher travelling 


o Each flashlight ee 


in transparent « ellophane 










@® One dozen to a carton 


Five cartons (60 flashlights) to a 
@ hand-made rattan basket 
(Basket size 192" x 12” x 8”) 


One basket to a shipper 
* 


THE QUALITY NAME 
IN LOW-PRICED 
‘ —sFLASHLIGHTS 


\ | 
a 
TERRITORIES 


4 spite 
THE H. J. ASHE CO. INC., Glenbrook, Connecticut 


(weighing about |5 ibs.) 


@ Each basket contains a colorful price sign 





For information on the complete 30 OTHER MODELS 


| A gf OF PROMOTIONAL 
line contact your Wholesaler FLASHLIGHTS 


or write to us for the name TO CHOOSE FROM 
(2, 3, 5 CELL). 












SOME 








of your nearest Distributor 
















then here’s a real treat 
Firearms Exhibits during 
OPEN HOUSE 


at 40,000 
MOSSBERG 


DEALERS 












uns 
rye crore we 


yeive (at 




















Mossberg the youngest of the princi il firearn 


if is Manufacturer has made i place for itself in 
the held by pioneering with new features and conven that ean ff t the n icy 
@® It was Mossberg who produced the firse rifles with receiver oved tor tel pe sights—tl 
first shotguns sold with variable chokes the first nfles w Ch ramy ir fand rece cr peet ne 
the first rifle $ with hinged fore end forming hand weil irst wit larpe < | bea ertail 
STOCK s rst with popular price relesc pe wens ind any other hirsts of exclusives 
® And behind every Mossberg is the tra tion of fine yun-Making Dre [ : imitry 
half a century ago by Oscar |} Mossberg. the founder. who learned yun ins 1 huis mative 


Sweden. You ll own a Mosshereg with pride 


‘ pr and satistaction 
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SPORTER 
an wb 


TYPE RIFLES (22 Cal.) wich ope ght 
nie Cas etigt witl sot ry p< heek piece 
x ; ' gsutownatu W pie tree a sian ARMY Ty 
eod ci sal wank N ik wit action «} za | plimms 


j hiageaer 
151K $36.95 





is Ameti 


em for fh inting, some for target shoot 


A natural liking tor 1 as Yankee Doodle 
Some like 


pust to 


ofrting firearms —it 
ig, for trap or skeet, some 
on the wall 


have ‘em, perhaps to display 


So 40,000 Mossberg lealers beginning Saturday 


are having OPEN HOUSI 


Sept. 22 and through 


the month of October, And you' re invited 


Drop in, look ‘em over; browse around, as your Mossberg dealer's guest 


If you like sporting hrearms there s a 


Dig treat in store for you’ 






All stocks are Benuihe, 


. a —— 


tive. thun t operated safeties with 





wit 
oe ve LURE Fe nghors 
\t 
n - ty . a pe 
cae 8 WW api ' ‘ ca le 
1u8v on mer ges pore hanger ab 
Ad's WEP, de corte. 4 inceten ghee, 0° 
a Lot r 3 at. @ ‘ “et reat "AS \ chat 
f ae 
‘ my eet * wat "4 pink 
wits is \e yery* 
a , hioF adak al ya <i 3333. 
t 
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NOTE THE PROCES 


rifle s have receivers grooved tor 





nut. All 


shotguns and belt action rifles hay 


MALIN 
hs pus 









imdicators on small of stax 








~—— we" > 


MODEL 140% 


wr p= tet ae 


Pen g €f ce oa 


target shootung 
140% $28.95 : 
152-152K (Autes) $34.95 


T RIFLE (22 cal) — — © 
wh : . - —* 
Fe . . A ; fatmet Wwiase e 
‘ rigger 
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Write for 
FREE Catalog 
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MOSSBERG 4, 
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195K $37.95 190K $36.95 185% $34.95 169% 
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Mr. Dealer: 
Ibaltmele Me] *)ol-1°1e- la Mmial- 


“neant POST 9 


Wa 


ao “mn ) 
i | ” “rags S EF p 
ler in e 
MODEL 151M 
AUTOMATIC RIFLE DE LUXE (22 cal) Mannlicher cype. wil moo lt means tae hiite 
lene fese-cad & cat H cart ae ot MODEL 1654-21 d f 
oO ef ' 3-SHOT REPEATING SHOTGUNS WITH CLECT£ an so es or you. 
$39.95 ; , sve 4% ge oat (fl Modihed o d ” 
i" eta hable 4 Are you g-ie y . 
Mas ‘ be fed ~_" Y + oy FREE Complete de 


PA raster } | 






RB RIFLET More 
never cluk. wmeternel adjust “err 
hard ‘p 

20 


‘nated w wmcrense Light 








wnege Pu practwally all makes of 





hew “COVEY” ' caliber. high quality, precise Dbixval mm 
| a ; ‘ Wu feasted wiuracy ) Heening 


ord ¢ ley Tarme . 


ies | 












Rifles, shotguns— automatic, bolt and pump actions—and telescopic sights 


NOTE THE FEATURES - 


hand rubbed 


of telescope sights. All pump and be 





OA OM A ba ew 








There they are—but SEEING IS BELIEVING — 
That's why 40,000 Mossberg dealers 

are having OPEN HOUSE. And you're invited. 
Do it soon while stocks are plentiful! 


441 ST JOHN ST. NEW HAVEN $5. CONN 



















BOY, how they’re selling... 





NEW °*159°° 


COMPLETC WITH 16-INCH GUIDEBAR AND CHAIN 


New CHIEF CHAINSAW 
MODEL O28 
{Aliso Model D038 available) 


NO OTHER CHAINSAW HAS SO MANY 
BIG SELLING FEATURES FOR THE MONEY! 





CHAINSAW 

















Quick Starting ... Fast Cutting 

Full 30 Day Warranty .. . Service Everywhere 
Full Discount... Outstanding Profits 

Complete Line of Direct and Beit Driven Models 


H ore's the lowest cost chainsaw on the market... o powerful, easy handling 
chainsaw with terrific cutting speed. it's quick starting and cool running 
with dependable Clinton engine. Has remarkable balance and operating 
vision . . . cuts close to the ground. Full control of power both on or off. 
Entire gquidebor surface chrome hardened—sharp chipper type chain. Eye- 
catching with hammerloid gold painted finish. You can't sell a better sow 
at near the money. There's also the Chief Direct Drive Model D3B with 
cutting capacity from 16" to 26"-—prices start at only $189.50, F. O. B., 
Clinton, Mich. 


Clinton is the only manufacturer offering complete line of chainsows. If 
prospects ore looking for a belt drive chainsaw, you can sell Chief Belt Tor- 
sion Drive Chainsaws. There are two models—prices start at only $199.50, 
F. O. B., Clinton, Mich. 


Remember, you need not service Chief Chainsaws .. . there are authorized 
Clinton engine and choinsow specialists waiting to help out your customers. 
Mere then 3,500,000 Clinton engines are now serving on farms, homes and 
in industry. Clip coupon ond get complete facts. 


30 







[ 





CLINTON MACHINE COMPANY 
DEPT. 3-1 
CHAINSAW DIVISION, CLINTON, MICHIGAN 


SOUNDS GOOC TO mE' send me all the tects about your new 
Cmet Duvect Dowe Charnsaws and Belt Torsion Oriwe Chainsaws 


Company sealant 


od 


Address 


City _ State 


Indiwidual +S: So oat! 


My favorite jobber 








CLI-4060 
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month after month... 
1512 million’ men and women‘“live by the book’ 


...and the book is Better Homes and Gardens! 


4 250 OOO DELIVERED COPIES EACH MONTH 


: 
| 
| 
| 


---—+-- 


- 





= _———~ . 








"15,500,000 people read an average issue of during the year... 
BH&G! One-third of the 123,800,000 peopl 


1 . 
ates lh cee cia allie dik seit citi /3 of America reads 


or more Of every I? issues That's 14. [50.000 


people—and over 40% of them are men! Better Homes and Gardens! 


Meredith Pubtliahir g Compar y DOea Moines FB iowa 


"A IZ Vor if ‘ HHLIAG Hea eT A [re / Po if? Ie waren I in I Sibi 
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You'll SELL MORE 
PROFIT MORE 


lois te-muals 
AMERICA’S FASTEST-SELLING STOVE MAT! 


_ i 
, , 2 
- > 4 
\ ~~ oF 1 * ums - ‘ ; 
A P S — 4 <> + ad = 
: & Wi * Guaranteed by ~ 


\ Goes Househooping 
Set 
| 


















@ Sturdy, modern floor 
displayer. Takes little 
space—makes many 


‘impulse soles ¥ 
tiem 







\ \ 
\ \ @ Mat Illustrated 
\ 55-1} 


Stainless Stee! Queen 


ue 
j 


7. / 
4 : 

« 7. 

: ré 
~ i 
, ; 





| 
a 
[here's nothing like | 
volume to make profits f 
grow and Aristo-mats give you real 


volume. Powerful national advertising 
and attention-getting publicity make 
Aristo-mat one of today's top sellers 
Offering ideal protection for stove 

“ tops, table tops, and grease-catching 
wall surfaces, they re a natural tor 

your kitchen Conscious customer 
Practical is the word for 
Aristo-mats. And profitable is the 


word for dealers carrying them 


These unmatched features mean 
EXTRA SALES, EXTRA PROFITS for 


you! @ Sell Aristo-mats and you sell the finest! 


@ Patented, safety ring, 
Kant-Kut-Korners. Perfect 
also for hanging mats 

os wall protectors 


@ Asbestos-cushion 
backing to withstand 
vp to 350° heat 


5 ee 
Leisto- mul (70m Ye 


teres A division of PHOENIX TABLE MAT CO t 
igid-edge 


construction for double strength. i PAr: E. 7 5th Street ° Chicago 49, il. 


Prevents worping 





Aristo-mat's Triple Features will make plenty of sales for you! 
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The toy band 





...the facts say you should be on it 


Starting or expanding atoy department, 
or turning this seasonal business into a 
12-month profit-maker raises profits 


and improves your family-store repu- 


tation. 


it's time you got on the bandwagon 

very year, more hardware dealers are vetting 
on the toy bandwagon. There is room for you, 
and many good reasons why you should be 
sharing in this billion dollar plus a year busines 

(an you make room to add to or start an all 
year toy department? 

Have you ever thought of turning a part-time 
(hristmas toy ection into a year ‘round profit 
maker? 

You can yet on the bandwagon of volume and 
profit increases with additional toy sales without 
expanding your present store or staff 

if your lawn and garden section, for instance, 
or builders’ hardware, were to suddenly shov 
large sales increases, you would make-do with 
present facilities. You'd get the most profit po 
sible out of your additional volume by tighten 


ing up displays, making room for heavier stocks, 


and Cncourayingg yout ales staff to spend more 


time in that section 

Aside from the high-profit and fast turnever 
aspects that are characteristic of toys, this line 
of merchandise may be the one missing link that 
prevents you from having the reputation of being 
a true family store that is a one-stop shopping 
center for all the family’s hard-goods needs 


Toys are good business. Nearly everyone is 


aware of this at Christmas-time. But too many 


dealers have never given toys a chance to prove 


themselves a good investment for the balance of 


the vear. Those who have are enthusiastic 


Gross profit MmaAaryitis stand at 40 percent on the 


average. Every $1000 at retail means $400 gross 


profit. Multiply this by the average of four 
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turnovers per year, and that $1000 investment 
nets you $1600. And these figures get more 
impressive when viewed in the light of doing the 
additional volume without increasing the size of 
your store, adding to your fixtures, your stock 
or your selling personne] 

by holding rein on your expenses, you can 
pocket most of the high gross margin. You can 
create room here and there, tightening up loose 
and duplicate displays You can house clean 
partially filled boxes and crates and bins. You 
can markdown old and damaged goods that are 
tying up precious purchasing dollars and ware- 
house space 

You can offer some incentive plan to one or two 
of your staff to double up on toy sales and stock. 
You can make-do with what you've already got, 
and pocket almost all of your gross profit margins 
in toys 

What have toys got to do with hardware re- 
tailing? 

Frontier hardware stores sold the first calico 
dressed dolls and iron banks and trains. There 
is nothing new about hardware dealers being in 
the toy business 

Today, hardware stores share one-quarter of 
the toy market with toy stores, drug stores, auto 


TUDDIS and ehildren’s stores 
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but the most interesting thing is that the 
more expensive toys are bought in hardware 
aTores 

for example, only 2 percent of the toys that 
sell for 26 to 50 cents are sold in hardware 
stores However, 9 percent of expensive toys, 
those that sell at $10 or more, are sold in hard 
ware stores 

Hardware dealers account for 12 percent of 
sporting goods, and 11 percent of riding toys 
such as bicycles, wagons, and pedal cars 

Hardware dealers account for 9 percent of 
sales in earthmoving, farm and construction toys, 
and & percent of trains and accessories 

Hardware dealers qualify as super toy sales 
men. How? 

For one thing, 93 percent of all toys are 
bought direct, right across the counter hats 


the retail hardware merchant ia the moat 
logical man in the world to sell loys Hie wa the 
most respected man in hia business community. 
His customera believe in him and the things ie 

sella. 
Samuel Goss, 1955 president of the Toy 
Manufacturers of the U. S.A 


typical of the regular customer of the hardware 
man Your customers like to see what they're 
buying 

Second, the man in the family accounts for 
about 25 percent of all toys purchased. ‘The do- 
it-yourself father who shops in a hardware store 
for hammers, nails and hinges is an important 
toy custome! And he’s the man who gives the 
okay to women’s expensive toy selections 

Another plus for many dealers is the fact that 
many people want to stay in their suburban com 
munity to shop for toys. They want to avoid 
parking problems downtown, and would rather 
forego the mob scenes on big buying days 

Then too, most hardware dealers have a lay 
away, credit or time-payment system that ‘4 
natural for selling higher-priced toy items. Moat 
toy stores, children’s shops, and other toy outlets 
do not. 


loy customers like the personal service avail 
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‘| mere if no market nicn offers tne new -C uu 


tomer potential of infants and children unde! 


The toy bandwagon is rolling 








—_——______ — LS An abundant toy market exists, not only at 
(‘antinued 
(nristmas, but evenl' paced throughout tne 
yvear. 
Let tn f,uide Uring You up to date OT) Ome 


of the economics of toy buying and selling. Let 


AbD iil nardwai' Lore They LiKe tne Wia' } 
i! now you why to' nould be a departme! 
gdeaiel tfand pbenind whatever they, 1] hey’) , , 
“i Lnat Stays open ali veal 
ij Tek if‘ ot ood Huying advice, and romp? 
. ; Khemembe tnere are Loy Veal round tot! 
ervice in case of probiem in nort, custome! 
| port LOS ror gilts, toy for the sick, toy 
would rather buy toys from a hardware deale! ’ 
. or Kaster, and toys for immer and winter. 
tnan the would trom most other outlet tnat ) 
hig *’ SHIC repre ent apnpout ov percent Of tov; 
trie eldom visit or know little about 
Jeary LOY Volume 
f , ui atudy the ins at tar | 
inis Guide hely y tudy the Kinds of to W | ou get ur share Or will vou be cor 
litable for trie Lype or custome re naradware tert +} tin part of ‘ ; pot tin t, 
' ; ‘ ' j ; ' qt woin? (ptit ; “ ’ : 
es Pv ae these fa porn HON it a few weeks during the Christmas rush 
portant loys can ve to your operation by pinning 
down profit and percentage figures for closer ob 
ervation 
by using facts gathered here as a ardstick, i 
YOu Can oO into, or expand, A toy departmem| 
by using the experiences of others as a founda 
bion . 
ihere is no sign of let up in the 1950-56 babys 
boom As America continues to prosper, SO WI H . ‘ Ste the ¢ het? 
ow imporTran?T is e To marke’? : 
birtha increase, Over 4,000,000 babies were born P y 
last year This is nearly twice the pre-World rent yearly sales in toys are equal U 
Wai Ill average , many major categorie ror instance, in 1955 


electric (traffic) appliances topped the billion 


dollar mark for the first time. Few hardwar 
tore fail to toc} appliance In 1955 toy 

; did an estimated $1.2 billion, vet many deale! 
reyard tOvs a a part-time pusine Gro 

profit margins are considerably highet 1 

pilus percent than trafhe appliances Last 

5 year’s figure is in for an upsurge. The bab: 


boom of the ear 1950 added more than 1] 


million babie in a mere three-yeat pati 


What's my share of the total? 

Hardware stores do more than 7 percent o 
total retail tov sales, or nearlv $100 millio 
annually. While this is an impressive figure 
it must be realized that recent HARDWARE AGI 


is ve" nov that iat) hardware store do 
not tock to In briet aH iaryvye numbetl of 
hardware dealers are not realizing the high 





pront margin, tour times turnover fra 







‘round Yo) ;rrie te tential offered hy 1 


What's the future look like? 
More 


corded if} the last two years alone More tnan 











than . million births nave Dee rs 





sa ; , ‘ ‘ -, ; j ’ ; j ’ ] y ; ’ } 

j ry | a million children have been added to out 
‘ ’ ’ ‘Jj ai ’ ; re ; ; 
f hye lad for a ae wiment store ' ' population ince 1950 here are 16 percent 
ee , c> ‘ j iy ’ : r P 
what he wanted without a 1 downtow A be more American children under 16 years now 
doubly happy about time and parking rer Ive than three or four years ago. This, coupled 
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ith rising per capita income, a trend to 
iburban living, more to per enild, and 
bigver families, make to\ a department for 


What are the figures? 

ihe figures invite comparison. Surveys show 
yross profit margins average 40 percent. This 
compares tavorably to the 31.24 percent mat 
yin average of hardware stores doing from 
$25,000 to $200,000 annually The average 


irnover rate tor toy four time per Veal 


What's the seasonal picture? 


You mat expect ti ell about 40 percent of 
lotal vearly volume in the peak 6-week Christ 
ma eason. ‘The other 60 percent is fairly 
event pread over tne balance of the veat In 
otner word locking to’ oniy at Cnristma 
isd) MiNe ‘ OLliuimne a hot in the arm, Dut 
trie yyest dollat irri ear 1 na 

mercnand ris 7 ne te i2-mont 

I mont? | 


| re pre (jl roOwmn Of i] rie if 
‘ ‘ one a i} ott rt t: thie vpigwe 
tent market rh tne 2-to-6 age 
j ("me : 7 are r) aan nye repre ert ar 
ey | ; |. wwe? ley? ‘ Tt) avant ‘) 
j ; »? } bial | ‘ »* pe? t 
ent te bougnt. And the t fi 
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How to figure your basic toy stock 
Hav 


lar sale 


’ 


most 


Type of toy 


Riding toy 


Dollis, 


sporting yoo 
Non riding truck 


tractor 


(raft 


Klectri 


(,un 


Hou eked 


rey now 


Pre 


he) ft Cd WMT 


(,an ‘’ 


Vechanic: 
Mr ture 
Mu it’s 


{ @ Lure 


Doll ¢ 


Record 


Miscel 


ntl ional 


ip it 


i? rTicsyve 


ehool to. 


ay if 


tin ¥ 


it vel, 


The facts below prove the importance of toys 
by showing many of the reasons why 


you should be aboard the toy bandwagon 


Percent of total stock 


orie 


(‘sil 


(iT if 


doll furniture 


‘7 | pe oe 


’ 
‘ij 


1 
troiel 


| “a 
‘ 
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How to make money In toys 


W ell-planned buying means more toy sales and faster turnover for 


a department that has 12-month profit possibilities 


Are you in the toy business year ‘round? 
Do you plan to stock toys only for Christmas’? 
Are you seriously thinking about toys for the 


first time? 


The magnitude of toy volume, profit, and 
turnover is explained elsewhere in this Guide 
The fact is, that for ¢ nhristmas, or year round, 
loys are good business for hardware dealers. 

Now is the time of year to make up your mind 
on the extent and purpose of your fall and 
(hristmas toy business. There are many bene 
fits to getting organized early, and efficiently 
The more obvious are 

|. Greater selection of supplier assortments 

2. More time to buy 

4. More time to plan store layout and reserve 
stock space 

1. Assured delivery for single or multiple lot 
later in the year, with far less outs and back 
orders 

». Buy-now, pay-later terms that permit you 
to build up capital as late as mid-December but 
still give you, in most cases, 2 percent cash di 
count terms 

6. Time to plan for layaway promotions 


advert) siniy., and credit sale 


How to start planning 


Did you stock toys last fall, or all veuar? Have 


you re orda of items. sale successes and fail 


ures in last year’s toy program’ Do you remem 


ber what your area competition did to promote 


toys? Diad you run out of stock earlv’? Were 


caught with markdowns’? 






38 


Answers to these questions Can serve a ise 
ful yardsticks in measuring a rough diagram 
for your toy planning. Many other factors help 
shape your program 

kor good advice in initial planning, the ma! 
to see is your wholesaler. His wide experience 
and many years in helping dealers make plans t 
increase toy volume is reliable and valuable. He 
knows trends in toy sales. He knov 
deale ifh VOuUr afea have done ind are doing 


‘ 


Hie can guide you around costly mistak: 


An important aspect Oo} pianning | Out tufl 
Talk to them before eriously considering aire 
investment in toy In their everyda contac! 


with the trade, they hear and see much that 
influence choice of items, and the best times t 
promote them. Your staff probably knov vnat 
will sell best in your trading area, and it kno 


what sales they’ve been missing because 
items out oT stor k or not stocked atal 


Next, after you've roughly decided how ma 


dollars you wish to place i nitial inventol 
based largely on past performances, or what 
ever limits vou ve tentatively set fo ourselt 


try to plan your floor and reserve stock area 
the additional! needs of your toy ie Lio? 

A diagram of your floor will quickly sh: 
what your space problems are. It can serve a 
map of department or sections tnat lapel ofl 
the fall, and which should be condensed 
moved to other locations 

Lawn and yarden needs, outdoor paint Out 
door furniture, spring and summer sporting 
goods, picnic supplies, insecticides, moth goods 


barbecue goods, and many spring and summe! 
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How to get space for 


a tov department 


: 
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j ly a x 
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nouse ire nave nad tneir da ir) [nie “ure 
‘ ‘ ‘ ' ‘ 
ihel a PiadyY ATCAaAS Call De dras iC aALY Cu 
make room for heavier trafic line 


twa 


JUSE wart 


twarety 


As for stock room, an inspection of partial! 
‘ ed Dir naif empty crates d iplicate stock 
gaamayed or dirt items that snouid be cieared 
produce more room than would be imagined 
for mit toy stock See floor plan sketch 

ivr TAK ip about tne ame mount 7) Lock 
ind aisp ii ‘pace i would i ifrTiiial ce il 
mount of assorted nousewares or giftware 

\ ror the Len and tine you tnink Ou 
snould nave to get the most fron our inventol 
nvestment, in a minimum of space, choose you 
hime VAseCa UPOl 4i@8 ratios that nave been 
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. nt phe tne time 
How to make money in toys sler's accounts rec 
- - make payment, the buik of tne eason 18 ovel 
7 he ind youl neaviest sal peri ay ce pase ed 
( ontinued ios ‘ ’ 
You can pay Your Dili Vitn mone irom gZ Let. 
lready liquidated 
preading assortment! vide itn tnin dept! 
f stock, mean ! e more selection at 
eaye I our pn ical and capita mitation Hl Lime n youl ‘ mn tnat |} would nave 
means more time tor making selection nad by buying tev not numpel mn quanti! 
Vost hardware wholesale have ; irge di With wide selection and i qaeptl TOCK i] 
play of their con pi te iine et ip al imme} atter-_hristma irpiuse Can ve Tre--I iIped itl 
uppliel ‘who have many iine to offer will yen ‘f mailer area Witn a Varied elect 
erally suggest that ou look around to get the buying ear! meat << disappointment n 
feel of wide staple lines, as well as an impres outs and back orders. It m in plat 
ion of the man new 0 rnAat ae nown every rf away program ‘ And yarne! Lit trom 
Al Cv) ( nristma noppel vnic! it 
if oure in adouvt about nev ten take one Ould ve POINE ¢ f here. If i | ite 
of your key ulespeople to the nowroom fo Ike! be getting odds and ends ot tt popula 
ound advice on customer iikes and disitike bine Thi Will natura be reflected ! 
When youre read to tart writing youl immer Sai And i get } better tern 
rder, you ll find that most wholesale} iggest discount t) Du ng iate 
ou buy wide assortment with not too much 
depth of stock in any one line or item. This 1 How to follow through after buying 
neaith Aftey Ou ‘ mace 7. riif pure! 
road a ortiment Kee) Impulse Lié nign plat program ec fa th} it that 
As you run out of certain item tne mn wide guarantee vetting the n t out of t! e invested 
elect} iT) fill thei plac Vio / Important adotlay rhe eariiel ou plan . nia on) 
oure never inh an danyet OT be Tipe Lul K be and tnt ati importal 1 iVaWa u Vraftl trie 
cause # Tad has ended or tastes have changed. earlier you li begin ringing up sale 
You should buy your wide assortments while Many dealers report that they clear the de 
sti Tip within your pre arranged pudget Lary for to action toward the end of eptembel 
est dollar amount hould go to most important (One dealel aid ne begin Ke Up ta 
cateyorie right down the list. Here is a list of ale well before Halioween evel eul bi 
best elling toy line LOY doing more than 3 Hie has a baArype ivr, @CNCOUTAaAPInyY nd exp I 
percent each, dollar-wise, of the total market , ing his layawa\ pian, NaANYVINYg direct er tne 
+ listed by American ‘To Manufacture! Ol LOY department which ne open the last Veer 
the U.S.A in septembe Any amount of mone tart 
| Kiding to, And accessort IAVAWAYV aAcCcOouUnNT! i} qdqeaier figure trys ir? ry? 
’ Dollis and accessories doesn’t matter much because he has more thal! 
sporting goods two full month In Most Case | eollect the 
lL. Non-riding autos, truck yparaye balance before Cn} ima in ci el narye 
» Cratts, art cience toy no fees for lavawa Hie eatimate that he dod 
6. Trains and accessorie 1() percent of total 1 imeiin bh thera 
/. Housekeeping toys and kit away program 
* Guns and accessories An Important part ol the follow-tnrougli rn 
0 Construs tion tovsa and too! res ord Keeping Via yne last Veal Lea! KK ¢ pt 
it) Toy houses, doll furniture vou so busv that vou didn’t have time to et oot 
i] Pre Me hool, kindergarten Lovs up adequately, 
i2. Games, card and board Inventory record i] pDin-point ten iif 
Is. Animals and stuffed toy and be invaluable in reordering ftast see) 
Spread You! dollars over these ines accord while the AP HSOT) is; Titi YOUTIP ‘7 at ‘ 
ing to their importance, and, therefore sales ‘round department tne, are it mist You 
potential You'll find wholesalers will take vou yvouldn’t buv hardware or housewares vithout 
orders in mid-summer for delivery from Sep records and stock controls. You owe it to you! 
tember on through November. They'll ship one, profit to afford the toy department the same 
two, or three lots, as you like it. Most of them opportunity to prove its worth in sales 
have billing arrangements that will let you re When you plan for higher sales in toy Vil 
ceive at your convenience, but do not require yet them. But if you buy one load of toys, hang 
payment until about mid Ler embe And you em wherever there | room, and make sale 
are usually protected on cash discounts Out of purest iuck and customer urgency, ou re 
You have a wonderful opportunity to build up letting a high-profit, fast-turnove l2-month 
capital and pront before Vou! bill nre in W hole n ISINeSS Pa Vou n\ 
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Plus profits through promotion 


Effective toy promotions and advertising result in more traffic, 


higher sales volume, and ereater tie-in sales with other lines 





There are many Wii to promote your to; fovs are a 1l2Z-month trathe builder that sho 
department to create plus protits through added be promoted on 4@ I2Z-month basil 
volume Advert itive ifi its many form na iT Tif 
Advertising is the most important. Consume! purpose to bring custome! Lo oul Lore 
mallet and newspapel advertising are ine most Afte! tnat it |] internal tore advert! itive «wl (| 
commoniy used. But they can be upplemented promotion that takes ove} Actually, advertising 
in dozens of less expensive wa to keep to is a two-fold operation in bullding to é 
trathe on the increase You must lure customers to your store, then you 
If you are not giving your toy department it must } e the follow-through to make the moat 
lair snare of advertising and promotional! help Or it 
Ou are Til iniv a sure bet in a nign profit iine VV nat internal adve rtising ) Interna aciyel 
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Profits through promotion 





9. Bill enclosures 
10. Handbills. 


Is a toy advertising budget 


; 


other hard goods lines‘ 


any different t na I} 


Your toy 


budget does va ry 


Most 


dealers 


(( ontinued 


aside 5 percent of gross monthly 
for all types of advertising and 
This 


S418 


figure 


is opposed to a 


nol ma! 


‘) 


if} 


2@T 


Loy s 


sales promot bon. 


percent 


budget for many other hardware lines 


It 


is set 


tising continues the interest in toys 


that your 
outside ads have created through 
|. Window and interior displays that sel! 
2. Signs that tell a merchandising story 
46. A clean, orderly store 
4. informed salespeople who know what 
you advertise 


». Good toy selections supplementing ads 
to satisfy varied tastes 
if your outside advertising is not strong, all 
of your internal eitforts may go to waste. You 
must get traffic through 

|. Newspaper advertising (display 

2. Newspaper advertising (classified) 

4. Consumer mailers (broadsides and cata- 

logues). 

4. Postcard mailers. 

5. Radio spots. 

6. Television spots. 

7. Billboards. 


%. Car carda. 


nigne! pecause toys carry 


percent or better, leaving mi 


motion. 


Ps 


by using a full 5 percent 


ou are assured of greater ti 
a 3oD percent or highne Zross 
with which to operate. Thi 


a profit margin of 40 


' . . 
re ieeway To! pro- 


advertising budget 


afi 


still have 


D iT 
margin reserve 


highe) 


s figure is 


than normal initial profit margins in most hard 


Ware line . 


Your advertising budget 


far in advance for maximum productivity 


slated for promotion should 


weather, holidays, and gene 
potential 
Two fine promotions are 


consumer mailing, and 


Your 


snould be planned 


items 
he considered for 


ral traffic building 


Loy ( atalogues for 


vith 


local tie-in 


national advertising of manufacturers 


For example, one of the le 


that 
sumer demand is the Ameri 


vertising Campaigns 


helps 


ading national ad 
to build 


Promotion 


Con 


“un Toy 


When manufacturers advertise nationally. they 


How to make money in toys through long-range planning 




























































































Month last year's sales | Est.'56-57 sales| 5% ad. budget| Items Media 
July $900. (hot ) $800. $4. Gyms ,pools Classified 
& sports new spa per 
August 700. (cool) 600. 4, Wheel goods, Postcard & 
: skates ,wagons new spaper 
September 1400. 1500. 75. tart Christms Radio spots 
layaway items & newspaper 
October 1600, (warm ) 1800. 90. Heavy layaway | Broadside 
& winter sport |4& newspaper 
2400. 2500. 125. Treins, dolls, |Postcard, bill 
povermer wheel goods insert , newspaper 
a 3200. 3400. 170. Credit sales & |Fadio, classified 
heavy stock item! newspaper 
00. 300. 15. Clearance list |Newspaper or 
January 3 tt 
February 500, 600. 30. Spring sports Radio spot 
. : or newspaper 
March 800. (cool) 1000, 50. Easter toys day 
Sia conerte ary Se new spe pers 
April 1000. 1000. 50. Layaway on Postcards & 
pools, gyms new spe per 
May 800, (rain) 1000. 50. Pools, gyms Radio spot 
& ae & newspaper 
| oe a 1500. 75. ater, sand toys |Broadside & 
vune -credit sales newspaper 
Total $15,000. $16,200. ~ $810. 
hiere 1 Ty} gi forn OU mm use pianning anead y / / iW y wi 
S@.6 Ww) tual rec ord of iast yeor s sare: will ores j ‘ A Pry wl j 7 : . By 
planning items in their best seliliis g seo rive y er? x ye: 
gains can be achieved as estimate joi umn three 
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\ ’ 
: 
A VY { th, 
4 e ‘ } nercent 
pre-sell their toy Women and children recog 
nize these brands on sight. Such promotional! 


Campaivns in leading newspapers, Mayazines 


on radio and on television are one of the beast 
kinds of dealer sales aid. Effective display and 
lay nles Ot 


local tie-in advertising can insure pilus 


tnese toy 
A major importance of advertising is in build 
not only for the toys 


range acceptance, 
habit 


but 


ini iong 
promote, to get customers in the 


You 


of thinking of vour store when thev think of 
ta) 

Look around at vour most successful lines 
ror instance 

(hances are, they are brand-name items that 
ire automatically requested when a custome) 


i toaster, power mower, or hatchet 


asks for 
kinds of 


Otten the only maior 
packed from the same orchard on 


difference in 


ranyve pice 
the same day by two or three different canner 
ising the same type of equipment, is in adver 
tising. (ustomers think, out of habit, when they 
need orange ce, and automatically ask for 
brand XYZ 

The ide that advertising and interior me} 
cnandising pays off in higher sale olume cat 
york especially well for tov There are man’ 
well ky n, “branded” toy lines from whee 

Ou iding blocks. Manufacturers have 


roode tc) 


je J 
pent millions of dollars building publi accep 
tance for to tie-in. And pre-selling in to 
cre ny 
\ I i will find | competitive (| 
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Who buys the toys? 


; Ay vs Trier 7 ‘ f ‘rye 
4 4 ; rye ; ‘ , ] per ‘ ; 
vertising of a liocal nature in toy there are 
not nearly so many outlets merchandising toys 


is there are in most other major lines you stock 
id should, therefore, get greater attention 


A Loy 
fighting for 


and readership be nuse if ian t 


advertising’ Besides 


the market for such 
adults, there are 1.04 children under 13 years 
most of whom can read, for every family that 
yets the evening paper. And if you have any 


, 
about the of children in the com 


market, take a long look at the numbe 
trem emp 


pow he | 


petitive 
being promoted for 


in the dry cereal line 


ol premiums 


' al 
iKven major appliance makers are beaming 
present promotional activity to children. An 
excited child can do wonders in steering adult 
to buy. This is recognized as a major factor i! 
modern retailing 
Your competitor around the corner or up the 
street may have the ame 81ze@ store, same DAS 
line and ime general clientele as you. Bu 
one of you certain to have the higher volume 
Which one it? A rundown of dollars spent 
ial oF idio advertising and time spent 
making and changing interior displa VOU! 
point to the answer in aimost every case 


elling and promot 1On 


are near 


tove thy 


’ 


YNOnNYMOUR fhe more you promote 

more s¢ ny vou will do. There are many way 
rp? ry te. Some are ecoatly, initially sOTe 

not. But all take part in your effort to get 

eiustomers in trie mawbit of trad iV (oluil hot 
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Often all that is needed to get the sale off the ground is a little basic 
information about a product. 

In the case of toys, your sales people will often be asked: What would 
you suggest for a five year old boy?” 

This chart can be a handy sales aid when such questions are asked. It 
furnishes a selection of proper toys for all age brackets, and gives the cus- 
tomer the impression that your salesperson really knows something about toys. 

Items selected here have been recommended by eminent child psycholo- 


gists. Percentages based on |950 census. 


f ire; i s¢*] A Al {) t €°totti I ‘ Ja ,3t ‘ (>] rit f ; j Behe i {) \ 
Infants limited infant toy market exist Vost t wournt for ts are iilse jtem 
ougnt as git Ihe nouid wpe iIndbreakabie and tl i eu Velie 
| } 
OY criti attachment He! Tat 
tf ihe brie tis nail and Tpit j Katt ‘ ! 
} ) ‘ ) } P . 
Washable animal and doll Hatt 0 
Toddler Cnildre e tot » Yea? ld acces fe igre , ure (18.7) 
- 
of t} ; ’ | " : " ‘ ‘ " ; 
) @ ¢ ! nnarKe 0 nOouid ‘ rece rie ( } i ; ‘ 


1-2 years development 


Via tic, rubobpel wood tetter blioel Viusie r) 
Vin ti¢ rubber. wood t) ida {’ hilo) }’ j Lic. Tile il i i 
Miniature riding toy Bath tov. 
|’ tring MUSICA! LOY hip pict it¢ 
the ritil ‘*T ("Ti eat) Aye j ly ‘ peresr 1 (>7 rOLAI eniig PDODULATIO rif on on | 
Nursery school __. : | pol 
: bigyvest bracket lo nouid Turtner the t-associatl 1 p CA OT 
2 | sé natior 
“? Vears o 
Musical push-pull toy Pounding set 
} 
SIA riding, peda! Loy Smat! hou ek e¢ PPiTis et 
Building and alphabet block | arye Crayons al qd chalk 
Large pia tic. runphes filbre ado f Olorinyg hook 
Viay-music toy Wind-up toy 
Picture hook 
his pre school wroup accounts tot LD] percent of enilid populatlior take 


Kindergarten 


on more importance lit educational! meaning and bodily development 


1-6 years 


Musical toys f rayon and chall enath ira 
, Large push-pull toy Coloring book 
Girls and boys Larger riding and pedal toys Finger paint 
fuilding set alphabet block Sand toy 
Traine role! ice Kates roy typewritel ind Ltleiept! 
(virls Dall and accessorie Nurse et 
\ssorted housekeeping et Doll crib. carriage il ett 
(,uns and hoistel Soldie and fort 
Boys Hiats and costume Small train set 
(ash registe! Doctor eT 
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effective toy selling _See",7#" 













Post this selling chart to increase toy sales through 


the knowledge of the right toy for the right age child 


(rade school 


6-10 Vveuairs | iid tral educate arpe! 


Girls and boys fam ind 
: iene reading i } portil Lé 

( ororing HOOK ind el Ventriloqu t ado 
Cra d wate r ) d ped 
Viusica instrument wings ind yard ft 
Mattery-operated toy W avon 
lid et row Che 
Head ind easy-nandicratt ct Wading 
Via gdp ‘ et { f ‘ 
Type d telephone rey Roll 

Girls —- |*rKer dolls and accessori Make-up set 
llou ekeeping qT { oo rit et 
liandicraft et sled.a , f ; 

Bove Prain set aces Orie Handicraft and cj 
ster truck tractol Tool and mag et 
Hattery/electric communicat et Viodel fishing kit 
Vrinti t et porting rood ares 
f hemi | r} iy f ! nat iryie 


(rade school Ave 1) te |v account fey |v . nercent of @) irery | ag ovY¥ie ry sclulf 
> ; ; } hata 


harpen wit and help shape habits for future yea! 
Over LO vears 
Boys and girls f asn register Vainting-by-numbet at 
lelephone, typewriter toy Musical instrument 
More dificult group game PUZZie Record playet record 
\dvanced coloring, reading book Participation sporting game 
Wheel good Wading por 
Intricate handicraft ( ostume 
i e) ‘ Kate Toy chest 
(,irls Advanced housekeeping set Vir 
intricate handicraft et Iron { el 
Rov . rain acCce orie I nine Kit 
Lleetric, mechanical! phone Loy Moxing wiove 
Advanced chemistry physi aly Pool table. archer’, 
Woodburning, handicraft Horseshoe laryge' et 
LAM D Kit Advanced mavic and puzzis 
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of 


. j yee " vy, 4 7. 4 . +e oO 4 > . es . , 
Hlow to start a train sale An operating electri train et is an attention vette! it is a magnet 
for youngsters and their fathers 


Supplement displays of trains with scale model kits and tap an ex 
tensive market. 

Many hardware dealers have at least one low or medium-priced elec- 
tric train ready for operation at all times. They permit well-behaved 
youngsters to operate these systems 


sell more dolls by showing them with related merchandise. How to sell more dolls 
Dolls, doll costumes, and accessories should be supplemented with 

adjoining displays of doll carriages, strollers, bassinets and doll 

furniture 
We (phals in Manitowoc, Wis , 8hows dolls and accessories in wall 

cases. At one end is a rack of doll costumes. A nearby island displays 

doll carriages priced up to $15 


How to iner Hse traflic Hardware dealers attract extra atore traft with display of iuvenile 
gym equipment outdoors. 


Except for the very cold months, an eastern hardware dealer dis 
plays some equipment in his parking lot in front of his store. Youngsters 
are always welcome to use the swings, slides and see-saws, as long as 
they do not damage the equipment 


Promote layaways throughout the year to stimulate sales of higher- How to sell big-ticket ‘tems 
priced dolls, electric train sets, wheel goods and juvenile furniture 

The Vanleer |. Bond hardware store in Upper Darby, Pa., always has 
some layaway toy department purchases in storage. In-store signs 
call attention to this service 

The firm does not insist on a 10 percent down payment for toy 
lavawaye but, that usually is the minimum received. 

A three-part layaway ticket is written up for each transaction. One 
part of the ticket is given to the customer, one section is filed at the 
check-out counter and the third is filed in the store's office 


" ‘ : ' Spot window and in-store displays eil many toys on an impuise 
How to increase impulse sales 
asis 
Volkmann Hardware in Beaver Dam, Wis., uses such spot displays 


Juvenile versions of adult hardware and housewares lines are shown 
next to merchandise for the grown Ups some toy spot dispiays are 


unrelated LO the adult mer nand! e* near whi n they are featured 


Give your toy department a name. Advertise that name ive toys an identity 


The Trotlen Ace store in Hudson, Wis., has a 52-week toy display) 


How to g 


occupying 20x20-ft space in the rear of the store. A large sign ident! 
fies the section as Toyland. The center of the sign has an additiona! 
eye-catcher, an electric clock 

(othe uggestions tor a toy department name are Tovtown, To 
World, Piaytown, Playville, Toy Corner or Toy Center 
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toy sales ideas 





Frequent use of window displays is a must 


How display increases sales 
; partment 


ror a oZ2-week tos cl 


[It is advisable to give some window space to these lines at all times 


if you have the space. Some hardware deaiers 


give at least a small 


part of one display window to toys and related lines throughout the 


Veal Seasonal items are featured 
The Zweck Wollenburg Store 


all seasons In some window space 


n Beaver Dam. 


(ear your toy section advertising to the season of the year 

Advertising of juvenile lines reaches a peak in the pre-Christmas 
season. There should be some advertising in every season of the yea) 

The Seiter brothers, Ed and John, owner-managers of Gillen Hard 
ware in Lexington, Mo., feature toys in a 52-week department 

Four ads during the summer months feature outdoor accessories, 
wagons, tricycles, roller skates, swim gear, etc 

In September, when toy sales start to roll, the store uses broadside 
type circulars. Circulars are mailed to all town and rural boxholder 


and feature about 100 toys 


’ 


How to merchandise dolls Dolls are of daily interest to all little girls 


Wis., promotes toys in 


How to plan ads for seasons 


Danville (Va.) Hardware Co. operates a 52-week toy section, and 


hows dolls in a special air-conditioned room 


George A. Carter, co-partner and general manager, says that “dol! 


are a specialized line in the toy department. It 


eparate them from other juvenile merchandise 


is, therefore, better to 


“When you merchandise dolls you must follow adult styles in dr 


We offer five major lines of dolla, and some individual numbers of othe: 


make 


The doll room like the rest of the toy department, is brightly 


luminated with direct and indirect lighting to give merchandise greate: 


eye-appeal. The main toy room, on the second 


floor of the satore 


finished in a light green. ‘The doll room is decorated in dark green to 


provide eontrast tor the ¢ olorful doll costume 


When new dolls or doll accessories and costume 


they are immediately put on display. This pol 


are received in &tocrk 


y is followed through 


it the department excepting for strictly seasonal merchandise 


budge’s ‘Town & Country Hardware in Ottawa, Kan., displays toy How to keep 
on at least two gondolas throughout the year. Seven units are used 
for the Christmas displays 

Gondolas are set up near the wrap counter in the slower months t: 
discourage handling by youngsters unless they are accompanied by 
their parents. During the Christmas season toys are displayed in 


enter-of-the-store space 
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displays flexible 





How to put 
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: it takes promotion with real 
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DOWER ina promotion 
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power behind it to build toy traffic. Here is a description of a 


national promotion that really 


romotion s! 1 | 
ry ind Tt 
ry ‘ itt 
H ) n 
tT] I f ra ae 
} ( i d rit 
( ernat f ild f 
f ict e) pon red I I 
pal | 
prom | ap 
| eS per ror nard leu / 
Ame} | motlo 
ne cnieTl te ! prom id 
( or byt ( 


_—-. 





ee 


works at the local level 


id \ 
? . WoOY 
Loy Ph will 
| bed and priced ro 
| ie followed bh 
ryivé 
(} Life will be i 
ri Monitor on No 
paign demonstratiny 
nree t’ ‘ Wee 
ne « ntiry 
irae {ni 
nake millioy 
ne 64 fea 
aa pron | 
i Kit nat 
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Put power ina promotion 





(Continued 





tised in Life and TV” 


theme. He can also obtain mat 


of tne toy for local newspaper advertisements that 


will follow the same yeneral format as that 


ised I} 


the Life ad An attractive consumer cataloy of the 


ovs is also availabie for mailing by a store 


his vear a new feature has been added 


eight-year old promotion that permits still mor 


tive tie-in by dealers ihe new featur i dealer 

listing in Life immediately following the eight co: 
ecutive full-page toy ad. This listing identifies a 
tore, by name and address, as carrying the tor leu 


tured in the Life, Christian Science Monitor 
consumer advertising campaign 

ihis listing costs a dealer $59.50 and inclu 
Life toy consume) catalog 
aqecoration kit 

QQne of the chief value 


to this promot 


enables a local hardware store to offer the sam 


and at the ame price il that 
vy the large department stores 

Phe department ‘tores have been (FUICK 
land the effectiveness of the advertising pre 


the American Toy Promotion and regularly : 


large ads on the toy timed to break whe 


Life and TV push is on. The total tie-in reta! 


for the last three vears has been 1.000.000 line 


hardware dealers have realized that the Cun 


if the same type, but on a Mailer scale de! 


50 


iF ry) 
MiAatiti Of 


imprint ad. and a | ty (7 hore 


mae? 


¢ 


it} riary 


f y ’ ’ ’ vs ert ry y 
y? 4 4 4 4 
‘ , 
Nel | Jé Ver rie A r pre ‘ f g 
+} | , 
{ J }/ if ; i¢ Jinefr 
; , ; 
tile ] ] rye y The 
a y ; 
ha ar i ¢ ai ’ ‘ or 
j / J 
" ; ; ; ; 
P sy ; } f ‘ f 
; | 
fay ’ +} , 
ner y g ’ nk ‘ ; ; re A th 
j f 
rhe ' a ’ y ; ’ 


their toys as the Life-TV toys, in local pape! 


Thus 


tne’ telj customers that the Carry the ame ? of 
toys as the big stores are selling 

Since many youngsters will be exposed to the Lafe 
and TV ads, they will be likely to guide their parents 
LO tne nea¢re 1 Lore L? “ul ide! tine I elt WILT these 
toys either through local ads o1 tore window decora- 


} 


tions or the i} ting in Life 
The toy 


Monitor and TV ads cover a variety of inter 
ave YVroup They inc) ci led doll Atri 
types of bikes, models, puzzles, toy m 
ments, etc., et 

This year the to ure vbeln “ul ed mn ae 
all the Billy & Ruth wholesale group if ' a 
wholesale} Included in the Billy & Ruth whol 


are Alban 
Hiardware | 
Boren Ce Cori Vall Hardware 
Veren Hardware | rrankfurth Hardware ¢ 

Also Williams Wholesale Distributo: pple 
Arizona Hardwaré 


liardware “\ iron { 


die-Steltz | A. W in 
Woodbury Hardware Co... Thomson-Diggs | 
Bro ’ . \\ \ eT ' f ‘J ‘ I: <1 | Vt { 7 rT if hy i J A ‘ 


Jen t’*T} Rurd [ 


New York 22, N. } Write here for deta 
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“for 1956 


are important new 





trafhie-pulling feature 
has been added 


to your traditional Christmas Coy event 


the American Toy 
Promotion (‘%' 


and in LIFE 
























for ¢ years in a row... 


mothers and fathers have waited and 
watehed for the “American Toy ad 


(and grandfolks, uncles and aunts) 


...they pick their gifts for 


young fry right from these pages 

















the American Toys kids see on TY, 


so to the top of their ‘ask for’ lists 


*The American Toy Promotions TV shows are “live 
—pack a lively selling wallop. For they're programs 
conducted by well-known TV personalities, with big, 


loval audiences in their communities. 


over 25 markets scheduled for 1956 





for 7 years in a row... 


America’s smartest merchandisers 


the toys in the American loy 
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till Poke of Toys for Girls and Boys 
72. Wonderful Amer ican Toys 
vision and Featured in LIFE 
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—they know iis toys always 





have put their own ads back of 





shop tomorrow 930 
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= The Toys From "LIFE" 
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Sou keen wants these (HERM 45 TOUS 
odin VET, and on TV cet TAVIS 
te hevedquarters ler aff 77! 




















prove the pick of the year’s best sellers 








for 7 years ina row... 





big stores, and small, have devoted 


to the boys t identified by 





: ~ HOCHSCHILD KOHN &.CO. Baltimore | 


Skene —so me « i eteeiall 


GIMBEL'S. Piladolphiv ERNST HARDWARE CO. Le 





All are toys they’d normally stock, 









window and mass in-store displays 
Santa-in-the-U shel thins at! 









BROADWAY STORE / Angeles vel 











made doubly saleable by powerful nation- 


wide, yet locally pin-pointed, promotion 







and 


...to attract still more traffic 
... to make extra, mail-order sales 


many stores mail 

the official “American Toy” catalog 

imprinted with their 
store name and address 

















The 1956 American Toy Promotion catalog is yours in the 
quantity you need — at a nominal cost of 


$25.00 per thousand 


imprinted with your store's name and address 





on front cover, and with a mail-order coupon 


| @ Send them to your charge customers, to other selected prospects 
| @ Use as self-mailers 

| 0 Enclose with statements 

e Wrap with packages 


e Hand out over the counte: 





Mail coupon on page I1 for free sample. 










for ¢ years ina row... 


stores have been getting 
results like this 


from their American To Yy promotions 


@@ November 29th saw Burk’s register the largest single day’s 


toy volume in our history... American Toy Promotion — 


take a bow! oe Burk & Company, Nashville, Tenn. 


@@ Our toy department is definitely sold on the American 


Toy Promotion. > pr Hochschild, Kohn & Co.. Baltimore, Md. 





@@ The American Toy Promotion has always been a very 





successful event with us. - Gimbel Brothers, Philadelphia, Pa. 


@@ We consider the promotion a success and wish to thank 


you for your cooperation. 1, Neusteters, Denver. Colo. 


now-expect even more 


in 19560 









Be listed in LIFE “a 


and with this added 
feature for 1956 


you can make 
the American 
Toy 
Promotion 


really yours 


in your community 


You can establish vour store 
is ““American Toy” headquarters 


and localize the tremendous 


paste K LIFE 


with your own store listing. 


CHECK and MAIL COUPON 


on the next page 


to learn how your store, 


big or small, can qualify 


for this listing. 









Sample listing Ye 





State, C uty 


and store name rr 
































































































































































































































































































































































































































































































































































































Get set for an even greater 
American Toy Promotion in 1956 


reserve your Giant 
promotion kits NOW 





a.) , sat 
“Bs Bae 
wi 
» 
« 
‘patted ube Rent ete Gus y 
. 
AMERICAN TOY 
joo haute pastel ed » TV mK 
: 4. 











AfWaes *BBeae ea oe neo eA ee 





neo MOM RO ReSBe-Ve ke Bcc! —m. 
[hw ee See gee * Cee 


CF ices ee ee ’ 


° William Ek. Brennan, Grey Advertising Agency, Ine. 
this coupon 130 Park Avenue, New York 22, N. Y. (PLaza 1-3500) 
* 


/ Le (ise be f fri¢é } Figitd how / ; af ; ii / j y ; 


Send sample and full information on the 1956 (_Aristmas fmieri an hoy 
catalog mailer 


qualify for listing in LIFE 
S 


Send us frerw ivi lay Promotion Kile j enclose (hed (ii ror 

* ° > ( * 
LO gel sample ol 18 order for $ Payment must accompany a hal rile 
$200 for one 5 / 4) each in quantity ,; ofr Ztlo Jd >) or more S/ eacl 


imprinted catalog 


to order vour 1956 


ie nad information on ad mars prepared by Timely a uwures. Ine 
Please Print 


Name Title 
promotion kits 


& 
to obtain mats 


of all the toys 


Store Name 


Address 


(ity Zone State 


aL 









“Among the wholesalers carrying all 64 “American 


Toys” are these “Billy and Ruth” 


ALBANY, NH. Y. 
Aibany Mardware & tron Co 


ATLANTA, GA. 

Beck and Gregg Hardware Co 
BRISTOL, TENN. 

Feucette Company, inc 
BUFFALO, WM. Y. 


Dale Products 


DALLAS, TEXAS 
Cutium & Boren Co 


EVANSVILLE, IND. 
Ohio Valley Hardware 


INDIANAPOLIS, IND. 
Kipp Brothers 
LEXINGTON, KY. 

Van Deren Hardware Co 
MEMPHIS, TENN. 
Orgill Brothers 42 Co 


MILWAUKEE. WISC. 
Frankfurth Hardwere Co 


NEWARK, OHIO 
Williams Whise. Distributors 


PHILADELPHIA, PA. 
Supplee Biddie-Steitz Co 


PHOENIX, ARIZ. 
Arizona Hardwere 


PITTSBURGH, PA. 
J. A. Withiarms Co 


PORTLAND, ORE. 
Woodbury Hardware Co 


Wholesalers: 


™. 
SACRAMENTO, CALIF. 
Thomson-Diggs Co 


SAGINAW, MICH. 
Morley Brothers 


ST. JOSEPH, MO 
Wyeth Company 


ST. PAUL, MINN 


Farwell. Ozmun. Kirk & Co 


SPOKANE, WASH. 
Jensen Byrd Company 


Here are the 64. loys in the 1956 American Toy Promotion advertised 


in LIFE November 26* issue, Christian Science Monitor and Coast to Coast TV. 


Company and Address 


5... Allen & Ce., inc HW. Laros 
Sth St. & Glenweed Ave... Phila., Pa 


Aluminum Medel Teys, inc 
june 5 Stockwel/ 
200 Griggs Bidg., Birmingham, Mich 


American Artists’ Coler Werks, inc 
Alan Friedberg 
1) Ww. 42 St. #. Y. 


American Metal Speciaities Co 
Harvey Rath 
Hetbere, Pa 


Auburn Rubber Ce., tnc. A. @. Littleton 
725 West 11th $t., Auburn, indiana 


Milten Gradiey Ce Charles A. Shea 
74 Park St., Springfield 2, Mass. 


Arthur Grown & Gre., inc Wm. Einhorn 
2 West 46 St. H. Y. 36, 4. Y. 


Burgess Vibrecrafters 
Grayslake, tii. 


T. 8. Swanson 


Cadace Ellis Dougias R. Boiton 
1446 Merchandise Mart, Chicage 54, II. 


Daisy Mig. Ce Floyd C. Brandon 
Piymouth, Mich. 
Rn. €. Dietz Co Raymond Burrows 


Bex 1214, Syracuse 1, &. Y. 


Emenee industries, inc. William Marcus 
2700 Fifth Ave. 4. ¥. 10. 8. Y. 


Semuel Gabriel Sens & Ce. 
Robert C. Barrett 
200 Fitth Ave. MH. Y. 10.8.7 


The Gietite Carp Frank .. Kame 
1472 Merchandise Mart, Chicage 54, II!. 


Haisam Preducts Ce. Edna M Rooney 
3610 Tewhy Ave., Chicage 45, Iii. 


Haessenteid Grothers.inc. Hugh Ff. Bohner 
1033 Gread St., Central Falls, &. |. 


Hersman Dells inc t. 0. Doherty 
200 Fifth Ave.. BH. ¥. 16, H. ¥. 


The Hubley Mf Ce. 
Lancaster, Pa. 


James L. Kilgour 
The Huffman Mig. Ce Bruce D. Epstein 
108 Davis St., Dayton 1, Ohie 


ideal Tey Corp. Herbert Sand 
200 Fifth Ave.. NW. ¥. 10. 8. Y. 


*Order Now from your wholesaler 


Suggested 
Catalog #, item etaii 
Price 
#41 Fiexible Flyer Sied $10.75 
#1000 Radice Contre! Ferd Victoria 35.00 
#700/% Sargent Coler Festival 3.96 
#374/1 TY Snack Cart 7.98 
#563 Early American Frontier Set 3.98 
#4039 Easy Money 2.00 
#4175-7 Ge Te The Head of the Class 3.00 
#4920 Game of The States 2.50 
#4324 Redskin Finger Paint 2.00 
#3129 jon Gnagy ‘Learn te Draw'’ 

Outfit 2.95 
#1-100 lig Saw ir 10.00 
#220 Thirteen 2.00 
#164 Fete-Electric Footbal! 7.00 
#2534 Holster Set 4.98 
#1965 Rifle Set 6.95 
Electric Comet Lantern 3.00 
#120 Geiden Banjo with Automatic 

Player 7.00 
#1-385 Fiddlestraws 2 00 
#602 44” Outdoor Candies 10.95 
#32 American Skyline Construction 

Set 4. 
#2310 jewelry Craft 4.00 
#2610 Merry Milkman 2.00 
#1542 Little Miss Seamstress - 

Mecchi Sewing Kit 4.00 
#1685 Mickey Mouse Ciub 

““Leeny-Kins”’ 2 00 
#2004 Mr. & Mrs. Potate Head 2 00 
#2650 Twe for the Meney 4.00 
#3756 Pencil Craft Painting Set 2.00 
#2206 Mickey Meese Club 01! Paint. 

By Member tet 2.00 
#2048 Mardi Gras Bei! 12.95 
#620 Fire Treck with Aerial Ladder 4.96 
#2424 Hetty Cestemiine: 61.95 
#406) Terbe jet Car 4.00 
#100) Geter Wetsy Beil 12.00 


Company and Address 


jefferson Mig. Ce Robert N. Jefferson 
2433 4. Orianna St., Phila. 33, Pa 


jet Jumper Co Jack Shamis 


45 W.29S1.,N. 7.1.4.7 


Junior Tey Corp N G. Wintermante! 
215 Marble St.. Hammond, ind 


Kalamazoo Sied Co FE. Martin 
844 Crosst'n Pkwy... Kalamazoo, Mich 


Metal Ware Corp w.C. Drumm 
1700 Monroe St., Twe Rivers, Wisc 


On-A-Lite Corp john L. O'Neil 
1329 W. Circle Road, Peoria 5, Ii! 


Parker Brothers, inc Staniey R. James 
190 Bridge St., Salem, Mass 


Pert Pat Products, inc. 
Bescawen, N. H. 


Jos. A. Haubrich 


Petal Craft, inc. Henry P.C. Keuls 
175 Sth Ave., WN. Y. 

Pickwick Sales Corp Leslie 
33 34 St., B'kiyn 32, 6.7 

Plastic Block City, inc. G. F. Haley 


4223 W. Lake S$t., Chicage 24, II! 


Pressman Toy Corp. 
1107 B’way, N.Y. 


Lynn Pressman 


Rice Mills, inc WH. Rice 
P.O. Bex 176, Belten, $. C 
Samsonite |. G. Gelman 


4270 High St., Ecorse, Det. 29, Mich 


Transegram Co 
206 Sth Ave. NH. Y. 10.8.7 


lerry Tolk 


Trw-¥ue Company 
Beaverton, Ore. 


Fred Berkeley 


Union Wadding Co. Richard Archibaid 
Archibaid Saies Co. P. O. Box 412, 
Lockport, N.Y 

125 Geff Ave., Pawtucket, #. |. 


Vanity Fair Electrenics Corp. 
Staniey Cohen 
50 $. 4th St., B’kiya 11, H. Y. 


Waice Bead Ce. S. Wallach 
37 W. 37 3. MY. 18,8. ¥ 
Witkening Mfg. Ce. William S Loeb 


2000 S$. 7 ist St., Phila. 42, Pa. 


Winchester Retier Skates Harry Swain 
Olin Mathieson Chemical Corp . 
New Haven 4, Conn. 


Wender Products Ce. 
Ceiliervilie, Tenn. 


). W. Daniel 


Suggested 
Catalog #, Item Retail 
Price 
#65 Lone Ranger Guitar $ 3.98 
#600-S Poge Stick 6.95 
#650 AMF ir. ‘‘Rocketrikes”’ 15.95 
#606 AMF ir. Sidewalk Bike 24.95 
#100 Champion Flying Disc 5.95 
#246 Deluxe Electric Range 14.95 
? Light tndeor-Outdoor Set 
with 3 extra sockets 3.98 
#390 Sorry 2.50 
#6 Moncpoly 400 
#110 Geing te jerusaiem 400 
#1386 Little Noddy's Taxi Game 3.00 
#5 Doll Furniture Set 5.98 
#300 Petai Craft Senior Set 4.00 
#C-4 Toy Town Tunes 1.00 
#6500 ‘‘Biock City’’ 4.95 
#2000 Buckley irish Mai! 22.50 


#2223 ‘‘Contucius Say'’ Magnetic 


Quiz 1.98 
#654 Piay Bride Outfit 4.98 
#7900 Kid Size Samsonite Foiding 

Table & Chair 19.95 
#1357-27 Little Country Decter 

Little Play MNerse 2.98 
#1715 Lady Levely Beauty Kit 1.98 
#2958 Tak-A-Peg Oesk-ette 5.98 
#3657 jackie Gleason's ‘And Away 

We Go" TV Fun Game 2.98 
#520 Tru-Vue Gift Set 27.98 
#132 Sparki-Tex 98 
#6-20 Mickey Mouse Phenegraph 9.95 
#4411 Gead-A-Basket & Coaster Kit 3.00 
#100 Mr. Wiggle 1.00 
#30 junior Reller Skates 2.98 
#10 Reguiar Wender Horse 14.95 


#20 Deluxe Wonder Herse 23.95 


. the VOLUME selling 
Original Fireproofed 





Glittering Cotton Snow ! 


Made to Sparkle PACKAGED TO SELL! 


This ey will tind nore eoDle nan ever be} 
y ; f 















S 
into your store 10 buy Lift advertised 4 Sparki > 
he bright, gay, glittering colton snow 


Made of fine YT, whiter cotton with more spark! ng takes 
of silver, or silver, green and red, the 1956 Sparki-lex line 
ncludes sales-stimulating pastel shades of blue, gre: 
yellow, and pink and comes dressed in a prize winning, 


customer eye catct | 2] par Kage. 
Prices Are Listed (ha store buyers check catalog 


eA tor bist l ntormation 


1 % adve tise Spark! f w iT) +} e ann jal 
f 





annul cr MIAN WaAnhKIin 
ARGHIBALD URION WADDING 
Fycly ve * . Agent a“~ ; : "7 ry as VV hAar sfacture ; | y m ey x ¥, 
7) eS COMPAR )MPARY 


P. ©. Box 412, Lockport, N. Y, Pawtucket, Rhode Island 
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TO GO! 


There's no stopping The 
Wonder Horse — the original 
spring suspended hobby horse. 
There's a model for every age— 
and every one is a year-round 
best seller! 





THE WONDER HORSE DELUXE 


MODEL #20—Meta! Base 
MODEL #2!1—-Wood Base 
Age | $29.95 Retail 


THE 


WONDER MARE 
MODEL #4! 
Wood Base 
MODEL #40 


= ie Metal Base 


\) Age |-7- $19.95 


A 
7S 





PAT 


THE WONDER 
HORSE REGULAR 
MODEL #10 
Age |.-/7 
$i4 95" Retail 


— 


PAT 


THE 
WONDER PONY 
MODEL #30 
Age |-3 
$'0 95° Retail 


sere feet © © 





“ee eeeeeeteeeeneeneeeeeeeeeee 
iN ALI STATES WHERE LEGAI 
h) gher Par West and Northeast 


7 At a} 
i ci sire 


: pana) 
N PRODUCTS 
COMPANY 


@ COLLIERVILLE, TENN. 


FAIR TRADED 
*Pp, 


ces 6 ghtly 


LIFE 






64 


How to increase toy sales 


ina 52-week department 


merchandising can add 


eatlive 


, int 5 tt yf if 12 montn sale 


Vol ime in to, 


Spec alized di with a 


that c 


‘piay sign 


reates impulse sales, are just 


tovVs as other 
Hiere some 
paid off for 


You can put them to 


a8 important in any 


ol 
igge 


otne 


’ . 
ihe are 


nardgoods 


tions tnat have 
deaie} 
volume. 


to help yout 
Many 
Zroups 


. | 
Vt iT r 


bridge clubs and 


(,0 yiit i 
cn 


lo! 


adult ircn buy board 


yames their own entertainment 


needs, as well as for prizes. Sport 


and skill games are bought for par 
ticipation and awards by many 
youth groups such as Boy Scout 
and 4-H club The current trend 
of familie to stay-at-home and 

tertain at home, caused by the 
many new houses with recreation 
and rumpus rooms, and the increas 
ing size of American families, has 


boomed 

Sick room di 
young adults 
or confined to bed at home get many 


participation games. 


splay. Children and 


who are hospitalized 


Loy to cheer them up A simple 
ign and display that appeals to 
friends and families of the ill means 
many plus sales on impulse. Toys 
grouped her hould be hand-pi ked 
for their sick-room value. For ex- 
ample, choose _ time-consuming 
yame musical toy and educa 


tional toy Keep price on impulse 


“ale level below $2 


Reward tows (‘hildren accom 


panving parents on shopping trips 
re oft bought $l-and-under toy 

on impulse for behaving proper! 

or for some recent good deed or 
kindne Such impulse toys sell 


check-out 


best when located near 
counters or the cash register. Many 
dealer throw in a lollipop. or 
LudvbbvbIe yum as INnSUrFAaNnCce for return 
Lrip 

rave fOUs Tourists, Conve! 
tionee) and businessmen bus 
many toys on the way home. The 
need not be signature toys carry 
ing the name of the city. Price 
on this travelers’ toys display may 
range from $1 to $5, and often 
highet Kut compact size is im 
portant, for toys must fit into lug- 
vuye his is good business in 
cr ention citie resort towns, 10 
cations near bu train, and al) 
Diane depots, and in stores near 
hot or motels or on through 
nigi i 

Pie-in toy Special separate toy 
disp that appeal to motner- 
daughter, and father-son shoppe! , 
are especially good tie-in ale 
bullde) For instance, a set of 
miniature pots and pans next to 
their full-size counterparts is a 

ile itural A smaller edition 
of dad ishing rod or hand tool 
Will light the eves ol a maie cus 
tome on. A sign saying “Like 
motner-iike daughter,” or ‘Just 

ke das will build sales 





Hlow to figure your toy sales potential 


What’ 


Since | 


toy 


ifn ly 


potent lal 4 


You! 


one-quarter O} 


children under 
Will 


tovs 


are 


about 


American 
bee | he 


this 


IM por 


and since spent 


mach of them for 


na ee 
TO 


(iti ¢ 
the 


tance 


bare ome of maior 


hardware retailer ; 


You CAT figure out Vout 


this important market by simply 
applying figures derived from the 
(ensus of 1950 

The census showed that over 24 
percent, 56,322,990, of our then 


150.2 


under 13 The cen also 


i™ 
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¢ 


Ls, 


year, 


snare of 


16,110 population was children 


show ed 


there ere 44,975,900 familie In 
brie there are 1.04 ub-teen chil 
dren per familys 

x Manufacturers of the U.S.A.., 
ly estimate te ales of about 
S1.250 on thi year ‘| ni break 
ae n to about 329 per child when 
the ce) figures are up to dat 
Ky counting the families on 
mailing list, multiplying their num 
ber | 1.04 children per fami 

nd figuring $29 times the total! 
children, you can quickly estimate 

ur pe tential 

Ct he tors must be considered 
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LOOK HOW 


WINCHESTER SKATES COVER THE NATION 


...WITH THESE BIG PROMOTIONS 
Get ready, Get rolling... with WINCHESTER 





¥ WINCHESTER will be in both the 1956 American 


Toy Promotion and the Campbell Kids Promotion 


ofiaatth 


eit. in (73 magazine & Family Weekly 
A- LUNGS WINCHESTER comic strips wy ne will ap- 


pear in 2O National Comics Group Publications 


mes ._. ‘Parents and children both will read 
4 aed Parents 


the WINCHESTER ads in Parents' Magazine y 





CHILD LIFE 


and Child Life ‘i WINCHESTER will be par- 


f 


ticipating in BIG network TV shows . 9 





WRAP UP THOSE BIG SKATE SALES...with 





[HE BRAND-NEW WINCHESTER TO] e URED LINt | GREAT WINCHESTER SUPER SPEED SKATI 
ye a un oe £ ay 4 
é Pd , 
Traine No 720 Ad 3831 De Luse Super No 3536 free Wheeling 
5 hime tore Ball bear ngs cn e tone abie wove yw clamos - “peed. Vouble ball Dbearit Ankie oad 
be bearings Ankie pads, dust caps cat 
‘ 
Alli Winchester Skates in Brilliant Nickel-iume Ly 4 i a i 
Finist 1d Attractively Packaged in Soarkling ina 7 
Red. Yellow id Bia k Cartons! ’ f AA r, 4 rT; " Ay al ryt & f Dt TOL PALL A . 
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WINCHESTER-WESTERN DIVISION « OLIN MATHIESON CHEMICAL CORPORATION, NEW HAVEN 4, COND 








“+++ = ee See eee 
e+e eee eee ee ee 
> ore 


’* 

*vaees AA 
eee Four 

oe 


Years 














i na Brook Mew Jersey 


it’s displayed! 


%K designed to delight as toon 


at it's played! 


designed to sell ot soon os 








areas the average spent per child is ies 





, 


ari 


’ 4 ‘ ‘ 
if i <; - eaiiy itt ila . ' 1 mate ' | 1} tance ifi 


s about $25. In 


and To! every ij ip, AbDOUT SIX percent of 


aye Vl 


ales will be gifts for children who may live elsewhere 


The figures which determine your potential can be 


implified iti A QUICK CASS formula 


Number of families on you! matiiing iist, i. P00 
Times average children per family 

(1.04 x 2500 26OO 
Times $29 per child estimate ($29 x 2600) $75,400 
Plus 6 percent of total for gift 


OH x $75,400 S$ 4,524 


$79,924 
$14.000 


Equals total potential of 


Sales last vear. i.e 


(,rowth potential, less area competitior $65,924 





Changes in American Toy Promotion Items 


lwo changes have occurred in the models listed in 
the American Toy Promotion since the list was an 
nounced. Aluminum Model Toys will feature No. 709 
remote control Continental Mark II, replacing No. 1000 
radio control Ford Victoria. The new item will retail 
for $6.95. Suggested retail price of No. 41 Flexible 


hive; led nas been changed from $10.75 tO S11 oD 


Truly Sensational for REALISM and BEAUTY! 








New Catalog of Complete Line 
Sent at Your Request 


* ’ 





LIFE 


Advertised 








D 
ht » 


~ \er 
ale 


we a 
2 se 


; 
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NEW ... No. 246 


“Little Lady” 


Electric Range . . . Offering These 
EXCLUSIVE FEATURES: 


® “Heat-Trol’” Oven — Precision Thermostat 
automatically maintains constant, perfect 
baking temperature. Really Bakes Just 
Like Mother’'s!! 

® “Fiberglass” 
heat to oven! 

®@ Real Switches—one controls burners, and 
one for oven! 

® Light illuminates Top-of-stove! 

® Practical Utensils, designed for Cook Book 


of Tested Recipes! 
5] 4.99" 


ideal for baking prepared mizes— 
*Stightly Higher in Weet 


cokes, pies, biscuits, cookies, just 
like Mother uses. 

The METAL WARE CORPORATION 
Two Rivers, Wisconsin 


Chicago Merchandise Mort New York 


insulated oven confines 






200 Fifth Ave 
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KS + BUILD WITH BLOCK 


NONE . REAL FUN FOR EVERYON” 


“ - 


THE MOST AUTHENTIC 9 


) 
ES ASTIC Bock BUILDING 5, 


Ww 
'H Compete instruction” 


THE BLOCKS INTERLOCK 


eLASTi¢ BLOCK CITY... 


nl 
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, , 
santa Claus makes friends 


and sales tor this hardware 





dealer if) Upper Darby, Pa 











flow to get Santa to sell toys 


Here is a good Christmas promotion, and now is the time 


to employ your Santa and work up details of your program 


A live Santa Claus is an extra salesman in 
your toy department during the pre-Christmas 
selling season. 

Many dealers have a live Santa Claus. Some 
dealers do not, preferring to put their money 
in some other promotion. If you are going to 
have a live Santa this Christmas, now is the 
time to line him up and plan your promotion 
liere are some points to conside! 

Who makes a good Santa’ A man with a 
He should 
not talk over the heads of children. He should 
not make any promises on what Santa will bring 


genial disposition who likes children 


Where to locate Santa’ Have his throne in or 
near the toy department Have ample room 
where youngsters and parents can wait in com 
fort and not block store traffic 

When to have Santa on duty’ Start the pro- 
motion right after Thanksgiving Day, on Dec. 1. 
lHiave definite hours during the day, and early 
evening when Santa will be on hand 

Hiow much promotion ts needed’? Schedule at 
least one advertisement, a few spots if you use 
radio, on Santa’s appearance. Then use an illus- 


tration of Santa with all tov advertisements, list- 


ry 
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‘ 


ing store hours of his appearance. Consider @ 
yrand entrance for Santa on the opening day 
with Santa arriving at your store by car, greet 
ing civic officials for newspaper publicity value 

Should wou offer photos , liere is a good hook 
up with some local professional, or amateur pho 
tographe Have the photographer present at 
certain hours. Photograph youngsters with Santa 
and let the photographer sell prints at a stated, 
advertised price Parents should be permitted 
to take photos of their own children 

A Santa Claus can build good-will for your 
Your Santa 


can be loaned to service clubs and other organ! 


tore by operating off the premises 


zations to appear at their parties Your Santa 
also can visit children in nearby hospitals and 
homes. The visit, plus some gifts, makes good 


news for your local paper 

A hardware store Santa visits schools, as a 
tore promotion This dealer is the Vanleer | 
Bond Hardware store, in Upper Darby, Pa. Fach 
vear Santa visitas some rooms in a nearby grad 
chool the final week of school before Christmas 
The store’s name is not mentioned, but achoo! 


ofthe ials and parents KnoV who send rir 
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BILLY AND RUTH WHOLESALERS 
ARE SOLIDLY BACKING THE 





1956 AMERICAN TOY PROMOTION 


Order from the Billy and Ruth wholesaler nearest you 


ALBANY, WN. Y. 

Aibany Hardware & lron Co 
ATLANTA, GA. 

Beck and Gregg Hardware Co 
BRISTOL, TENN. 

Faucette Company, Inc 
BUFFALO, WN. Y. 

Dale Products 
DALLAS, TEXAS 

Cullum & Boren Co 
EVANSVILLE, IND. 

Ohio Valley Hardware 


INDIANAPOLIS, IND. 
Kipp Brothers 


LEXINGTON, KY. 


Van Deren Hardware Co 
MEMPHIS, TENN. 
Orgill Brothers & Co 
MILWAUKEE, WISC. 
Frankfurth Hardware Co 
NEWARK, OHIO 
Williams Whise. Distributors 
PHILADELPHIA, PA. 
Supplee-Biddle-Steltz Co 
PHOENIX, ARIZ. 
Arizona Hardware 


PITTSBURGH, PA. 
J). A. Williams Co 





PORTLAND, ORE. 
W oodbur y Hardware Co 
SACRAMENTO, CALIF. 
Thomson-Diggs Co 
SAGINAW, MICH. 
Morley Brothers 
ST. JOSEPH, MO. 
Wyeth Company 
ST. PAUL, MINN. 
Farwell, Ozmun, Kirk & Co 
SPOKANE, WASH. 


Jensen-Byrd Company 


Billy and Ruth Promotions Inc. 
Box 333, Philadelphia 5, Pa. 



















America’s leading wholesalers of toys to the hardware trade 








* 
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*lanning a super hardware store 
































Here are modern operating and 
merchandising methods you can 
adopt for your business from 
(Central Hardware’s newest store 
called the largest hardware 


store in the world 


What can you learn from the op changing unsuitable methods | nhousand Ol applicant ver 
eration of a store many times your esson an ize dealer can lear! te lewed and creened Most 
ize ( onsider the detail needed t et them ive me ne re Vy é‘ 
A nione mean little How cll SU.000 item elf-service ed vere cn en On appea 
you hand individ in| department it] motor} { entral tarted qd abit LO a0 a pent 
train personnel, and weld togethe: ending representatives all ove nte} é trained 
tangible and intangible factor Qt country ts tudy different typ Peniinp 
service ci play, and tock into a ely eryve retailing In thie Ca ait maiiest dageaier cual penent 
olid merchandising unit pelt tudy, it learned and appilec ry thi Interviev mul mer 
uicece {i} failure. regardle qm] rhiei th perigee iple whi rn have f werTore niring aman tor a part 
ine cash registel ringing in it rye a7 ob lrall him before § he 


You can pront trom thie plan lore to the tune ot a Mmiuiecl a ctualls yoes tt vVorkK, ind thnet 
nitdiyv and experience ot (entra. S20 O00 In a ingrie da\ eep on training him 
Hardware (0.8 newest branch lake personnel Even thoug! store locatioy | Ot prime n 
ator i] uburban st Loui Mo en] ervice to the highe L degre riance Mat (eale) VTi ik 
It is a giant of modern hardwar t taKe 4) Salesmen, of the 110 template opening or expanding 
retailing It is advertised as “the person Torce, to service custome) tore think in tern ol bring 
largest! nardware store in the Phere are 16 cashier MAT Tiny trathe to then (‘entral reversed 
world.” even check-out lanes, two demor + | +} inking and decided ti ta lg 

Planning this 425x120 {t (51.000 trators, a Manager, two a tan! newest branch te where tne 
aq it hardware supermarket wae managers, three credit clerk Poul most automobit traltn iid 
an investment of vears And the anitors. and seven stock me! ound 
training of ita more than 100 em ~ oe ' in St Loul tnere are te pot 
ployees will go on indefinitely 1 complete floor plan hat can equal the intersectio 

some factors, such as a novel ds mitiaihianneel and physical la Big Bend and Lindberg! 
check-out at rangement, that have of Central Hardware Co newest! Vards for traffic (entra! jiit 
been tried since the April opening St. Loui Mo. store will he 1 tnere complete! dependent i 
have already been found wanting hed in the A a. 2 issue fy ) tomobile trath it get ry 
They have been discarded in lieu WARE AGE ally no customers on foot It isn't 
of better methods Flexibilits in) Arenas | Continued n 1 , 74 
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A SMOOTH-JAW PLIER 
FOR PLATED FITTINGS 


Jaw Capacity... %' to 2’ 





7 


PI 
eo’ Re-inforced Ten- 
| ax siom Bdge... a 
(hannelleeck 
. ene luwsive 





RK 


No. 415 Smoothjaw PLIER 





Plumbers asked for it and here it is — a smooth-jaw 
‘“‘toothless’’ Channellock plier for plated fittings. The No. 
415 smooth-jaw plier, with five famous Channellock non- 
slip adjustments, opens to a full 2” to grip sink-trap nuts. 

Jaw opening can be adjusted from 7%” to 2” in a jiffy. 
[t’s easy to use in hard-to-get-at places because of its 
compact design. All in all, a mighty handy tool that will 
find a welcome place in every plumber’s kit. 


LUndereut Chan- 
netle« another 
(hanneltiaehtk 
exetweti-¥e 


The No. 415 Smeothjew plier has all the design and 
construction features which have made Channellock pliers 
so popular with mechanics everywhere: 


@ Drop forged from high grade, special ana- 
lysis steel, 





@ | ive interlocking channels that can’t “jump 
out”’ no matter how hard you grip... a 
Channellock exclusive. 

@ Reinforced tension edge for added strength 
where it counts. . . another Channellock 
exclusive. 


- ——— 











CHAMPION DEARMENT TOOL COMPANY 


Bee st sm a ae Ba EF 245% wa SS 
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announces NEW 73 | PPVee 


Submeuga PUMPS 


7 Gallons Per Minute — '/2, 74 and 1 HP sizes 


HIGH HEAD 
The 7 GPM Series is designed to go 
deeper with less horsepower at lower cost. 


PLENTY OF WATER — 

PLENTY OF PRESSURE 

The 7 GPM Series gives plenty of water 
for automatic water using appliances at 
40 pounds pressure. 


MATERIALS USED 

The 7 GPM Series impellers and diffusers 
are all bronze; pump shaft and motor parts 
are stainless steel. 


LOW COST INSTALLATION 
The 7 GPM Series is light weight, com- 
pact, quick and simple to install, 


PRICED RIGHT 
The 7 GPM Series is priced to meet all 
quality competition. 


GOOD DESIGN 

The 7 GPM Series unique stage design is 
exceptionally efficient, permitting deeper 
settings at lower cost. 


FOR ALL THE MARKET 
The 7 GPM Series sizes meet the needs of 


most of the domestic pump market. 


SERVICE 

The 7 GPM Series can be serviced 
promptly in the field by Red Jacket's 
authorized service stations located through 
out the United States and Canada. 





COMPLETE LINE 


The 7 GPM Series expands Red Jacket's family of “Submerga’’ 
pumps which now includes the 7 GPM, 10 GPM, 18 GPM, 45 GPM, 


and 70 GPM —all for 4” wells and larger. 


This superior line offers capacities, pumping depths and pressures 
for every application in the domestic and small industrial field 














WGrrine 


“woter 


service 
products 


Write today for Red Jacket's complete new 
“Submerga’ pump catalog and prices. The cor- 


rect size can now be easily selected. 
Address Dept HA?,. 


JACKET MANUFACTURING CO. DAVENPORT, 
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Planning yoes modern in appealing oniy to tram on For example, a test is being run 
vyneeis, Centrals director of opera on “honor system’ self serve in 
Continued from page 10 tions, David L. Oxenhandler, de mall, loose hardware such as tast 
cided there was little need for dis eners. Wood screws, for example, 
play windows. So the display-win might be labeled “k.H. brass wood 
in @& shopping center The new dow space is used to house interior crew, 1l5’¢ dz., 31.24 gs ine 
‘tore doesn't compete with other displays and stock customer fills his bag, and does his 
( entral stores ihe lesson here for smaller aL al- own price marniny Irom the master 
The biggest retailing headache ers is not to waste display space price card before going to the 

today is parking Central solved where there | little or no foot check-out casniel 
ini by flanking the store with a traffic Here is a method anv dealer can 
macadam apron which parks 425 : his store's instant icc@38) apply to items too small and in 
Cars his many care means from hinged on maximum self service expensive to be individually price 
700 to 1000 shoppers that is miqhne in INany Ways. marked (‘entral ‘noble exper! 
ment } til n the experime nta!l 
stave But 1 it is proven to be 
trustworthy, it can well be the so 
lution of how to handle marking 
and pacKayiny mall item at the 

retall level 

( heck-out are last Depart 
mentalized cash registers are set 


up in six front lanes. Two are for 











, onl 


@;} 


One-source Red-d buying saves valuable ume, 
reduces clerical work and eliminates 
errors in orde ring These tactors contribute to 
increased profits tor you 
Only Diamond cle livers hath LD] Xx Non metallic 
Sheathed ¢ able and attractively prac kaged 
biexible ( ordage produced to the same high 
standards of quality 


CLD LAM MCCLURE themselves for items stocked in 


cupboards behind ample lt 


Paw | Ben ae BSS8, bene. : sample mignt read receplar ie ¥ 


HARDWARE AGE, JULY 5, 1956 





TRADE-IN SALE 


This annual event has been sold out 
three years running. Hundreds of 
dealers were disappointed last year. 
Better act now! Order the #123 Trade- 
In Deal at YOUR USUAL DISCOUNT! 


(123 TRADE-IN DEAL 


firet in beatles 


because it’s first in watuel 
’ 


SWiING-A-WAY MANUFACTURING COMPANY + 4100 GECK AVENUE «+ MISSOURI! 
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ae ae ee a re a : 
i ve ~ eae ee he” 3 ous | 
; tc = agg <n tt malas Le Be Ps ae seene ye aeb ae tiie: 
falar ae ee . Pion (ae. ee a adn es a aed Rg MPP Sp oem 


New Stronger-Muscled Material Puts More Punch in the Housewares 
Market, Harder-Hitting Sales Power on Retail Counters! 


, 
ss, ason after season. Bakeurre leads! And once again 


Bakewire Ss famous laboratories are far out front with a 
dramatic improvement in polyethylene New BAKELITE 
Brand Polyethylene DND-0400 js up to three times as 
firm as many other “high pressure - polyethylenes now 
on the market. 


BAKELITE Polyethylene DND-0400 gives 
well-constructed housevares 

e Firmer flex than ever! 

e Higher gloss than ever! 

e Greater tensile strength than ever! 


e More resistance to skinning, peeling, scuffing 
than ever! 


e Greater heat resistance! 


Be sure the new housewares vou order espe jally the 


“big ticket” items —are molded of Baketire Polyethylene 
DND-0400 ... the new “strong man” on vour sales force 
It's the firmer fler plastic that means better products, 
better profits. It gives well-made housewares a Cuil ker 
send-off from your store because the textures are pleasant 
to the touch. sturdy and confidence inspiring ... the 


colors are clean, smart and appealing. 


Place your orders this week for 
an exciting range of popular housewares made of 
BAKELITE Polyethylene DND-0400 


Feature them in a special section and see how they 
bounce right off the counters and bring your Cus- 
‘ / 


tomers bounding bac k for more ! 
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_A Division of Union Carbide and Carbon Corporation U8 














Use these tested Selling Sentences 
to tell your customer the advantages she'll 
gain using Housewares made of 


BAKELITE Polyethylene ‘‘DND-0400” 


een ” 
iRMER FLEX and its tougher, stronge: works even 


be ae | 
harder Wears Cven longer ! 


ee Finer FLEX —extra sturdiness and durability !%® 





*¢ Finmer rLex —for easier handling, for quick-bounce y 


back to regular shape! %? 





ae . 
FinmMer eLex — and they weigh only ounces, save 


pounds of daily lifting! %? 


°¢ FinMern FLEX — plus smart color notes for the kitchen! 


eer inmMer FLEX — and easy cleanability, a breeze to keep 


bright, fresh!*° 





ee inMeR FLEX a strong¢et! material for wastebaskets 


clothesbaskets, step-on pails !%° 





ee PF inMieR FLEX and it's rustprool leakproof! ... resistant to ¢ / 


stains and corrosion! 
°° Finmer FLEX — and it resists scuffing, peeling, chipping 


breaking!%* 


— . : 
eer inMieR FLEX and it's cushiony. quiet _., reduces 
*“* 





kitchen clatter to whispers! 








Look to BAKELITE for leadership ... and 
look for the many great products made of 
BAKELITE new Polyethylene ‘‘OND-0400” 
in booths throughout the show. 








BAKELITE COMPANY Bt /eeane 
PLASTICS 


30 East 42nd Street, New York 17, N. Y. 
The term Baxesrre and the Trefoil Symbol are registered trade-marks of UCC 












COMPLETE ro) Cole Planning goes =o - 
FLOOR SWEEP DISPLAY 


i¢ ontinued from pL fe i 


970, drawer 44, 7%é.”’ In mo 


fores a clerk would be needed to 


brings increased i} check back-up stocks of such item 
Here, customers open the cupboard, 
volume on profitable | ee 





ook in drawer 44, and help them 









: 
: 






















’ ~~ . ; 
fl , i | elve to tne item ( ustomers iike 
oor sweeps Tahiti | a 
Ps = | inl do-it-yourself type oj com 
Oxco ' ae plete self eT VICe 
~ Fd v Sweep pee 7 . 
(f wet Gre mae lo further speed up service, 
Displays 4 styles murals depicting items in use are 
of sweeps ;, . , 
painted on walls high above the 


ection for that merchandise. Fo 
nstance, lawn and garden need 
are identified as “the garden shop 


with a mural showing a tami 





—'' a Mii | 
| Sells sweeps — '8e ra y rking out ol doors 
4 by use _ ; 
| 1 fil ond prope No display shelves or fixture 
; ~|} ; | 
r lh ad he ) mont tens are built higher than eye level 
. - ig: 
aa | “ 
. ge. ’ ‘ ip t 
"Se ‘ 
Saag | ie Very 
ittie 
&..., i - 
’ . . — space 
a 8 te | i 2414" » 
4 13% 


Floor Sweep a 
Display No. 1 ff 





Here's your opportunity to increase volume and enjoy 
greater dollar return on Oxco floor sweeps, just as stores 
all over the country are doing. This handsome Display, 
a complete selling and storage unit, brings floor sweeps 
out of the stockroom, makes them popular sellers and 


real money -makers. 
18 SWEEPS AND HANDLES PLUS METAL RACK 


All packed in one carton. Easy to set up no complica- 





ted bolts or nuts-—rack simply unfolds and it’s ready for 


gras f ehind builder Narowore 
stocking. Top sign tells customer style of sweep needed 
for his floor surface. Saves your selling time yet brings (Customers can see from front ‘to 


more sales at a nice profit! back of store, no matter where they 


© on meer, or wr 
9'Ving his name 


OX FIBRE BRUSH COMPANY, INC. 
encotnicn SolebGahed /S8F maeviano tlle 







Arm baskets and rolling carts 
are picked up by customers as they 
enter just as in super food mar- 
kets. The tendency is to buy more 
with a big cart than they would by 





carrying armloads. 
Kven complicated mechanical 
parts for repairs are arranged for 


(Continued on page 80) 
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MORE RATINGS 
BIGGER MARKETS 


for Deming Submersible 
Pumps and Water Systems 





NEW ratings have been added to the big DEMING line of Submersible 
Pumps and Water Systems. The new pumps are made in '2, % and 1 H.P. 


sizes, with fewer stages for additional ratings at different depths. 


These new ratings enlarge your market for DEMING Submersible Pumps 


and Water Systems, permitting you to supply the right pumps on practi- 
cally all installations. Get the full details in BULLETIN 6700-D., 


Ask your Deming Distributor or write to us! 


THE DEMING CO., 517 Broadway, SALEM, OHIO 


DEMING 
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SUBMERSIBLE PUMPS 
AND WATER SYSTEMS 


io 








Planning goes modern 
££ 





(Continued from page 7 


elf service. For example, a cus- 
tomer who wants to repair a door 
bell can study a mock-up mode! 
mounted on a board to see what 
part he needs, and where it goes 
tulk items, such as lumber, are 
individually price-marked for self 
service, too. A customer may pic 
ip the window sash he needs and 
carry it directly to the check-out 
station without help from sales 
clerks. Clerks are trained to step 
in on sales only when they see o1 
hear they are needed. 
Take fixtures. Each of Central's om - 
display stock fixtures was built to | \ c.f vs, @ ee | | ‘“ 
“4 : 4 ae 
erve 





house specific items. Many of them 
; ate " . = ; c , 

site cle ivne d to hold only ore &' pe ONS urge calf service and pric Ing et cr aller fame or ar evetan gg)” . 

of item. For example, brushes, see-through fixtures. and neat bin and wall dienlay arrannemen# | 

paint brushes, cutlery, and powe 

tool accessories displays were cus 


tom built for only that merchan 


dise. All fixtures were designed }\ chattyen sogan for maximum credit is limited only by his abilit 
hardware consultant Joseph Gui! ale to repay, and how quickly he re 
lozet, of Cleveland, Ohio four credit plans are offered, in- pays 

Wall areas are-blanked by eithe) cluding a 30-60-90 day charge and Other Central services include a 
permanently - mounted clear - wood a revolving credit ystem. In re full-time gunsmith, and a powe}) 
backboards holding samples of volving credit plans, a customer’ Continued on page 122 
tock such as builders’ hardware 
and plumbing fittings, or colored 
perforated paneling which is highl Yard tove. ho = a 
flexible through various attach den caine ' Cites Ah ames ahead seated ABs | ” 


ments 

Step fixtures form the bases for 
wall displays. Hach one is a series 
of adjustable glass compartments 
with quick-change metal clip price 
holders 

Islands are three steps § high 
above 1% ft bottom storage bins 
Their adjustable shelves rest on 
metal posts. They have no back 
board s0 a customer = § can Lee 
through them as well as over them 
Hulk items, such as power tools, 
WV Vitis, gliders, and baygwyed builder 
and gardeners supplies stand on 
the asphalt tile floor ready for 
instant demonstration or loading 
into customers’ cars. All lighting, 
overhead or CANOPY, is fluorescent 

Services play an important rol 
in keeping customers contented 

“A credit plan to fit every pocket! 
book,” is store manage! Alvir 
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COMING... 


a great new 


FALL PROMOTION 
spearheaded by | 


LIFE for... Pogkeen 


~<a LAWN SWEEPERS 
















h Sweep Heclean... 


sipeep Utgqreen 




















PARKER SWEEPER COMPANY, SPRINGFIELD. ¢ 
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c Me LTA Home Workshop 







wecial / 
means BIG FALL PROFITS for you! 





now you can offer your customers a 


Delta Saber Saw Attachment with 


every Delta Homecraft Saw-Jointer! 


IT’S A REAL PROFIT-MAKING SALES BUILDER! 


YOU GET YOUR FULL $47.68 PROFIT on 
every Delta Saw-Jointer sale—you pay noth- 
ing for the saber saw attachment—it’s ab- 
solutely FREE! Think what you can offer 
your customers: famous Delta FULL QUAL- 
I'TY Saw-Jointer—plus FREE saber saw 
attachment— plus EASY Delta Budget Plan 
terms! Remember, this profit-making special 
breaks on August first that’s why it’s im- 
portant to order your stock today! 





NATIONAL ADVERTISING PRESELLS YOUR PROSPECTS! 
HARD-HITTING DELTA ADS in ‘The Satur- 
day Evening Post, Popular Science, Popular 
Mechanics and Homecraftsman will tell your 








another product by 


ROCKWELL 


prospects about this exciting offer, move 
them to buy right away! And the eye-catching 
point-of-sale display (opposite page) plus a 
real traffic-pulling newspaper ad will help 
you channel this national selling power into 


your store! 


CUSTOMERS PAY AS LITTLE AS *7.10 A MONTH! 
The fast, convenient Delta Budget Plan 
makes it even easier to sell the Delta Home 
Workshop Special in volume. ‘Think of it: 
you can offer the big Delta Saw-Jointer plus 
the FREE Saber Saw—all for as little as 
$7.10 a month. No waiting, no red tape 
and you get your money right away. So get 
set—-talk to your jobber now. 





DEita 


Mame W nwt Map 


a P-Vilel, 7-5 











BUDGET 


~~. PLAN 








Use the Delta Budget Plan to make it easy for 
your customers to buy the way they want to 


buy-—on easy, Convenient terms. 


ee ee ee ee ee 


ee —_ a j Deita Power Tool Division, Rockwell Manufacturing Co 
\q 680G WN. Lexington Ave., Pittsburgh 8, Pa. 

Send for Please send list of Delta Jobbers mmy area 

\ Nan e | 


Jobbers Names—Today! \ 


ORDER YOUR STOCK of Delta Homecraft Saw-Jointers and 
FREE Saber Saw attachments NOW! Display and advertise 
your Home Workshop Special when the first ads break on Address 
August Ist. Talk to your Delta Jobber TODAY! If you 
don't know his name, send the coupon. 


/ 


Cor pony 








‘ 
| City Co my State 





| ashington 
NEWS and Views 











i¢ ontinwe d frown pade i) 


Number of U. S. Households 
Up 1 Million in Past Year 


here are more household (nan 





er before from which hardwar 
dealers can draw business 

The Census Bureau reports thi 
number of US household 


grown by about 1 million in the 


CARRIAGE . _ Ds te past year. It reports there are now 
BOLTS 4 <2 se oi tl oie Vj ) about 48.5 million households in 


the country. 


The report also notes that there 





are now about 42.8 million families. 
This is an inerease of 3.5 million 


since 1950. Families are defined a 











groups of two persons or more 


4 related by blood, marriage, 01 

Vy, f adoption and residing togethe) 
Ly, an | 

# ’. 


Administration Is Opposed 


To Election-Year Tax Cuts 
FROM STOCK because this is a national elec- | 


tion year, anything can happen 


se 


. 
-) 


reyarding taxes. But chances for 

k d acutl are becoming less likely 
Pac age Treasury Secretary Humphrey 
told the House Ways and Means 


in Small Committee that the administra 
REIRRER SEACH eR Ae mane 


tion’s program calls for applying 


*,° any revenue surpluses to reducing 
Quantities 2 


national debt. said on the 






CAP 
SCREWS 











basis of present estimates of taxe 
there is no leeway for anv re 


; duction in tax rates 
Now, for the first time, hardware stores can order clean, 


brite-plated packaged bolts, with nuts on, direct from dis- 
tributors’ stock and in small, reasonable quantities. 
Included in the selections are 91 of the fastest-selling hard- 
ware bolt items— Machine Bolts, Carriage Bolts, Stove 
Bolts, Cap Screws and Hex Nuts. 


(on Vress must now decide 
whether to give debt reduction 


priority over election year tax cuts 


House Group Backs Measure 
To Broaden Mortgage Market 
The cartons are newly designed with high sales-appeal 
labels and contain as few as 10 pieces each —all with nuts 
on for your convenience. 


More new home construction ma‘ 
be in the offing. That would mean 


more sales of builders’ hardware 





You pay no penaity for small-quantity plating nor do you The House Banking Committee 
" , a rialati naden 
need to over-stock, You buy what you want in the quanti- has approved legislation to broaden 
ties you need / the mortgage market 
The committee voted to give the 
Ask your Hardware Distributor to tell you about this new — 
| ) : : Federal National Mortgage Assn. 
Brite-Plated Lamson Line and the special merchandisers 
, "< ( ” | power to make stand-by commit 
designed for “Serve-Yourself"’ selling. - ) 
' ments to builders. That means the 
"Electro Galvanized With Clear Chromate Finish. - peenend TT ’ 
2 ayency would guarantee builde! 
. would buy their mortgages at a 
q , pecified price at some future dat: 
Iv LADASON & SESSIONS (; ERRREunE 
ac | government backed loans offered 
é » for sale by the original lender 
1971 West 85th Street - Cleveland 2, Ohio Res reads mae 11) 
PLANTS AT CLEVELAND AND KENT, OHIO + BIRMINGHAM + CHICAGO vesume reading on pag 
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NEW! 






LOCO 2350. New Haven electric LOCO 627 
with MAGNE-TRACTION. A rful, TRACTION 
accurate model of one of Ame a's Valley RR 
famous locos Available in several ern Pacifi 


Outstanding “O”" Gauge sets 






Order these NEW 





-—- 
NO. 400 BUDD ROC CAR. Thousands of fans 
have isked for this self prog led Diesel! 
Headliahts., ! MAGNI RAL 1N_ A ‘ 
hit with epeat custé 


NEW! 


adifte rent in 





dei with MAGNE 


LOCO 2018 A hy gry wered, treimnh 


lors of Leh gh k g@ ava : ‘ with nmoke and wt 
available i North tie or wilt) ry we " ‘ , tw 
» P sf acifters ' j ’ ie ‘ i ‘ 
e sets for volume sales! 


NO. 3530 OPERATING GM GENERATOR 
CAR. Generator actually hums inside, roof 
fan rotates earchiight goes on Lighted 
inter: + atte lant, generator 


NO. 3424 OPERATING TELI 


NEW! 


LOCO $20. A wo 
Tre@iy oO t 
tract w pri 

cars track 
ce npiete at under 


tertaining' 


} 


arr 


a*%> 


oprinegs 


Ya 


lrainman 


ry 


es telitaie 


aaa T 


grrr 


; pf 
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PROFIT EXPRESS-FOR ALL POINTS! 


Lionel Trains and Accessories for ’56 NOW! 


x 


> 


fall . 


art 


Se ait 


TALE CAR, f[ 


e 


i 





T¢ 


‘ : 


4 


(ie 








NEW! 








NO 142 OPERATING CULVERT LOADER 
gondola via crane } jages stat special 
gondola and contr er 





NO 1360 OPERATING BURRO CRANE 
vy eve ” can ¢ ! 






¢ NEW! 


Order from your Lionel Wholesaler now! 
The Lionel Corporation, 15 £. 26th St., New York 10, W. Y. West Coast Office: 1355 Market St., San Francisco, Calif. 





NO 


1927 TRACK CLEANING CAR. Rotating 
brush cleans track a Car pulled around 
by tive tr t } 16 track cleaner 

ervoir, 1 ible buffing pad 





~. 


+ 


Se 


‘ais - hOoweritip 














NEW! 


iY 
mt station te 


ts train cor 


ONEL ». TRAINS 


WITH SMOKE, 
WHISTLE OR HORN AND 
MAGN& TRACTION 


Chicage Office: 1423 Merchandise Mart, Chicago, til, 


rt 





- 


Ss 


' 


st 


fc Fe 
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ii 


pear er 


ypwi' 


rie 
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NO. 465 SOUND DISPATCHING STATION 
[ rclae ; 4 ‘7 


ft 
| 
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Convention Calendar 


1956 1957 





New! 


Every Shooter a 
wants a Mossberg conventions shows conferences 


Aluminum y) —— 


COVLY Convention Check List 











































954 
June 
' y 2 , 
" vy Ay a 4 y hA wouke eptember 
Ju y ” 
: : 7 mt rs . Py ' 
As 
Model C-1 Throws 1, 2 or 3 pliance Show 
4 Ay 7 na ’ 
standard 
clay targets b Nat 
f ; ‘ / , ; (October 
7 
August Noven Der 
The latest thing in hand 
traps and a brand new idea P 
All field shooters like to run National Events 
into a cove if of birds liere’ 
: al | > vy’ af sa : - i 
thei ovey nearest thing to real American Hardware Mfrs. Assn. ioint National Garden Supply Dealer Show, 
field shooting if | econvel rion VIitn The Na . ' in At, iT ‘ay . }? ' Ti te 
And i pre if means of prin tice To} tional Wholesale Hardware Assn., enaquare lor) A Hlote _ ni 
; ; ‘ . | | ‘srt | = f,arde it 
trap and skeet shooters, both begin and /-10, at Atlantic City, N. J "a 
rie} and experts at ;quartel Vial pNOroauyn Hie) ' ity be Peas vwaqga 
m hiote Arthur | th aube baltin if Vid 
Simple and @asy to operate, rignt (>) ecretar’ if the manufacture! , 
left handed, stro y—nothing to wg ciation with offices at 342 Mad National Hardware Show. Cct. | it 
wrong. Swing them out 40, 50, even - Ave. New Yorl i7. N \ e ( ( ( pon 
t,t) vard all day long, nt mri’ angie lhoma \ bernie JY , mana ‘ bis j ; ‘ now, 
without tiring director of the vholesale | la A ve ‘ ' 
Order now from your Mossberg di avion WItn Mies “a 
tributol Send to us for Rick folde} Are , | niiadeipnia oo, Pa 
National Housewares & Home Appl 
National Builders Hardware Exposi- ance Show. July 9-18. at Conve 
A tion, oept 12, at (nicago Do! on Ha Atlantic City Pot rea 
47 red my Lric National Bul ger the Nat i : msewea4»©re Vanu 
: Y hardware Ass! managing facture) \ss! 140 Merchandise 
At J f Lor, lohn \ sCNnOoemetl and the fiart ' ‘) : ) pipet / pte " 
fa p American ociet' f Architectura ecrevary 
tA liardware Lo! Li LANILS, executive 
7 
reta) “W 4 Mathewsor \ National Locksmiths Convention and 
I ne mitt pis i oy cn . ! Va : tT] i ve office of ot at fe : lrade Show ' ; Lf at Hote | 
if (iti Vert, ’ cnr? neg ’ , 7 | ° Ta at 7ir Viad oy Awe . gor 17 ' ; " 4 nol ored 
Wilfli,2 Larget locks inside tral > \ i f 
. : Vii , 
National Fishing Tackle Show \ ecretal 11 OU vow 
’ a7 1? { | Te Hi | hi 
' Da? ‘ : ‘ ‘ \ 
Led he ning i ié ‘ \] i! ifa 1 National Retail liardw are \aen { on- 
for accuracy Kage 1 cane gage nest eine ligge . at the Revel 
rer, 430 Bor Build rk Hotel, 1 National Re 
© Ff MOSSBERG & SONS, INC ; C . ‘ weal Pen: 
41407 St John Street New Haven ' hington, D : : ' 
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Jack-n’- “ail Sled skates 


@iic: tO tl 





, : , ~ « ( \y/ 
hit iy i oF ij , ‘ Ve 
S| rhe Arte yy 


GLose-UNION INC. 


MILWAUKEE 1, WISCONSIN 
Eastern Display Office: THE NEW YORK TOY CENTER 
SOLLMANN & WHIICOMB, 200 Sth Avenue, New York 10, N.Y, 


SALWAR 7 


TARPAULIN 
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WITH THE AMAZING NEW 


The all-new Eagle Farm Tarp ond Truck Tarp are sold 
exclusively through Hordware and implement Declers. 
They ore stronger and last longer than any tarpaulin 
ever made for the farm trade. Only Eagle Tarpaulins 
give you these selling features: NEW WATER & ROT 
RESISTANT TREATMENT, 90% HEAT REFLECTION, 
EASIER TO HANDLE IN COLD WEATHER, GREATER 
STRENGTH DUE TO ROPE IN HEM, AND NATIONALLY 
ADVERTISED. : 


Ask your wholesaler to show you ao somple of the 
Eagle Aluminum Treated Tarpaulin and tell you how you 
can get your FREE Eagle Tarpaulin Display Rack 


DISPLAY RACK 
TO HELP YOU SELL 


Your Wholesole Salesman 
con give you all the details 
on the Eagle Tarp Assortment 
with the Pree Display Rack 
it's @ complete torpoviin de 
partment ali in one display 

ready for soles! Ast 


your Wholesaler todoey 





enethear Predwua«at 


HM WENZEL TENT & DUCK COMPANY 
$7. LOUIS 4, MISSOURI 






THE NE W une...trHe COMPLETE wine = Convention Calendar 


Continued |} 
ROLLER cn te. talitisiil aie 
S K A I E gS National Wholesale Hardware Assn. 


joint e_iil ian convention Witt Lhe 








American Hardware Mfrs. Aassn.. 


* LUSTROUS FINISH &# STREAMLINED STYLING * INDIVIDUALLY PACKAGED Oct. 7-10, at Atlantic City, N. J 









aVe 
Headquarte! Marlborough - Blen 
BALL BEARING neim lio ‘ lhoma A tern ey 
c | JP. is manaying directo! of the 
VNOL@SAaie@! i Ciation Wwitn office 
at 1900 Are} Philadelphia 
wer” vy * yo Pa. Arthur L. Faubel is secretary 
} of the manufacturers’ association 
Vit? offices 4 T 4 , Vi: (}} (jt) . 
wo ‘Oo fe ¢ s wt 54 Ww : Ve , A , 
» . | 7 » 5 
of wwe rreetn.ve ’ Over. aeano rFOanweer r_eW Yor} hi ’ ] 
SUPER QUALITY VALUE PACKED POPULARLY PRICED PROMOTIONAL 


Regional Events 


hranklin Hardware & Supply Co., 
oe i, Philadelphia Annual! { onvention 


‘ ~4 , ' ; " »? ‘ — 7 
ana oOcKnoidael mee ny ai 





yy & (ur ~~ 
. ¥~ cite 


cay 
co” pany office and warehouse, 918-2 
ye 4 . Dela Are Ave 1} Lideip! 
- ea n ea sept ivi 
peer Pree Pa 
OUTSTANDING VALUE RUGCED CONSTRUCTION SMALL FRY FAVORITE TOODLER'S DELIGHT Gift Shews: San Francisco, Civic Au 
ditorium, Sheraton-Palace, St 
Pies ges Write Dept. HA-7 for Catalog Francis and Sir Francis Drake 
ds Hotels, Aug. 5-8%: Portland, Ore., 
D. P. HARRIS HDW. & MFG. COMPANY, INC Public Auditorium, Plaza and Ben 
Rollifast Building 99 Chambers Street New York 7.N_ Y on Hotels, Aug L2-15; Seattle, 


Civic Auditorium, New Washington 
and Olympic Hotels, Aug. 19-22; 
Spokane, Davenport Hotel, Aug 
PF.OR Kay Leber, show manager 
of Wie ter? VMerchand! e Exhibitors 
Ass) 1355 Market t.. San Fran 


lohn Pritzlaff Hardware Co... Vilwau 
kee, wholesale! Tov and Gift Dis 


niav at company warehouse. June 


Our TOY CATALOG is the right one for you! t to July 27 





Qur Own Hardware Co... Minneat 


It's New! It's Revolutionary! 22.52 


hibit and stockholders’ meeting at 
company warehouse and office, 61® 
increased sales and profits because... ogy it. Minneapolis 1, July 
@ includes ONLY the BEST SELLING TOYS Walter H. Allen Co.. Inc.. Dallas. at 
@ Selected by your own merchandising department ~ ana te heer — a, cn” meee yy 

@ Tailored to your specifications ton Hotel, Dallas, Sept. 10-21 


@ Personalized with YOUR DEALERS’ NAME State Events 


@ Economical in cost Delivered on time lowa Retail Hardware Assn. Conven 


tion and lowa Hardware and Appli- 
All phases from basic idea to the finished catalog ance Buyers Show, Feb. 5-8, 1957 


. at New Veterans Memorial Audi 
handled competently for wholesalers exclusively 


torium: hotel headquarters, Hot 


avery, Le Voine Ph ip I 


acobso! ecretary, Mason City 
ee sure To cet perais NOW... on our procram FoR 1957. 


Montana Hardware & Implement 
Oct. 25-27 ‘4 


wa” MEYER MERCHANDISING SERVICE INC. komm. Convention, | 


‘ eadquartel nt 


TAN 400 N. Wells St. Chicago 10, Ill. Hotel Rainbow, Great Fa Nor 


Whitehall 3-0698 > Ble PO. R 
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Fishin’ Time is EXTRA PROFIT TIME 
rer you feature 


eee 


FISH . 
STRINGERS 






















De Luxe 


CHAIN 
STRINGER 


Welded link 
cadmium 
plated hHiooks 
of high tension 
steel. 6D inches long 

4 slide hooks with extra 


end hook 





CUMBERLAND 


and you sell for profit 


a complete line of hunting and fishing clothes 





The new Cumberland line is that extra something you've 
been looking for to give profits a shot-in-the-arm in °56 
A premium line without premium prices, yet the 
shortest but most complete line on the market. Your 
stocking and handling problems are simplified while 
Cumberland contains every piece of clothing a hunter 
or fisherman needs 





Cumberland is fast becoming the choice of sportamen 
everywhere. Cash in on this popularity and big de- 
mand. Get Cumberland from your jobber today or 
write us, 


CHAIN 
STRINGER 


Welded link 
cadmium plated 
i fixed safety 
naps with center 
wivel for rotary action 


‘> inches long 


WY 








Drag em CORD STRINGERS 


Made from No. 4 hard braided Mason line 
lung and needle of non-rusting tempered 
teel In 4-6-4 and 12 foot lengths 


= 
o 
emer 


“a. 

















“Screw lLloriver 





Hule Htottle Opener | 





comtortable wear over heavy orf 
Snag proof duck 
with two sets of front buttons for od 


lightwe git clothes 


Small end 


ivetable closure, Sizes 
Large 


. : 
"_ Ae, 
(fj xg, ae; fL 
1] Lf. ~~. s 
Ny { Stes y KS FR) 
> ee, 7 oe : 
4 ‘ Lae 
Hy \ 
| i 7 a 4 9 
f +. a. —_ S-6 pov 
\ , : - DEE HUN Mi VED mun ‘vy AT 
; ‘ \ 6in | CORD STRINGER 
\ : Firat in the profit line and the firat line Here's the perfect coat for early Fall 
ihe ringer with ix distinct uses Fish of detense agamse trigger happy weor ond early Fall profits Made of 
id a  ~ hHiook [hisgorger Fish Sealer hunters Ry ght red color, made for R oF two-ply duck, stormproof 
<. YVienmsuring 


finished in Brush and Bramble Brown 
color Plenty of pockets and big 
blood. proof game beg. Gvussetied 
and ventiloted arm holes Rein 
forced sholders and pockets. 
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Every Fisherman’s a Prospect! 









Here's the line that outselis ‘em all’ For quality perform 

ance value. FRABILL fish stringers are “first choice 

with dealers and fishermen everywhere A complete assort HUNTING 
ment of sizes and styles for all types of fishing For easy CAPS 
profit more profit all season long, keep them on 

lisplay within reach of your fishing ustomers hey | 


'7 
really sell 


OTHER BEST SELLERS IN THE 
PRABILL PROFIT LINE 
Minnew Bucket 
Chains 
' Meter Safety Cheins 
Spiiqverd Funnels 


NATIONALLY ADVERTISED 
Minnow Buckets 
Fishing Floots 
Minnow Traps 
Anchor Rope 


FRABILL MANUFACTURING CO. 


234 West Florida Street ” 


‘ umbertand caps can mean add 


. 
SOLD EXCLUSIVELY 
THROUGH JOBBERS 


yi@t OnG wires to match the clothes 


avatabie wit? w witthowt ecr flaps 


THE AMERICAN PAD & TEXTILE CO. 


Sportswear Division 
GREENFIELD, OHIO 


Milwaukee 5, Wisconsin 


Exclusive Exporters 
john 4. Grehom 4&4 Compeny * 107 Ovene Street * New York City 





1956 9 





Retails af 


$995 





“Sun-Dee” Bannister Baby 


NO. 10047. Everyone recognizes the beautiful “SUN DEE” Bo 
from the wonderful bahy photographs taken by Connie Ber 
they re seen in Hewipapers, Megarines, on colendors., billbo 
Sn On this Hation wide publicity All vinyl, fully } 
washable. Hos full wofdrebe as lustrated 


coe with nursing bo'tle ard bubbk pipe 


NO. 10028 “SUN DFE BABY BANNISTER 
Bannister Baby ’ (not siPesats sted ite 


egal 


c 


% 


—_ 


Sun or ‘ 
be 


NO 10083 Sur 5 rie mos life ike baby d: | 
ot Vinyl with erotl rooted hair! Mova 


and head Sott TF weautityul go 'o.* Layette 


long lashes ae ; , tip: 
complete wit % ; , | eau j 4 
plete NO. 10025 


NO. 10050 dj 


IVUGS, exces 


ea 
SUN THE SUN RUBBER COMPANY 


ausece 
BARBERTON, OHIO, U.S.A. 




























' £ > \ 2 , 


NO. 10049. America’s best known baby! A faithful repro 


duction of its famous namesake. Molded of p e v y | with 






fully movable arms legs and head. ¢ mes « nplete with 


T soft, cuddly, tubbab! nolded 
Vv irdrobe q d qt oe ries ' lovely display b x Dri: xs NO 10052 ° e . eu 


ry | got? 1s Simulated / ,ieep ‘ eye ai a lathe 
>to, &FIG> seeps blows bubbies! ; 
j ted orrnys i¢ )4 ond ry yvoble head Drinks 
vers sleep cries blows bubbles Dressed in 


. tted jacket Oo } panties Pocked with b ores, 
| bottl ij } bub! e 7th © efi or octive box 


NO 10053 Not strated some as above. @a- 


’ ; yf 
cept ‘4 iored Ret } aT » ¥ y5 





¢? 
wy A NO. 10541 eet, cuddly | n molded rubber 
NO. 10632. This 12-inch version of Sun's 18- Het y¥ DOW Le iw Mort Bah af th movohle he , 4 ‘ i leq i led ha 
ancl (,arher b iby 4 mes corn plete with every ’ te ' fheebk « ‘ ' | 
‘ , ’ : . ‘ ; 7 
NO. 10046. Another Sun ps ty doll! W. 
feed } ccessory little mothers need for , ' ; ’ 
pe ny ‘ : ’ ’ eset ries ’ [) » N© 1004! 7, « ’ ‘ } ¥YyYee «8 ‘ y was o oF 
‘ , J ’ / ¥ 
j ye r)¢ eve f e sittin e se ‘* ; ‘ ‘ J) 
< ©} : ivy I sOo es i | | ia he } ,iee } ’ P j by ‘ . ' ’ - t o Rel ’ >! ‘so 
j J 
ing eye NO. 10026 ° eas N 1] excep! colored doll 
\- | $1.98 
R..} 
| 
: hw 





NO 14030 10 7 nenes tall 





NO. 14038 - NO. 14033. Only Todi sili yi girl doll L 
) f Dollis t! ‘a x mad wet ‘ | » moutl ‘ i 
irae ive } 
j ’ € . iwice the ‘ ip hes ; oO? ‘ | hyle ¢ ty to 
ches high vil n led ' ’ , 7 A : ve w dj 
fanding dolls. W 7 ; 
by i W , . ; tthe NO 14037 , i ‘ ‘ | 14040 except 
ple ear play t , ee. ie 
Ano 14035. Same a: ne boy doll. Re! 
' i} ite i Ul derg irre ; 
j ond , j ' fF a ive euee op? ‘ if ‘ ' NO 14037 ’ il fy " A eme ‘ 
' . «if Ret at $1.2! fe ts of @ 1030, 4 
j j ° 4 i ‘ 6 pieces 4 ) 4 pieces 
1A 


Now SUN Dolls are Advertised in Parents’ Mogazing 
To Make Them Sell Faster... Easier! Pr 


pare NTS) 


~e 











WRITE FOR 

NEW 16-PAGE FULL COLOR 

SUN CATALOG OF SUN as! 
TOYS, DOLLS, BALLS, your use a 


PLAYTHINGS! . Ie 
"et b We 


NEW YORK SHOWROOMS CHICAGO SHOWROOMS LOS ANGELES OFFICE 
yaelé 16.6) ee owe "stalimd iat 
Fitth Ave st AASAlL* LAL* Le a * LA “Tere tA We daa lal lk a Lk Bidg 

















8) *e1eae mitt. wate By iding 7172 " Olive Street 
———— —— 


WHAT'S NEW 


® For more information on these products and services 
use free post card on page 95. 










































(ontinued from page 1 counter ad play box containing Six 


each of faster selling letters and 
three each of other letters Hal 
Weraeel Co 


becue cookery with this portable 
barbecue ygriile. Porta-Grille come 


with a thermometer to determine 


nodern dust resistant cases, non- 


Fer more data circle No. 11 on posteard, p. 95 


breakable cone-shaped crystal 
alarm indicators on the dial, cush 


Plumber's Tool Tray 


ioned bases, patterned dials, quiet 


Plumbers and steamfitters will be ticks and adjustable alarms. Clock 
interested in this portable tray vith plain dials retail for $6.95; 
which carries 66 nipples in 11 vith luminous dials, $7.95 West 
lengtn The 66 Tote Tray has it C1Od 
own measuring guide above each For more data circle No. 14 on postcard, p. 95 





space for easy selection of nipples 


fray comes packed with either ‘2 Threaded Rods 
or .-in.-diameter black and gal 


| These threaded rods aré now 
the cooking temperature, a three 





made of not rolled, cold-drawn teel 
position grid to control heat and a 


that can be shaped cold. Hande 
recipe instruction book (,rille also 


Bolts feature a continuous rolled 
has a grease-catchiny device and a 


thread that allows a lower unit cost 
hinged cover to prevent heat loses 


and stronger, more accurate 
thread Hande-Bolts come natu) 


ally fini hed ifi tandard Z and oO ai 


and to protect food. Unit is finished 


in black baked enamel with ras 


‘ a Pests re ; , aca Car 
handle Retail for $319.95 (ai length in even diameters. rang 
lial f ‘; ing from te in Spee ial 
For more data circle No. 16 on posteard, p. 95 , 
lengths can be made Oo ordel 


Perfection Vodel Product 


For more data circle No. 15 on postcard, p. Yo 





House Letters 


Your homeowner customers will 


be able to find many uses for these Wood Stain Tints 


















nouse letters which this COMpany vanized nipples Tray is built of Recause of its eas application, 
has introduced as a companion item double corrugated board finished “our home decorator customers and 
to its house numbers. Individual in silver grain with red and black professional painters will find Multi 
letters and 2-in. high, finished in printing. Union Malleable Mfa. Co Tint wood stain fast to use. Mult 
black with pinholes for easy in For more data circle No. 12 on posteard, p. 95 Tint stains, fills and seals wood in 


stallation Letters come packed j 
, i pa Ked i one application and is recor mended 


Chrome Cleaner 


This cleaner can be used for 


Woon STAIN COLI 






removing rust and grease on any) 
chrome, copper, stainless steel o) 
metal equipment around the house 
or on the car. User just sprinkles 
cleaner on a moist sponpe or course 
cloth and wipes ti 
kooto Corp 


e rust away 


Fer more data circle No. 13 on postcard, p. 95 


Spring Alarm Clocks 

New styling has been given to 
ihe Baby sen and Big Ben spring 
alarm clocks Both clocks featur: 
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NEW ROCKET 


PROSPECTING PICK 


‘True ‘Temper doe it again. Yes 
here s another addition to the now 
famous RocKET line of hand tools 

the RockeT Prospecting Pick 

‘Tubular boron Lee! handle 
chrome plated won t bend or 
break. Grip is a tough, neoprene 
fiber composition Won t ip wet 
or dry. or in gloved hand. Handle 
and cushion vyrip soak up hock 
Arm and houlder ftatigue is re 
duced to an all-time low 

Hiere i prospecting pick also 


known i aA concrete pric I. that will 


let the prospector or rock hound 


work all day with less fatigue. And 
he wont have to worr’s ibanut 
broken handl 

Order from your ‘lrue Lempert 
wholesaler. ‘True ‘Temper Corpora 
tion, 1623 kuchd Avenue, Cleve 
land 15, Ohio 


SPECIFICATIONS 


Lat Head Weight Overall 
No Weight Der i ength 


A2ZOPP 1 /) Ibs 275 ibs 13 


Packed 4 per carton 


i A aetna Tg ete eee ee en ee 


IMU E L[EMPBPEH 


You Can Look to | Fre Leadership 
A 








f addy makes it @asy to Carry ariliks 

> | 
om the kits hen to yuests. ( addie 
me in black, pink, turquoise or 





finishes with plastic handle 
. . : ; fy ’ , , pu fa { ¢ 
® For more information Al ie Wire Produ 
on these products and line 
services use free post For more data circle No. 18 on posteard, p 
card on page 95. 
Candle Holders 
Customers planning flowe) 
for furniture, floors, woodwork an: anyvements or distinctive table set 


paneling. Product is a neutral base 


tings will find these low-cost candle 
packaged in half-pint, pint, quart holders an aid. Brass candle holde} 
and gallon containers. Any one of lapt to pin or mesh type flowe: 
io «colors is produced by adding 


NI iitiTint color unit. Seidlitz Pat 
A 
Por 


Varniah Co. 


more data circle No. 16 on postcard, p. 4% 


Escutcheon Background 


(olor-accent background 


elf-adhermy cut-out 


plastic 


actly sized for application bh 
nind either the rectangular Ma 






Ln “* 
fartiels wilde, 4 








holders, or to any surface with the 
iid of floral clay. Holders are packed 
clear acetate gift box. Three 
olor point-of-sale brochure show 
vays to use holders is attached 
to box. Holders retail for $1.50 a 
nair. Beagle Mfa. Co 
lor more data circle No. 19 on postcard, p. 95 
Aluminum Door Closer 
Here is an aluminum and stain- 
hattan or cireular Continental « less steel door closer that needs no 
cutcheons fackyrounds are ava! adjustments or oiling. It is guar 
ible in 10 patterns offering Va anteed against rust and corrosion 
riety of distinctive, decorative Mounting holes on the unit are 
adoorway treatments Background 
nre wate! proof, and easily cleaned 
with a damp cloth. Schlage Locl ~~ 
(0 
for more data circle No. 17 on postcard, p. % 
Wire Rack for Glasses 
This beverage caddy is an aid 
TO) your customers who entertain 
wuests outdoors. Product comes 1! 
Iwo models. holding 6 or * ylasse ttuyyered to help eliminate split- 


ting wooden door jambs. Ten-yea! 
warranty is given with every door 
closer. knceore Mf a. Corp 

For more data circle No. 260 en postcard, p 


Utility Lantern 





Qutdoorsmen, Girl and boy 
Scouts, and homeowners are poten 
tial customers for this batter, 


91 








Rada - 


powered intern 
Lamp features a cottage-type lignht- 
head and a two-in-one battery in 
ts own battery case. Lantern head 
attached to battery with two 
Crew Caps There are no wires to 
connect or spring contacts to make 
Lantern same battery that 
a developed ro) last vear’s 
Radar-Lite Burge Batteru Co. 
For more data circle Ne. 21 on postcard, p. 95 


Underground Sprinkler 
Yo 


istom-bulld 





ir custome! Cul 
aq indergro ind prinklel ‘_ystem 
for tneir lawn th this do-it-your- 
O ’ ’ ve , i a 
' 
<7 ~~ ~ 
eae 
e|t Kit Kit ludes id-tt all vinyl 
pipe, tees ePlDow. live sprin ler 
heads and clamps. All underground 
at ine free 74 proo! and cCcorroe- 
yr) pre | La rev‘ Proce .. L_O., 
| ne 
For more data circie Ne on posteard, p. 95 


Hassock Fan 
Your custome! yet the Ol- 
y comtor' | @& lal piu the con- 
enience Ol a na ock for their fa- 
rite lounge Chall with Models 
RAJ-40 Reval Aire junio! and ¢ 15 
(‘irculair fans Ha tops are 
- made of washable vinyl plastic ma- 
HARDWARE AGE, JULY 5, 1956 
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use this P. O. 
Box Address for Quick 
Check Cards Only 


e) 
in mee 
. * >c 





Si ated pena -” ee 





ee ne. - 
















HARDWARE AGE SERVICE 


YOUR NAME 


FIRM 


CiTy 


or TOWN 


PiIRM ADDRESS 
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ee ee 
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CHECK CARD 


AN EXTRA 
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i aw 
1} 6a ly 
juct de 
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cri 





BUSINESS 


| anemone 


REPLY CARD 





f 


riAR 


& ft 


DWARE 


Post Ofice Box 60 


Village Station 


14, N. 7 


NEW 


TORK 


. j A 
4 ia d 
34 j 
5 4 
66 6/ 58 
4 r Bj 
7. i ¢ v4 


eeeeeneeeneeeee#ee#e 
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AGE 





URES* 





Lal * — bad at tal 4 12) tad r 


f : 
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What it is.. 


: 2 : af 
| > 
fp 7? if r * | ‘ 
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Here is Your Quick Check Card 


. How it works 




















































’ if oe ’ f ; ‘ 4 * 1 4 : 
e VV rie y s ’ 47 / + 7 | 
mark a ‘ jrour 7 @e nu on the ) 
noe ? j ¥ Té i r Ori 
s 1 } ; IG | 
Quickly r ve, tree ‘te deta t prod 
? ‘ fou r Vy iny iter f wish | 
nad ' y‘ ‘ ? 
fas Be | . r r ; aoddre y ’ a . 
; y / @ : 4 f a wi i?) ' nplete 
| | 
7/3/56 
iA 
_ A big help for busy deol- 
; 9 1 11 869202«033 C4 ers. Use this card for free 
2223 24 25 26 27 28 29 3 information on new prod- 
i 7" 7. “4 4 ucts described in this issue. 
| | c G 5 4 5 9 4 ‘ 
. “ 4a 49 j j JZ zx 74 7% 
82 84 as a4 a7 88 89 90 
; Z. 91 7% 1 OC OT Z 103 O04 1Os 
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Post Office Box 60 
Village Station 
NEW YORK 14, W. Y. 


TULL 
















Please use this | P. O. 
Box Address for Quick 
Check Cards Only 







yf ’ 


a8. 

















free self-serve SALES 


C-101 ASST. 


-« 





includes 


Black & Silver 
and Bive Diamond 
Putty Knives 
Wall Scrapers 
Handy Knives 


72 Tools Total 
TOTAL SALES $80.40 
DEALER COST 48.24 
40% PROFIT 32.16 


NO. 99 
DISPLAY FREE 


C-102 ASST. 


, awl 





includes 


Black & Silver 
Putty Knives 
Chisels 
Wall Scrapers 
Razor Scrapers 
Paint Scrapers 
Handy Knives 


84 Tools Total 
TOTAL SALES $84.96 


DEALER COST 50.98 
40% PROFIT 33.98 


NO. 99 
DISPLAY FREE 


with these assortments of A Y DE CARDOSELLS 


fixtures 











INDIVIDUALLY 


C-103 ASST. 





includes 


Black & Silver 
Putty Knives 
Wall Scrapers 
Razor Scrapers 
Paint Scrapers 
Handy Knives 


72 Tools Total 
TOTAL SALES $69.06 
DEALER COST 41.44 
40%, PROFIT 27.62 


NO. 99T 
DISPLAY FREE 


C-104 ASST. 


_ 





includes 

Blue Diamond 

Putty Knives 

Wall Scrapers 

Paint Scrapers 

Handy Knives 

Razor Scrapers 

84 Tools Total 
TOTAL SALES $466.06 
DEALER COST 39.64 
40% PROFIT 26.42 


NO. 99T 
DISPLAY FREE 


ORDER NOW FROM YOUR WHOLESALER OR WRITE HYDE 





MANUFACTURING CO. 
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Southbridge, Mass., 








WHAT'S NEW 











terial stuffed with shredded cotto: 
material RAJ-40 | finished ij 
biack gold stipple and ©-15 (illu 
trated in dynasty ivory. Aiaco Co 


| vie 


For more data circle No. 23 on posteard, p. 95 


New Stove Mat Design 


hy Love miat che Vii. Moder} 
C’CotTric if] COLO! . PpOpULAI with youl 
nou ‘ wile (‘ti tome) . Modern fen 





Lures a bouquet oT pring fllowel! 
in a black wrought iron basket 
against a turquoise or pink back 
yround,. Mat is available in four 
1Ze8 it has easy-cleaning tee] 
top and asbestos backing his 
companys has added turquoise to 
its linen, desert sand and ripple 
patterns in Pro-Tex mat Bal 
lonofl Metal Producta Co 


For more data circle No. 24 on posteard, p. 95 


Heated Towel Rack 


Your customers who like to dry 
themselves with a warm towel will 
be interested in the Warm-Dri 
electric towel rack Towels are 
heated by a 50-watt element within 
tubes. Bars and end brackets are 
made of chrome-plated brass. Rack 


OR 








Orbital Sander 





Combination Wrenches 


dare open at the otner en 





kits containing 4, 5 or 6 wrench 
Kits retail TO? > | “4 $0 1% and 
$2.98. Bridgeport Hardware Mfg 
Corn 


For more data circle “No or post ara ~p No 


Penetrating Liquid , 
Your home handyman custome! 


! ; ‘ 
ind Du ‘i a I iT namma pit 


Hderte 


Non Flemmetl* 


DU-0 


<>* 
a sapere’ 7 t- 


i # 
ke 





ad tor loosening rusted r Troz 
i} ry L, U iid ett. 1 f i not j 
i 
(j riacs if harmi tO SK! 
vill not stain and is not harmful to 
naint Du-ol al (>) j Arm ANT! Ue. 
for all rubber-to-metal action part 
it is avaliable i] nail pint pil T 


ina yallons Supe rsite f OTD 


For more data circle No. 25% on posteard p Yo 


Door Weatherstrip 
liome builders and do-it-vourself 
istomel will be interested in 


Foamflex Doorstrip This ea ti 





I 1 il weathe r tripp ny nr ’ ry 
f ed ‘ i7Te} r¢ tant f ry 
pe rrrnane nti | naeqd T Tre ecu fy7 
a , n beveled Cal d 
moiding that becom: permanent 
part I wort ‘ set , 
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PROFIT-PACKED TOYS FOR THE HARDWARE TRADE 


Mr. Dealer! Meet Mr. Atom! He’s the electronic-action bombshell 
of the ‘56 toy line! He'll bring you Big Sales-Action, too! Also, 
the My-T-Fine instant pudding mixing kit, complete with elec- 
tronic mixer — Plus — Dolly's Beauty Bar hair care kit, 
complete with electronic hair dryer' 


Ur. ATOM _, 


He walks electronically. his head turns, his arms and 
legs move! Push button, battery-powered, Mr. Atom’s 












































the biggest (21 full inches); and the first robot that ELECTRONIC 

really walks! SELLE CTO A 

3-way controls for walking, buzzing, flashing on-and- * coe rag 

off lights, and sending secret messages! - —_ Ma ; 
Yan am ~* | 


s .» & & 


 paeesee 5 


~ » é » 


: 


<a Fe 
‘ 
a, 
- oes 





++ 680P 
27 piece Dolly's 
Beauty Bar! Wit! 
"reai , compietely 
safe, battery powered 
Hair Dryer! Just like 
Mommy's! 

$5.95 list!” 





*K Suggested retail prices. FOB Factory. Ind. packed. 


++610E — 50 Ibs. ctn. of 12: +675P — 74 Ibs. ctn 
of 12: +680P — 70 Ibs. ctn. of 17 


complete catalog, showing other 


Mats, glossies, ready! Send for 
new sales-leaders! 


+ 675P 
33 piece My-T-Fine 
Mixing Kit! Wit! 
cor p ete ¥y Safe 
Mixer, puddings, 
service for 6! 
$5.95 list'* 
106 Water Street, West Haven 16, Conn. 
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WHEN 
YOU ARE 
LOOKING 
FOR A 
CERTAIN 
PRODUCT 


and only the trade-name is 
known—look in the Gen- 
eral Directory Section of 
the “WHO MAKES IT?” 
Number of HARDWARE 
AGE for that particular 
trade-name. You will find 
it listed alphabetically un- 
der the product heading of 
the item in question. 




















There alongside the trade- 
name you will find the 
name of the manufacturer 
who makes it. The address 
of the maker will also ap- 
pear with the firm name 
arranged alphabetically in 
the same list. 


Keep this Merchandise Di- 
rectory Number where you 
can reach it quickly when- 
ever you need help in buy- 
ing hardware products. 





Hardware Age 


56th & Chestnut Sts., Phila. 39, Pa. 








. ’ ct ;¥ 4-7 MmAVAZINGS, rié Vs 

é AE A a and S8Mmaili parce: Mall Dox 
4 . 

‘7 rTnres ‘ ry , | 
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® For more information hammered bronze with hammered 
on these products and ronze scrolls, and black wrought 
services use free post | th bra rolls. Mail 
card on page 95. lixé includ 
| h. Patent 
f 
For more t j ni ! | ) 
ta 7-ft lengt ft 
AGE ONS RAS. ROBES F6e eee Sprinkler Hea 
;W Morte (0 
Vor more data circle No. 29 on postcard, p Homeowners who have strips of 
awn and iawn edge area Vill be 
nterested in tn prinkler head 
Ratchet Pipe Threader a: aaa ai Pisagp tes 


Added utility and improved 


appearance are tne re iit of mod! 
ficatior on these small ratcnet pipe 
, , 
threade! Die and hNnandie have 


been finished ina rifle-barrel rust 


resistant finish Red ball end ha 











area o x 40 ft Sprinkier head in- 

tall f] ish with tur, can be covered 

p ial rubber cap to protect 

a} Al pias prinkle nead 

can be used with anv ' i] under- 

yround pipe Reta! for 35.95) keain 

A} for more data circle No. 32 on postcard, p. 95 


been added to handle to provide 


Sliding Door Lock 
bullders, locksmith and archi- 
iIstomer IO} trie Model 


666 sliding door loc} Lock 


better grip. Dies can be changed 
from ‘. to 2-in izes Toledo Pipe 
Threading Machine (0 


tects are « 


compen- 


For more data circle No. 36 on postcard, p 


Ranch-Style Mail Box 


Stvied tO comple ment the Peatil lr) 


stvie homes, the Americana mal! 





ate for a r misalignment 

The lock’ round trike automat- 

ically direct Tne Hall haped Holt 

ws into the strike hole. Bolt is made 


iz of stain Lee} Lock comes in 
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Al i 
ci fro! | l?g-l) t} 
: Rite M 
For more data circle N } on postcard, , 





1957 Line of Radios 





i idgdeqd jl L! TT) iti 195% 











:} if } é ind nciude 
ne ad designed 
tra) tor ock, twin-speaker and 
tabie mode Head tne tine ip 
Is Model 9562P liustrated ill 
transistor radio fo) ise as eithnel 
table model or portable lenin 
Ind frie Ine 
For more data circle No. 34 on postcard p. 95 
Electrical Outlet 

This outlet will appeal to 
tome! wno want t install an 
electrical outlet outdoor) The 

a 
du} 
CHa ‘ I é eatner 
f made I 

Ca rn | ted at lo 
ar i ) P ey ‘7 
ln 
For more data ‘ mn posteard, + ) 
Plumb Bob Line Reel 

ih a mi rT ine reel Cal S 
attached t yvoode irface or 

Is pe rd 
(la t 


ar 
! 
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STARS 


FAGTEST 


COLORFUL 
CARDS for 
EASIER, 
QUICKER 
SALES 


Youll make hay with 
this novel display. it 
takes up little space 
yet carries a complete 
stock of 16 dozen items 
retail value $97.28! 
Each item is Skinpak'd 
on a colorful card— an 
iivisibie package 
that gives extra eye 


. appeal to the merchan 


dise—protects finish 
from handling, keeps it 
bright and insures 
positively against 

loss of screws, parts 
etc. Peels off easily 


SEND TODAY FOR 
COMPLETE CATALOG 
AND INFORMATION 
ABOUT DEAL #1300 


American 


CELLING CABINET HARDWARE 


Do it " ae ee 
AMERICANA \/ 


: 





FREE 


“Do-It-Yourself” 
DISPLAY RACK 


with Assortment #1300 


er stree’: 


Sold through wholesalers only 





‘ . 
‘ ; 
rT. ‘ ’ Lt) 17 (yt A if v4 , 





‘ : , | 
sar ; ; . gal ae ’ : 
eb r) ire or coragd Keel featur LA ri ‘al #) Kea to 
4 4 « | — rr ' ‘ P | 
a Ky A A mauiju Qaiyie ite Gray Unit liad bitif eriorated pi Piiliy I ittacned to 
[374 ij ’ j we ’ - AS riis 
; 


ee re ,i f y) 7 
’ retails for $2.95. LineMaster Mfa For more data circle No n posteard, | 
® For more information 0 


on these products and : , , 
services use free post For more data circle No 16 on postcard, p 5 No Drip Sink Strainer 


card on page 95. Your housev ’ 


alt ttl OMe} vy iil 

Small Tool Holder find this plastic sink strainer whicl 

Home: ey] Araene! VOTR i | Gripe Vatl ily “A Cap 
mov OWhel and nobpbyist are cu 


tomers for the Ram Handle-Holde) 
hHiandie-tHolde made of cadmium 


piate q tee| and runbver cam Hold if 





7. , " ' 
ely Ag j Ling to noid all ! aniliie 
ttom | CH ne rH) 
al { DO 
1@) Lhe traine} wnen 

; ‘4 i 7 ; 
for «i LAaCTIINY if Lo Wooden irniace ‘ if ‘ : If (" 
: ’ ; -« ‘ ’ 
iotted head allo ul pending i! nt i] a itio? 1 permit 





Window Ventilating 
s "Under Glass”! 



















Keeps | jlars out. Keeps children in. Many needed in every home! By installing 
IVES Window Ventilating Lock at t eight inches above meeting rails, window can 

t tf of t top or bot r both, for hiation 

ona npiete security 

COUNTER MERCHANDISER IS YOUR SALESMAN 

( ontains 12 Bubble Cards complete with screws and strike 


BUBBLE CARD 
PACKAGING 
SPARKS YOUR SALES 


WROUGHT STEEL 
Beauti! Ny finished in Bright Brass — Dull Brass 





WINDOWS CAN BE OPEN 









AND STILL LOCKED WRITE FOR , 
CATALOG SHEET | 

| E H. B. IVES COMPANY 

COMPETITIVELY edged ! 

<a PRICED | thorn ! 
nn. sealed ORDER FROM 
Abe ee YOUR WHOLESALER ' = : 
NOW! , 

Apply right or left hand | 
Our 80th Year of Quality Leadership 
THE H. B. IVES COMPANY - NEW HAVEN, CONN., U.S.A. | 
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Simplified Edger 


Weight 21/4 lbs. 
$) .80 


No exposed springs. 
No wheels. 

No side cutters. 

No exposed bearings. 
No cotter pins. 
Bearings in graphite. 


(.uls any grass. 





Kdges easily. 


Manufactured By 


COCHRA 


FOWLER 

















" — Cuts hand-threading 
é ~ > time 86% on 






*Hased on a 


Standard 

range: ‘A’ te 2”* 
Extra 

range sto %* 


| THREADS...REAMS... 
CUTS TO LENGTH... 


at the flick of a switch! 


only GDS 2 


THE (S99 ty MANUFACTURING Co. 


Main Office and Fux lory 
1312 East 289th St., Wickliffe (Cleveland), Ohio 


New York Factory Branch Sales and Service 
25-36 Jackson Ave., Long Island City 1, N. Y 


NW THREADED PIPE ir's TiGwT. 17's BEST. CosTsLess J 
—— - ee et 


ep 
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ee 


vy Tyler 


alg 
SSP) SPYRAL BLADES 


ee) Be ee i a eee 


SAWS METAL, WOOD, PLASTIC, ETC. 


Meet the demand for this HOT 
nationally advertised item! 





TYLER SPYRAL HACKSAW BLADES 
really move off the counter in this clever display box, helps you 
sell more frames too! They fit any standard hacksaw frame. Each 
blade is formed from specially hardened steel to pern 
metal as well as softer materials. Changes from flat to Spyral 


t cutting 


blades take only § Display contains | Voz. cards of 3 
biades each to retail at 8Yc per card 


TYLER SPYRAL 
COPING SAW BLADES 


in this attractive counter display 
sell fast, and spark up sales on 
your saw frames. They fit standard 
coping saw frames and will cut LP 
practically any material. Permits oy 
intricate internal work not possi 
ble with any other blade. Saws in 
any direction without turning nd 
terial . no chipping or tearing 

leaves clean, smooth edge 
Display contains 1 doz. packages 
of 12 blades each. Retails for 
iC pkg 


AS ADVERTISED IN 
POPULAR MECHANICS 



















Order now...available at most 
HARDWARE JOBBERS...or write 


1005 W. Arber Vitae 
516 Fifth Ave 


Inglewood, Calif 


Mig. Co i) ei 
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AND 
TRIPLE YOUR 

LADDER 
. PROFITS 








CAPTURE 
BIG COMPANION 
SALE 
PROFITS 














WERNER 
ALUMINUM 
EXTENSIONS 


NEW! IMPROVED 500 SERIES 
WITH ALFLO* RUNGS 








Featuring ALFLO—hydro-locked 
rungs, an exclusive Werner feature. 
Wider, stronger side rails, wider, heav- 
i¢r rungs make the new 500 even 
better than the best they were before. 
Triple your ladder profits with the 
complete WERNER line of Steps — 
platforms—extensions, etc. Werner 
produces more aluminum ladders than 
any other manufacturer of aluminum 
ladders 

Follow the leader. 
Ask your distributor 
or write direct for in- 
formation — today. 
R. D. Werner Co., 
Inc., 295 Fifth Ave., 
N.Y | Dept L.-59 


* patented 


“WERNER 


oe 4.4/7 70 f Fh 
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WHAT’S NEW 








sink 
Pirin 
Retails for T9¢ 
Transpa ent Specialtres 


draining when strainer is in 


trainer comes in red. vellow. 
and Turquoise 
( ‘07 p 


For more data circle No. 39 on postcard, p. 95 


Paint Brush Cleaner 
Kveryone who 
this 


‘s and rollers 


paints 18 a Ccus- 


tomer for cleaner for paint 


By usn or roller 





the cleaner and then 
water. Cleaner 


alkyd 


Cani be 


is worked in 
rinsed in works on 
and varnisn 


shellac 


brushes, 


wet oll paints, 


and and used on 


aynthetic natural bristles 


and roller fabrics. Cleaner is non- 


7 , | 4 
flammanbi« . | li ' () TT) ; ?. i pit “Ati P| 
? 
non-causti It come pil 
‘7 ; 
quarts and gallons. kinn Corp 


For more data circle No. 40 on postcard, p. 95 


Square Skillet 


,% " ‘ ry ; rics? ? ry 4 
Hiere is a COPpe4#r-U IT} fuidl 
let tnat will interest yo nou 
Vite custome! NeCCA e il ati we 





domed 
cover convert killet into top-o! 
the-stove oven for roasting fowl or 
and 
$14.95. Skillet alone 


$11.50: 


meat llustrated SKE 
: ‘1 4 
cover retall To! 
‘ , 4 » OF? OF 
COVeGT LO! eed de) 
als {) int rod if ed 


griddle 


Same company ha 


copper and stainie tee] 
(;riddle 
ter. Retails for 

Brass, Ine 


For more data circle No. 41 on postcard, p. 95 


ré adi mg on pad | > 


nie > | ‘2 yy ia rere 


f tap) pie ; A 


? 
L¢ Mh arie 





TO HELP YOU SELL 








® For more information on these products and services 
use free post card on page 95. 


(‘ontinued from page 13) 


different uction conditions, show: 


ing pump performance at the exact 


ote 


= 





uction lift involved in a prospect s 


own job. Vacuum gage shows the 
lift and pressure yaye snows the 
pressure at which water 18 being 
supplied Decatur Pump (0 


For more data circle No. 42 on postcard, p. 9a 


Drilling Tool Unit 


This cabinet-type merchandise} 
feature i panel Gispiaying a rted 
. rf M ite ¢ intel rik counte) 
more and i a) in itter t na LW 


fully-stocked plifer-prool drawe} 
ompartmented drawe) are 
different 
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Packed with 
Profits ... 






























_SOLUMBIA | 
Water pana Guide Packaged Spring 


Firearms Catalog r customers to help them pi 


This company has prepared a the water system and fitting Weatherstripping 


lorf ) di 
phase cee id by NATIONAL 
| Ay , : Now available in both 


Aluminum and Bronze! 


| ! ears ¢ in pring Mronze 
na pean nat ! tern ‘ Vv 
pew tler \ ir customers 
Phi ju ! aii J-Tto-iInstl ll 
aU weatherstripping in special alums 
SHO | GUNS - 


TELESCOPE SIGHTS 


Furnished prepunched and with 
n ample iIpply of nails, Columbia 
Spring Weathersts pping can be 


quickly | talled ny ri yestie with 


19%@ | értwe 


ony ' Phiatriggie mad ‘ ‘its if | 
’ ¥ pilsatole ti ’ thierry i; 4 | ic} hf + 4)F 
1O0) roll With installation ineatrus 





tion ifie iuded if Yyertit jobber « inf 


to tl pecifie : | nok Vo COMPLETE LINE OF NA. 
ef | TIONAL AND COLUMBIA 


; riptions of the various typ [atiol | wenrnensraivrina ° 
la aoe dale for 





*TRIPL-TITE’’ ALUMINUM 





ics + Quick Sel SIDING * PORCELAIN 
t’* i } (if j ‘ <i j Tpcycye it? ai <i Col if] , ry : ey vic # eer 

) a - ae ENAMEL BUILDING 
r) ‘ i . ' , ' ‘ ‘ nay ‘ ryie : . 
| 7 ails Nice Profits! ) PANELS AND SIGNS 
i . ye] (| | i \i4 ‘ ? | ? ; aT yi (j f 

ry \ | ty ( , y ‘ ry ‘ . for more data cirete No 16 on poastcarea a0 W rile OT iwirTe? for details , 


three standard cla Rope Counter Display 
rgets. O. F. Mossberg & Son This | 





' hipper di) play in I 
Tne iygned te ell rope in reel unit 
hor more data circle No. 44 on posteard, | mn multipl ot wes init f r jonge} N AT | oO N A L MA ' TA L 

ntinu lengt! \ll ree PRODUCTS COMPANY 
Padlock Catalog “ aaa ai die 
; : 

Pad ( to fit most needs are as nv. continuou ienygth (} roy 
cribed t! <U-paye catalog “aul a 7 Keach displa rial Weatherstrip Division 
Act ue Ft pitti Tratvtion ¢,7 Try ; 7. trey r qe) 10) ’ fyi} V7 Z¢ 


sate way 4 enter, Pittsburgh, Pa 
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new 
PER WIPE- 
4 sellout 


Terrific new advertising campaign sparks 









Super Wipe-On sales throughout the country! 


Pour a new surface on your floor 


7 


% 


Thats the new 
Super Wipe 
On story that 
millions of 


housewives 





from coast to 
coast see when they pick up their daily 
newspapers 


Brings them into the store in droves 


Because only with the new improved 
Super Wipe-On is it possible to pour a 


new surface on all floors wood, lino 





leum and asphalt tile. Colorless, plastic 
Wipe-On is the only easy-to-use floor 
finish on the market-—just pour it and 


spread it! 


Wipe-On levels itself 


imagme a floor finish that 
aoe«t need brushing in oF 
out spreads with its own 
applicator or with any tint 
free cloth finds its Own 
level never builds up 
messy giobs or pulls away 


io leave bare spots 





Actually repairs nicks cents 
ond acratches if wood 


tloan-: | without partir sar sit Gg 








Outlasts other floor finishes and all waxes 
VV ipe (On leaves wood. linoleum and 
asphalt tie floors with gleaming 


ewel.t right finely thot resets scutting 


acral qg gicoho!. hot grease spatter 





even bode g walter never penetrates 


ao VV¥ pe (i coating 


Ends weekly scrubbing and waxing 


Ihet s the t Gg story behind the Vy¥ pe 


fon soles surge VV ipe (on re ly ‘ 

out dirt ao damp or dry mop and 
fleeors tye even bespattered kitcher 
hinoleum) come spark ng clear rte 7. 


wives iove if 





Permits touching up 
Ana thats the end et the «tor y New 
vigor ved ™~ pe vv pe { dy s the miy 
floor finial Mat can be used ? ; at 
ie wort heavy tretty orea f te , 


oft retu ming ar entire ftloor 


LIBERAL ADVERTISING ALLOWANCE, 
FREE MATS, COUNTER CARDS, 
WINDOW STREAMERS, CONSUMER 
CIRCULARS . ALL YOURS FOR 














THE ASKING WHEN TOU WRITE TO: 


EMBREE MANUFACTURING CO. 
_—~SLIZABETH 4, NEW JERSEY ~~ 


TO HELP YOU SELL 





New Displays and Other 
Dealer Sales Helps 


OS en a 
am ae . 








2 ™ 
,-in. rope, six 5O0-ft coils of “xs-in 
rope (j7 Poul 50 if Cols oT ifi 
rope Wisplay unit takes up 1x 
! veil Kedtord ¢ ordade (0, 


For more data circle No. 47 on postcard, p 


Plug Fuse Package 


{) hy ria Dp! iy fuses are no 





two color 


vrapped display bo» 
ruse come packed five to a bo» 


pace lor stamping in the price o 


tri pact is provided Or) the aT 
Package Caqi be used for neil 
open counter or rack display 


hKaals hele crlric Mia C0O., Ine. 


For more data circle No. 48 on posteard, p 


Glue Sales Promoter 
‘\ Kit containing special ch} 1) 


materials for setting up a Glue-lIt 


Yourself Corner is now availabl 
lnder the sign, Glue-It-Yourselt 
dealer can display all brands « 
4 ies and related items such @ 
pattern andpaper, sponges, vat 
nish, brushes, et In addition t 







ye ’ 7 ' Ti @? ip cd | 

a { i? | > | I Bild patte yy 
nookiet f A Tt) }S¢ Kelme 
>” . ind I el g| je? Cena + 
’ , ( 11 a? ? Y is try ‘ 
Certain Ly pe of JOD horden f 


For more data circle No. 49 on postcard, p 


- 
Padiock Merchandiser 
The flat-lving characteristi of 
the ‘Terrapin lock are displayed 
with this merchandise) Sampl 
iock 18 affixed to a hasp and 


mounted on a por ket-size block. Six 


“ss? : : 
Ye 
wMoume Natit ae 





® | 
Model Nos. 55, 75, 9o, 


Hs. i and 33, are te@a ired tl L)) 


pra hoc K 


Dia) SM17 Lock Peiripee rh por 
from 590¢ to 31.55 eacl Siaymake 
Loe f ‘3 
For more data circle No 0 on postcard, | to 
ispl 
V-Belt Display 
A ortrne rit i,t) W iil rit’its : j LF ¢ | 
et ip) Zz } \ helt repla aeryvieern? 
market Assortment conta HU 
lractional norsepowel \ eit 
metal di play ‘tand for the Hell 
italog tl | ist Tne Helt re lire 
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DEPENDABLE 
RING 

BOLTS and 
REPAIR 
LINKS 


’ 
' V ’ ; ’ 
> , 
¥ /V r “V i i 
ring ’ Qt +) 
} /V e where 
, ‘ *) af 
; 
’ , ’ 
> , 
Tals ry hs 
; ; ‘ 
1% 
’ ? 
, 
Witt bt la 
j ect ; ” 
‘ 
’ rye 
} , , 
, ? » ‘ 





Send for your copy of W-C Catalog ‘‘H-56 
WILCOX-CRITTENDEN 
Division, North & Judd Manufacturing 


17 South Main St.. Middletown. Conn 











WHEN YOU ARE 
LOOKING FOR A 
CERTAIN PRODUCT 


and oniy the trade-name is known 

look in the General Directory Section 
of the WHO MAKES IT? Number of 
HARDWARE AGE for that particular 
trade-name You will find it listed 


aiphabet! Liy inaer the product 


heading of the item in question 
There alongside the trade-name you 
will find the name of the manulacture: 
who makes it. The address of the 
maker will diso appear with the firm 
name arrang: uphapbeticdally in the 


same list 


Keep this Merchandise Directory Num 
ber where you can reach it quickly 
whenever you need help in buying 


hardware products 


HARDWARE AGE 


Chestnut & 56th Sts., Philadelphia 39, Po 
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TO HELP YOU SELL 








@® For more information 
on these products and 
services use free post 
card on page 95. 





fractional - horsepows 


ments of 


home equipment and a measur! 












device illustrated at rignt 1 
determine tne fe of belt needed 
for replacement. Durkee - At 
(0 
For more data circle No. 51 on posteard, p 
Battery Displays 
\ large floor tand bin ad NEW 
and counter basket display are ue Beoal 
ivallable ti reate my TUF-COAT" Finish 
for flashlight batter I | r a NEW 
pin NO kK - naped Ke (s 2 
lame Gashiate | hae yer aa ye ~ 7 
Lov tandard battertk Unit « , * 
free with order for 384 Ne An NEW . 
atteric Counter basket ad ) Brighter 
NI, 72.198 meaeun 2010) Wider Field 
mes free with purchase of 96 NEW 
) > had ™ ;, 
LP batteri hray-O-Vae ¢ Micro-Accurate 
For more data circle No on postcard, p Adjustments 


Bear Cub Quality 
Throughout 


Unit Conversion Chart 


if i} ppliet ertil 
Irom Wit to decimal packi vy. nere 

handy conversion chart for { 

iPitiv tris iri equivalent (1 Ae 
ordael | i Lip te ic enar?t na Two 








‘ ‘ ’ Aliso the New 

(tT > rt) ’ ’ | 4 j iv? >| ‘ 

Bear Cub 2'4% 
iin ¥ ‘ iImber | priit Tol $4500 

f : a | ifTi ‘| ‘ | vi 4 (j fy ry 

("a The New Bear 
Cub 6x 

} r more data cirele * ' nm ft tcard 


_ 
~. — 


Selig, 
Weg ie 


$7950 


Outboard Motor Chart 


Here i kit that contal « 


f) 
« KOLLMORGEN 
‘Uptical 


« ee ee ee ee ae A'S 24k we 


' ‘ ? gF ? ’ ’ ’ ’ 
: 
‘ 
\4/ ring yiree? Northamopta pA ; 
ry ' , r\ b ?) ’ ; 
}/ 
mcm crm wm wr ee 
+} t ¥ ‘ thi, equireme f j { 
_ 
’ ry\< ’ : ; ‘ ’ | ‘ ‘ | | 
4 + 
’ ’ ? 4 ‘ I | 
, ‘ }? 74 ; 54 " 
7 } rent | | | 
' yrs 


SEE YOUR SPORTING GOODS )0Ette 
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FOR EASY PROFIT, 


TO HELP YOU SELL 





DISPLAY AND SELL... 













® For more information 
on these products and 
services use free post 
card on page 95. 


AND COMPLETE LINE OF 
TURNBUCKLES PRODUCTS 








BOX 333, MICHIGAN CITY, INDIANA Gas Can Display 
FACTORY: GRAND BEACH, MICHIGAN . , | 
“One good turn (buckle) deserves another’ Phi point - ol ale mere! 

dise a) beiai \ timulates impulse noid . nNnowvday pacKkayes, Ove! 

ORE ‘Aie OT portabie Oil and Va COT Li KR Cal Ue piaced enind tne | . 

TRA! M pla rach PO} rey (entra 

Sika ba ié ‘ ha { @ 
bor mor lat nm i teard, | 





y tome} VI pure! ea 

{ } ( | rhrie rriry } 

| f i ifitsreé i 1 

I ! rT) ! f 
i bTritore bil 
trat 9d. TI il! 
traded iT ON) A ite 
é t} mer ? n tre 
£ nn ( SE SD) vt ‘ . 











ua 
inal ’ mn a combina 
bion three different 17 ; 
ind wo i} Capa les, r three of 
ny Loni free th pu 
nase of combination pa ive ¢ 
© EYE- APPEALING ne at anals ole eek ane 
© BUY-APPEALING pe ame pe 
© PREPRICED 2 FOR 15 c 
Por more data circle No. 55 on posteard, p. ' 
Step up unit sales with the self-serv- 
ice «6©6Cant-Miss’ 2 PAC. This con 
venient, transparent package is a Forged lronware Book 
proven, ‘sure-fire’ traffic stopper. 


( ataloy NO 1] | ‘a iU-paye., 


McGILL METAL PRODUCTS CO steal Reel ik kth dn saddianianees 


MAREN G O iLiinNorts hook that describe and Wh trate J 
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* 
; 
| ed ‘ f tfeemat Gurinyg 
} | 
’ ry A ; } (7 ; c\ 
f ; ; 
Far more data rirecite No ~ oT) postcard pp 8% 


Spvraline solder is nov pat ked 
I 1 non-flam: t 
t ) . ier LlSspe ed in Wife 
form. Customer pu out y what 
f ree |} spe e) ié peat ked 
IZ to a be th a display card fon 


For more data circle No 4% on postcard p 45 


Skillet, Fan Displays 


‘Two-color die-cut display card 





art i\ illable ror ad) pli ny i lal 
mode] | tne immet Die I 

et Model 2215 istrated ind 
| rtable ndow fal a card 
carrie ron ent name dentifica- 
tion and list ult eatures 
Or Tre produ | jj LR ALAL hKlectria 
(or) 


For more data circle No 


Nail Handbook 


(complete information and specifi 
earhiotr trie Ltormyuard nat! 
lime contained th f reg 
pocket-size ' Handbook 
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60 on posteard, p. %5 


, 
‘ ii¢ ’ ' ' i * 
au | ? poe | ] | 
‘ ici | | | ‘ I 
, , ’ ~~ % 
’ i ' i} : ‘ 
‘ 
T Lowe ‘ fiat 
, , 
Cll gqaata ¢ f ina 
ria ror a tlerent fT re (Ty 
; ’ 
’ 14 ’ tT) 1 } ’ | il i 


For more data circle No. 61 on posteard, p. Fo 


Plastic Carded Lock 


These window ventilating 


are now carded and COVETeCdGd OY it 


clear plasti hubble t timulate 
PPAty | 

poor STOR 

MOLDERS 





HOTELS 


Le ke 
window! ~ 
im a” 





imp ‘ ile { Le} rie nal SCHOOLS 
1Ise] nold | -« ira iif 

reatul ire printed mercnal 

Gise!l MH. B. Lee f 

For more data circle No. 62 on posteard, p. 95 


ice Crusher Sales Kit 


This kit features an a riment 
ot materiais To} promoting ale Ol : 
| { Jet hy rT contain LTTit’] I i 


HOSPITALS 








APARTMENTS 





FREE catalog gives full details on our 
truly competitive, complete line. Send 






' he for your copy today. 
Hook tle t | mat 
ceten ahaota | ma a ORDER FROM YOUR JOBBER 
yy rns i) /rnd f fii of a : 
Lmerica PADLOCK and HARDWARE CO. 


Por more data circle No. 63 on postcard, p. 95 


LANCASTER, PA 
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Five New Directors Are Elected to Board 
At Belknap Hardware, Officers Reelected 


| ‘ ere ‘37 ‘ ‘ 
elected int montctn an 
nual meeting of the board oj 
Hell ip tiard ire & Mfy 
Ci Lou K whole 
MALT 

All office: | the compa 
were reelected 

7 ne nev aqirectoy are 


George |! director 


of Mhif 


liv . “A th trie 


Northeast 


iijpemany Ws 


Nyquist Heads Janney 
Industrial Department 


l, ’ : f i na bee! 
made nanager of an ey 
panded ina i L} ai aif ci 


partment of AF 
Hill & i_A.. Viinn 


emple, 
‘ APU 


} 
wholesaie) 1 


Wit nti 
nounced Vi Hiatfield 
vice-president n charge of 
sales 

Janne’ nadustria cle 
partm rit hile tafl ha heer 
increased ti even rrr \ 
ditiona Lif pier] ree 


$ 





in VV 


NYQUIST 


ndded late} The department 
will provide intensive co, 
ave of the Twin City indu 
tria Area Duluth, and the 
iron range 

Vii Nyquist joined Jan 
nevy's in 1942 and traveled as 
a country salesman and as a 
St. Paul city salesman. More 
recentiy he has served as 
city sales manager and in 


dustrial sales marager 
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YV@aATS: t,uy }’ Metcal! 
Huyer ot neay araware, ) 
CAl ce; A. J. Winbun, 
buyer of carpe er and hand 
tools, 37 years’ service: D. H. 
nor buyer of agricultural 
Loo / CA! ervice, and 
biotin rt | Le il Manage! of 
City ale 14 Cu!) ervice 
At the ifrie | ‘ 1 Vai 
int nceqd tna gaqirec tot} 
ere re ’ Vv 0% Yyounger,r, 
nore act f rie] mignt be 
elected / : re yninyg 
Vere W i in f (,ipson, ») 
ent ey ‘ rT} Tris 4 ry) 
i lA Vi bis raon, / 
Veal ervice {, I M « 
Vial Ti Tt. CH ervice 
Luther R. Ste i} year 
ervice (;len | brewer! 16 
en) ery ‘ ana I \ 
f onverss ly 53 veal e] 
‘"¢ 


Ace Summer Convention 
Attracts 400 Dealers 


Viore than 400 dealer and 
employes attended the ree ! 
nme onvent and 1 
now oO} Ace liardware 
‘ rp {.)} i} Vnoie 

Lier 
ome S000 1 vere ad 
t) aved. } idinv tnose Lo tm 
ed im the \ce Christma 
hook 
Kichard He re lent 
ne inced that cost tT nat 
ni mercnandise fo! ’ 
int of trie nu ‘ ' 
hve ed iced i} pe ‘ ' tart 
4 Ju lle ii } if 
nounced tnat lf nev Ach 
tores were added th en) 
Those attending voted not 
to take on an’ tamyp plan 
Jim Prasch advert ng 


manager, dispia 


and ome page f the Ac 
fall retail dealer book Rud 
Koller ‘tore retatior mat 
ager, spoke on store modern 
ization and merchandising 


(A 


appears 


photo at the eonvention 


on page 113.) 


Bill Shaw is Made 
True Temper Manager 
William J lHnaw, ‘ 





i Canhbul4re ] rie v\ 
er Retail | pleme! A 
Hardware Assn. for the pa 
vv yea! is Deel p 
(‘4 tra (1) Ti Lif 
ive! of the narcaware j 
Ti OT | if lempe! (4 
f ‘ ‘ ind. Hu ng ts 
announcement by Robert | 
Kaymond, vice-president a 
peneral nif mManaAyve! 
Vi I ~ naw wi i st } { 
old A teve! ardware 
GiVisio Ale manage TI eo 
appointment effective Au- area, He y 
pust 1, Ib post expe ence r) ale 
Shaw who make h mercnand Xe and promo 
headquartet in Kansas tion in the hardware field at 
Cit Vo... } known to many tn manufacturing, distrib 
vholesaler and retaile iting and retailing level 


Koch, Sanders, Oates, Hawk Are Promoted 
In Stratton & Terstegge Sales Division 


rie’? nave rpere 
ted in the sai Keystoners Celebrate 
, ty +? ’ | , tegu { . 
ton a I 18th Annual Birthday 
No esale?! i? | OuisVille hy 
according to A. J. Carsor A da ts including 
| (‘Tit | ‘ ' 
v4 rie’? | nile 7 i ‘ ‘*? “ : i 
; ‘ wrdsie ile (i ’ if i i " ‘ , 
Arthur P. Koch, J1 party of! 
| ‘ 
ent ererny and ‘, ry ifie " 
} ent i ' tif a iT ive! ? el ‘ ‘ ') ‘ 
heey pre mote ’ i ‘ rT} and. Pa j ' ‘ ‘ ‘ ‘ } 
me ner ina ‘ 
notion manage! oe 
‘ : ' f + } 
Hi sander? na ry ‘3 
ne , le manage ¢ Mi (,avin jana ‘ | id 
' pee’ti 
: ‘ ’ sy ‘ 
f 4? ty 7. ’ ' ’ or thie VA | ‘ 
' th BR. Fy : ; ‘ 
if we ied pide 1] 1) ' 
(he ann Tt " i 
‘ as wor ‘ ’ ‘ ‘ 


Janney Retires Two , ad year the k 
Under Pension Plan — 
PrP. L 


Entertainment 


Matti on, of ¥, was © ? Maxor tandarad 


mar, Minn., and R. P. M Pressed Ste ( h, f 

Reav' Fort Dodge lowa, Boyer, |! Starrett { 

were recently retired under and H. E. Andreser tand 

the pension plan of Janne ard Tool Ci 

Semple Hill & Co Vinne The sport committee mer 

apol) Minn.. wholesale hers were FE. VM. Schoemm: 
Both men are long-time Jr Osehorr 


of Jannev’'s ales \W 


Their retirement plar 


veterans 


force 


Dorn ‘ f may? facture? 


1 H 


announced manufacturer 4 


: 


agent an 


have not been 
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Jack Walsh Joins Lufkin 
As Merchandise Manager 


\\ , | 


R. C. Neely Named President of Texas 
Wholesalers, During Heads Boosters 





YY of ria ViItN at YI ‘ tit oni 
i} it irdware { 0 (ma ve | Ti I Ly 1) AE LEIS A 
f ’ 
i i i , elected cl ‘ ti 
sal ‘ iv i il f i rida trie it 
i . i : 1? ‘ 
{) Thee I 
\f i \ 
j ’ 1 " ; ; ‘ ij it 
‘ } ’ iat 
i ] i i e-] ‘ dient { ni \ bonht 
| Hardwa \ 
| \W\ ' i : f \ | 
Ind 
. | i ina nal =i 
p> ‘ World Wa) 1] J. H. WALSH, JR 
VJ VA i : | : 
’ | at ‘ ( 1 ip) | hia i i I i 





H f ‘ | I . 1 ¢ i i I 
H nt 
i) ( Perle ‘ per i ‘ 
\ 14 came ha I i il 
‘ nand gy director He i i } . 
’ 
i yf} 14 hy i is " “a r) i ’ anal ali 
i trie i iil 
i é i ma i deveiopment 
nvent Dalla 





DEALER BRIEFS: " 1D, REG inet 1 G. DURING 


Atkins Saw Appoints dent, A. J. Murray, Momsen 
Pa. Dealer Uses 150,000 Consumer Mailers; ¢. WN. Frame Manager = Punnevan Kyan Co, | 


Hechinger Opens 6th Washington Store © %.' 8 been ap- rs Keen SO re 








é. Moo pale f lé 
' ' , , a4 
f Darby Pa \ Lore n tn area. na pul ' a At) Ho ‘| | I) 
ptrTr ye 2. : ' 
’ ( nry ("4 (eT iT ' ' ive f iT (>] W I ' i . ' , | t cient i] | if i ' 
' ; 14% Vl iy A i] ' j ; j } i ‘ i ; | 7 
i 
WARE AGE). Paul J. Devitt : 
published it ik- NRHA Names Winners In ep 
' ' : 
pes’ — “" Wholesale Divisions | : (Continued 
maiiel (ive 1) feet) Hie Vi ; , ‘ 
were le ered trie i ri} i af Ki Pf en ' rhe i ‘* | LAT 
New Jersey, Dela- “oriey brothe} vholesa Oregon ¢ Portland. Ore. New Officers Elected 
ws ‘ a ; ii Yinayv vi ite : ‘ ‘ 
ware ar : , - By Miami Wholesaler 
4 NY Phi mailer vi re i 
1 ‘ ‘ ad Ye ; i il ] ' } tf, } 
; i | . 
. ‘7 if ‘ tl ria | : 
Tt? " i ‘ : ted ‘ \ _ ' t I 
? mri? ; a ’ der ‘ : Keta i ‘ i i 1,” 
' ‘ f sf 
need The mailer ey , j 
; \ ‘ "aA : ; ' 3? ‘ 
pected to pu tn rmeemiid vi Kern ma a a os ' 
. P ; fe, ; +, } 
immer Wi ar ten! pre rine / , ’ ’ 
. " " ’ f 4 A. ’ { r¢ : ; rf if ; | 
manaver oft Tre orry) wryte ry ‘ai : TiS ‘ } ii | 1H 
; ‘ ‘ ‘ ening on J ive! i | 
oOpeTtaA .s wvAtri¢ ne! > at ey ‘ : 
( | ry? { mT ia (,rimin J \ riwimitnh rishi 
itesvili a , : - 
‘Wholesale | f j \ ior! and lL, I 
4 ashingat: ft Dp f ‘| ne Year” award Aer ’ Tf) (,ar baile y hy ‘ a pre dents 
Hechinger Co., owner of five hime & HBoone, of San Fran ind J. W. Crawford é' 
lumber, hardware and paint ciseo. Calif Cc. N. FRAME tary-treasurer 
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News of the Trade 







R. W. Harper Heads Hardware Golf Assn., 
E. D. Imboden Takes Championship Flight 









f Mu f W H }/t vi vi il i f 
P | 4 esident of Harper & Me- H Kuehlke of 1 
_ intire 0 noliesals f Ware 
NEW soa oe 
Cit dent of thie (jf 
lia a Golf A vi \ * ee hd 
UTILITY TABLES and darper succeeds Dietz Lusk Phillips; C, Steve Bur 
‘ en? , ton a 
Priced tor Promotions! oo a it ge fig Sev 
(Patents Pending) Othe ‘diees afnatie : ' ' ree ee 
’ auer! rt 
~~ P, ea MIiALIO! ecent {, Vic ll iia I. ie 
annual vol tournament AT K ind J eholde 
French Lick, Ind were \ featur of ti 
Vice-president Khobert \ é ng re i pil 
. Dierker of Gary Serew & | nn t rnament whict 
Bolt Liv. (nicag aire i Walter H. Cur 
! Pati r | (,i1DDO } f \ 7 So rs 





wiltteed BOD Century Products Names 
Willard } Mifiaini, .uU ‘ 2 
Burdsall & Ward Bolt 4 Wiener Sales Manager 


(o.; R. O. Joyce, Henkle & Century Products, h 
_ att ‘ loves Hiardware (¢ 2 by, ( ‘ ' {) " ’ 

Aiegelmeyel Ph uae & Phi 

Hardware f i Lest 

lohnso Harpe & M 

Intire ¢ 





nament i 
! ected | ie ler put 
rie 40 ittendance | 
a Jobber Inquiries Invited ( Championship Flight 
<i Pil - ii y ri 
401 Ul lity Table with outlet ‘ VOT) ny he |) lin he le ‘ 


n baked emame!l list $795 K 


: ; ner-up Wa Koy W 





| A Ip] Imboden 
) turned it 1 id I tne 
| et mn th alif 
| : a MF | DANIEL J. WIENER 
he Richard A. Sundal 
‘ ' light was won by R W , Danie | Viener a 
Harper of Harper & Mel: mM ' 
tire with Harold Hurtt of Vi} ‘ na ee! i 
* 304 Serving Cart with outlet * 105 Hoste Cart in brow enamel} Cleveland Tw Ly 1] ru ert 4 ind tile prom 
chrome legs... list $11.95 copper leg: list $15.95 ner-up, tion mana r the con 
The Past-President 1) 


Flight was taken bv H I 


See the complete line at the 


NATIONAL HOUSEWARES SHOW 


Booths 606-8 
Auditorium - Atiantio City 


se Fag \ 
—— A A / t, rt, 
| é e. 





Your one source for utility tables, carts, T-V tables, 





step stools, barbeques, trays 





Among new officers of the Hardware Golf Assn 
right, directors J. E. Ziegelmeyer and Pat Gibbons 
He W Harper, retiring president Dietz Lusk, 
Willard Dunham and Les Johnson 


ate lett to 





lM 


preside nit 


Cleveland 13, Ohie 


and gqirectors 
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News of the Trade 


Eugene Salinger Appointed General Manager 
Of Henry Disston Div. of H. K. Porter Co. 





All p' Lricipee : 
bis 1) ri. | 
? Phila 
1 He | 
| Ly “Al 
ntved ‘ f i 
f f 
? id ’ 
| rgh, Pa 
VI ' 
Porte f i! i 
: | nt 4} ¢ 
ne | f Vieta 1) 
ve }. Bet th 
nad e] ELGENE SALINGER 
Ha e Indu I / 
Mo ’ T _ , 
1) f i dt ? ) 
i ‘ . é 


Ace Convention, Toy Show Draws 400 


“oe » 
Sn A 
of rw 








Recent \ tia: { 7 eurnmer convention and toy show at 
mpany headquat sin (hicawo drew over 400 dealers and 
thie I pers i nandaise trie tinvs ana eneral Duss 


Housewares Show Houses 100,000 Items; 
Record Attendance and Buying Predicted 


Phe t ,at Hiouse- boot 25 when 


pried 
> . 
Var Ma fa ire) Mmx- thi vish to relax fo) 
’ ’ ’ os ’ ’ 


Man ' Clark in New Post at 
“ '"° Standard Pressed Stee! 


resent Standard Pressed Ste-« 

‘ , (‘o., Jenkintown, Pa na 
tz , named Leonard H. Clark 
licted at 11.00 more the newly-created post of a 
exnected ¢ + wes nig r) tant to the vice-pre ident 
irchasir of sale Mr. Clark will 

net ) he ordinate sales promotion, ad 
yveicome al hHARDWARI AGt vert ny and research 
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ALL PLASTIC PIPE 
iS ROUND, BLACK 
AND HAS A HOLE 






BUT 
THERE IS A 
DIFFERENCE 












GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 
is guaranteed 
RIGHT in WRITING 


Crescent Plastics is so sure it makes the best tlexible 








plastic peigee imi thre world. it byane ks every mich and 
every mile of CRESLINE with the above broad per 
formance 


LOO, 


’ 
gest names in plastics Dhue Pont and the 


vunarantes (rescent starts with the tinest 
virgin materials supplied by two of the big 


Ibuhkelite 


Division of Union Carbide and Carbon Company 

follows through with tests and ifiepections «at 
every stage from raw materials to finished product 
! sae hi coil i* fhie assured and marked very f cont and 
every 10 feet for easy selling and installation. bvery 


hours. Add 


dealer support and “packag 


order is shipped within 24 these to 


CRESLINE « effective 





ing for profit’ and you 
. NSF APPROVES CRESLINE 

have a product” thats 
sure to mean big protit, CRE SLINE WE 
big-ticket sales for vou — . 

ff a | a y A foe 
Write for literature anda , smitation founda 
name of your CRESS f for tran 

w wa 

LIN! representative 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


“© FREE TO JOBBERS 


Zt ee SLIDE RULE DATA CHART. Quickly helps 
AY . 4 yOu find aontiwers to such proviems a 
f ) frictior O1%, pressure drop, GPM flow, et 
Write for details on how to get your free 
~ plastic pipe Data Chart 


inc. 


Evaneville 7, tnd 


CRESCENT PLASTICS, 


Dept. A-6, 955 Diamond Ave . 
















a om hee Oy Py 
* Guaranteed by ™ 
y 
Good Housekeeping 






gives you FASTER sales... 
MORE PROFIT per sale! 








If vou are nt nan ling INN ER-SEAL nov you 
hould be! Here 


stripping on the market 


why. Ic s the best-advertised weathet 


; j 
the only weather stripping 


ekeeping Seal. INNER-SEAL 
turns Over fast. It git yOu 
f 4¢ on every foot sold 
ness on chs last -se ling high-margin irem! Order 
INNER-SEAL Weather St 
Door Cushion 


Carrying the (,00d Hou 
lil tantial profil ii] 


micrdvyve Cet } ii? shiare oO! i ‘ | 






OVERHEAD 
GARAGE DOOR 
CUSHION 


spt fer 
LAL LAA La =)! 
iy ver HO Reta 


per 


er DOD 


NEW DBS.-3 
DOOR BOTTOM SEAL 


BRIDGEPORT 
FABRICS, INC. 


BRIDGEPORT 9, CONNECTICUT 







News of the Trade 


Lancaster Pump Elects loffman, treasurer, and 
Stauffer as President . | | ; 


Pau LL. Stauffer wa 1 


j " ‘ 
ted president of Laneca amed yenera ale 
Pump & Mfg 0 ly we) Pay | ((arne! 

i “aif nape Ki I 
Kobe 
i 1p nad Pa 
‘ i ant f 


Black & Decker Forms 
Service Sales Division 





Diaci Lhe é Vfo. ¢ 
j | i i] ed 
‘ Cpa the 
el e divisiol I 
thy , thie 
i f iniZa | ! 
PAUL L. STAUFFER ; 
Lancaster, Pa., at a recent the me division eX 
reorganization meeting lie pected r n operation by 
succeeds Kurt H Aro nn Wet Increased bu ne at 
who died eariier tn en tne nrn repair bral é - 
| Mr Stauffer had bee f f pected | re t 
| ecutive vice-president john P pain wi e ser 
Other offwe) named ver ‘ Ale manayvel bie 1s 
| red Aron onn and (nat eYiona manaver for the 
l, seard vice-pre lent ra {( oast area Vir 
Arno E Richte i istant pain |! ed Blac! ‘ 
to the pre ident: Jame i] \) Ja.) 


S & T Promotes Four 


(Continued from page 110) 


W ith 


i440) ne 


tre 


rm 
was Souther 
ional sales manage! 

(Qates, a lif en 


i forrae! f 


James L 


’ 
emnoioyeer nT 





JAMES L. OATES 





ARTHUR P. KOCH, JR. 





JOHN M. HAWK 

iif Manape Lif i 
ive! | I } ! a 

On 

hohy Vi lia i f { 
promoted t aif at 
iver | rite Ww tr ? ‘ 
Lif le@partme re na 


J.n 


SANDERS 
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News of the Trade 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


i} ‘ ( tj ( nsoweld ¢{ orp.., W iscon 
een On page 112 of sin Rapids, Wis., has ap 
t} lune 21, 195 T pointed John W. Hayes and 
va tha al Kdwin W. Smedberg J: 
Wire Cloth wa i div ales representative 
hy tone Wire Cloth ¢ 
Va rr hy . 
ne an affiliate of Stand Shopmaaster, inc., has 
‘ go added three district sales 
manager James Anderson 
v will cove! Minnesota, lowa, 
ey EKlectrie 7 North and South Dakota, 
[) iz, tanley Works, Wisconsin and Illinois. Ken 
.ew B All Lon! nas ap neth MeMillan will cover 


pointed William A. Jordan California, Oregon and 


rTrict 4 nanavger in W it hington. William | ane 
wuthern California and Ar- dr. will represent the firm in 
ZONA Hle icceed Joseph Missouri, Oklahoma, Kansas, 
Arend whe etired after Arkansa Nebraska and 
ears with the company. Tennessee 
7 v 
hay ire ke PP? imb. I) Ro h well Mig C'o.'8 De ita 
Philadelphia, Pa ha ap Power Toot D Pittsburgh, 
ou nted Joh : Noble dis Pa., ha appointed Harry G 


Stubbs a Detroit. Mich.. 


t manager for Ohio, In 
ina, Michigan and wester: district sales manager. He 
K entuck: Mr Noble also had been district sales man 
+. i ‘ny ‘ Jit ai ' 
handle the ling e ager for Yates-American 
) ah’ ' a. Machinery Co., Beloit, Wi 
Ti ’ i ‘i i ca . 
f Delta Kile W or} ; Inc., 
ind Graham Rota) File & . 
Tool Cory Dover Stamping Co., Fall 
River, Mass., has appointed 
v :, , 
(,eorge ¢ Stricker if rep 
Black & Decker Mfg. Co., resentative in Delaware 
, ‘ . i) ry rye) ? " " ¥ 
lowson, Md., has appointed penn yivania and New Je 
Walter H KRramman and ey 
William A. Beach hardware 
v 
diy. district managers of the 
Buffalo N. \ , and Pitt Lip im ji} Reru h f {i} I vie 


burgh, Pa., area respec New York, N. Y., has ap 


tively Mr jsramman oined pointed Juliu Bloch i it 
Black & Decke! n 1YD0 Vii New Je ey representative 
Keach came with the firm in He had been with the Fried 
1G tra ('o. for 25 yeat 


Olin Mathieson Names 
Division Sales Manager 


Neeley, During Elected 
At Texas Meetings 


( ( ed f mn page 111) 1. Nave has been ap 
nted iii‘ iahwave!l Ta? 
’ raorie ated prod icts of the 


ela Div Olin Viathie (Ti 


rie ‘ i it) 
. ‘ rie Priidc’sil f Orp bie \A iil rye 
‘7 ; <i ' j I) , | ' : 
i eadg iartered at Kast Alton 
\\ it) i} i} ‘j YATI Bi ; 
ii il aie Q pp ' : 
> | 
’ ‘ if rig & . 
elknap Toy Displea 
oe R, , 4 v y play 
Walter 1 Will Open on July 9 
j \ vr ’ ’ | ; i ’ iv ; nap His iwnre A Vifev 
ey! Vu recorded | ' lou ‘ K 
| e of Savage Arm “orp er, Will Iorma ope 
‘ ite Té [ 4, ne? WAS i '¥ Display hioom (iT J i 
alked up f H Pej " About 25.000 Tt 
f Flemir yy & (j! in peiay pace Will De wiven ove! 
(,uests’ low ne? i re Lo some S000 toy iten 
corded by W. F. Sewert of Pre-printed order forn 
New York Wire (loth or, will be ised 
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“A Good Line 
to Handle”’ 


GRIFFIN 


SHELF HARDWARE 








Cat #1740 
Wrought Steel Butt 


|'O| When it comes to any item in shelf 
hardware ... mending plates, flat 
corners, corner braces, strap 
©) hinges and 'T hinges (light o1 
| heavy), safety hasps, shelf brack 
— LO Sn ets, or what have you you ll 
find your fellow dealers 
» ‘We like to handle the 
line.”” You buy in any 
your customers want 
find Griffin 
never cutting on quality 





saying 
Griffin 
election 
and you Li 
ervice 
You ll 
find Your wholesaler ; like every 
thing about the firm’ 
and you'll find your customers like 
the Griffin products. 


gives good 





poli : 





A full line of Wrought Steel 
Butts and Shelf Hardware. 


GRIFFIN 


¢ “since 1899" 
MANUFACTURING CO. 


ERIE, PA. 





- 
] | , 





News of the Trade 
Grabler Mfg. Appoints ul Z. Cole, a ant ma ) Cutlery Mfrs. Elect 





. aUve?} | ‘ ‘ . . 
Three to Key Positions * te ths G. J. Michel President 
vil Ainiae 

I hires ying ' Je j pre ent al ‘ P ( ¥¢ ‘ Vi ‘ Vv é 

Mment mimAayv Jind mud aT iy ic Ki ‘ ‘ f I HH e Ker & { 
(,rabie 4 ify (a0 f ieve nl 7 2 fa hy ne ‘ .f . \ ‘\ y VaS UNAM! 
Ohio W belli f j Ou en Vi ( ole Va ney wat ted president of 
has been promoted to exe or of aies in tn Philade é' Ame an Cutlery Mfrs 
tive vice-president i i phia, Pa.; Atlanta, Ga ind e recent annual 
Sta Kruse Jy , to ¥ ' pre New fjrig i? | i Territe Cet ’ He i ceeds J mn 
lident-manayver of Ale and ri () W ood nresident of 
(; now Mfg 
f ; ‘ irre I aiis, Mass. 
OBITUARIES nausea due 
HARVEY L. NEWTON ). Gallery, general manager 
‘ I husse Hlarrington Cut 

H. L. Newton Named ( outhbridge. Ma 
Stanley Cheney vholesaler at Saginay : ee a 
: | Mich.. died on May 19. He Trio Sales Manager vice-president; Robert F 
Stanley ( heney, pl, Vice , £ 
. mn joined the firn HE; a) (4 H ~' f wre LP} ey pre ident Ll 
president iri charge of put 7 “ ees ‘ : ail f ee Wton | | ( ‘ ( rar kf] rn 

; ‘ (j fron Lie ) ale tyntat SFhiae "9 ai . 

cha ing Plymouth ‘ ordage ‘ rap rey Deel named national [a | tae / 
resentative to vice-president manager of Pri Mii! st = Viaue , Y., treasurer, and 

‘ > i ; i*J til ‘ 

ales Manager and president lew York Cit }. Russe Osborn, president 


bis na i?@TtL A myiial ncgat f f W i (Lase & Sons ( 
C. F. Schoeneberg it Dem Mitehe Indus. Cutlery Co., Bradford, Pa 








, tris Philadelphia, Pa line 
( narile j SCHnHoeenevherd 
retired V ‘‘¢ pre idle ryt cf 
aginaw Hardware ( DEALER BRIEFS: brated opening with a three 
Saginaw, Mich., and | eal day open house event. Mr 
veteran ins thi naraware (Continued from page 111) ay qd Mi rank Baughman 
business, died on Ma hh. He : are the owners of the 3000 
‘ and i inverford Drive. ROC; : : 
Vas one of tne oldest living ‘ | q it b iilding ree parking 
. ( ror anotnel Lore ‘lan . 
Past Exalted Rul OT 1 ) for 50 cars is provided. Fish 
‘ 7 call for building te pe com 
eh <4 { iub (7 ivirinv ; ; ing tac} ‘ and emal! appli 
pleted in the fall of thi yea! . 
~~ anc are featured lines. 
ata cost of more than $225 
George W. Basore 000. The Rockville store will alias. Texae— Keasel’s 
STANLEY CHENEY , ‘ ‘ , 
George W. Basore, 84, be the largest of the firm’s |{ardware & Appliance store 
Co., Piymouth, Ma died at past-president of Berryvill Lol third store of the Kessel firm 
his Pembrok Mia home Ark.) Milling Co., and pro Centralia, Kan Mr. and in this area, recently held a 
on June 7 after a long | ident of Basore Hardwar Mi Klovd Ward had a one-day grand opening in 
ne lie joined the firm in ©o., Berryville, died May larwer turnout than expected South Oak Cliff's Deerpath 
15) ble Wii elected vice at ni home after a month at tne recent opening of thet hol pitiy (enter J u | ia 
president in charge of put line He vas famed fo tore in the Leeper Building Kessel is the manager 
chasing in 1051 building the first electri Many housewares and paint 1) 
,’ jurora, Ill William 
light piant in his native oe) nrizes were awarded to cu 


. K ¢ ey recentt' nened } 
Wallace Duff in 1916 tome! awe 
new Kelley Best Hardware 
Wallace Duff mo, trea Verona, Ore Hahn Hard- at 1033 Main St Featuring 
Burer of Fric Heall & E. Cc. Hofferkamp ware recently changed hand do-it-vourself lines. and a 


Sharp, wholesaler at Wash Edward CC, Hofferkamp, 85 Mr. and Mi (hari« large housewares wing, the 


ington, 1), ¢ died on June co-founder of Hofferkamp Slaight, from Anchorage, prick building has an all 
lt of a cerebral hemorrhage Rrothe: Hardware tore at Alaska, bought the firm from gla front Walter Martin 
at hi Arlington, Va., home. Jackson. Ill... died on June 11 Mr. and M1 George Hahn the assistant manaye 
He started with the fix m 2> at his Jackson home. He had New name of the tore Ihe tore , open until & 
yea Aro i a huilider heen ill for a lone time. Hi Slaight Hardware Wiilliat non everal nights a week 
hardware sale man bie vil on. Hermat he operated Wilson, long time employe 

secretary -treasurer of thi the tore rice by j retire of Hahns’, remains with th brooklyn, N. } Rn. J. At 
firm for about six years, and ment, many years ago new ownhel i! n, Inc., Ralph Ave. and 
had Deen treasure ine Sanford Fla Grand My ndway, Nardware and in 


{) : " " " " . : ty, — , P a 
1955. He had experience in Phil A. Menke opening of the new self ser lu ial firn ed its store 


hardware before joining vice Ted Williams Lumber 48 of June 2 Liquidation 


Fries, Beall & Sharp with _ Phil A. Menke, co-owner o 


and Hardware Co. took pias e@ va indertaken because of 
the firm of James B. Lamb Wich ta Hardware Co., Wich recently with a number of rie rh} ood ynditions 
at Washington, and Sargent ‘ta Falls, Texa died d valuable awards. Drive-in Russe ‘ Atkinson, pre 
& Co., at New Haven, Conn, @enly at his Wichita Fall facilities and wide parking d na ecome affiliated 
He was a member of Na- home on May 19 areas are advertised. Do-it vith Otto Herrmann, In 
tional Asa’n of Architectural! yourself department nort Ci, lele WY Kenneth. his 
liardware Consultant Edwin P. Phelps ing rood , appliance and : now onnected with 
Edwin P. Phelps, 62, long housewares are key section elta Power | Division 
Arthur F. Achard time associate of Sterlin: in the modern store of R ve Industri Syd 
Arthur I Achard. 55. Hardware Co., Hazard, Ky Vew Caatle, Ind.-The new ne i. Atkinson, treasurer 
chairman of the board of died unexpectedly recently at Baughman Paint & Hard and genera manager, has 
Saginaw Hardware Co.. his Hazard home ware store recently cel t yet announced his plans. 
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Mem}! ers 

















international or! amnization of zone paint 
manufacturers pr qucinms under the pe 
tro Mati oor saystem met for two days 


' | 
recentiv in 4 Nhicawo tor thet annual e» 
ecutive onterence leeting on thie 


progress or the association ind future 


meré handisins plans Was onducted by 
] 1) Ka idhuin Vice president ot Ro: k 
ford Paint Mio . oO and executive dire 


tor ot Spectro Miat 





. , Oe © i my wk ae a ae eh ws 5 - m " " r % a < ; : . 
Eg TE ST a ed Cee 
vee ami “ id wis - “~* : a ae J + yl eae 
t Sete ie : —_— oe : , ow _ . satis tt 7 - » * LK. & 
ms — <u a ae do Ca ‘a a eee! ~ + _s Sa le 7 represe ntativesa ana ex 
= a . : ms Ct Pog es 
; a ~ « “eo . - hs , ae > -s _ oa & tT ~~ : SS = ee utive pe raornme atte nded 
> aes . " 
the recent saica promotion 
neeting ot { iT pbel ' hain 
' . at its ty 7) “a in 
; 
I sz. } ’ 
’ } 4 
yveek weneral sales conterence was held ree ently by the | Ae | (oerbin Wis Linerican 
are “orp. at its New Britain, Conn., plant Hiere are sales representatives, brat ofthese 





and sales executives of the ( orbin | or k ws | td., of Belleville LJnt ‘ anada 
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GE Five-Year Plan May 
; Change Appliance Sales 
How's the Hardware Business? Anew five-year 


y , : " y 
udawgrs Piel ilies ¥ 
I 





Time to Lay Plans for Record Fall As Sales General Electric Co.. Louisville. 


Ky " nha ry 4 iT) national Dror Tid 


Boom in First Half Despite Inclement Weather of 


tS Pian wnerebdy a nome own: 
ng-term renter ' N 
least two major electrical ap] 
Continued from page 14 ing to tne Radio Kiectroni ) Lele nee and contract fry +» ; 
early Christmas layaway busines vision Mfrs. Assn. The TV indus hana m Kitch 1 
} iaunda ’ 
I yarnered by dealers who ye the try turned out 549,652 receiver ta f Vea! ; rena’ tf } 
, : aor? y‘ v <i } wpa ; ‘’T i 
HVYaWAY hall rolling ena4ri, Sut aquy ing Api il ¢ ompared with 680 nerce t+ dow? . ment 
I Pay ie 
able signs and newspaper ads or 003 in March and 583,174 in Apri! Custome} ntract for n 
COnsRUMetg] mail pieces ano id be MMW re Dp rye ‘ ‘ -() ry nth ' . 
planne dg {or early all Lae Radio 1@? prod i rion during down payment rhe Li ’ ry) é 
General herdware— Many see- April totaled 992,982 units. Thi financed through the General EF} 
onal hardware items come to life ompare with 1.260.112 mnifs in tr} {f redit Corp 
early in the fall Weatherstrip March and 1,099,775 units = in The n wel 
ping, glass and glazing tools, caulk April, 195! those on a tight budget the 
, ; ' ps} i. cs m 55 Ae pf | 
sulat at door and ) - ben | + ll | 
iy, = ofl lation eit if) Kactoy hipment of domeati: nave Wi PAl myer » TePp. 
vindow hardware, snow and ice re a i +}. +] - ’ n1 n4 
Vii ranye dipped 1s. percent in nan Lney paul Mmiael Pes 
mave! and AAC wre t) iT a lé 4 > } ‘ " ’ ,y ry yy ’ ry 
- Ma according to the Ga Appl MLA det hee - — 
Housewares pace neate} , 1} rye ; " ne 
: ance Mf} A Tl Since the begin ' 
electri neaters, hrepiace aces tig?) 
ning of tne year, shipments ars 
ories, garment bags, and assorted | ry . 
J. percent behind last year. ht. , 
cookware for fall and winter coor . sella il a a | i 
‘ an iT) : ; ti . rid ’ ij ‘ 
ing are sal leaders after Labor io “ar 7 ' - 4 
rig (iene ‘4 eH ri ‘ 
“8 Department Store Sales | 
' > App! Al . rT ’ Tp i) iit il 
The $64,000 question is what to Show Gain of 9 Percent sleet: for the anultent | 
pis ‘i ‘JI }J)) ("3 : ‘ 
do with summe) urpluss M al by the nation’ depart rible erm finan 4 
better to use up Ware house LO} ment fores in the weel ended liomeée Vne} renter? r) 
iye pace qT rufti clearance that lune ‘; were {) re i ent sar ve the ’ " ‘ le " ‘ ay ) } f ’ 7 lg 7 
‘ ' \ i | ier. ‘ i] i ‘ 
mesma 9 
eat away at profit more direct! corresponding week of 1955. the x montn nore than UI period 
ry ‘ we : ; iti” | | ; , 
1 re HIisWe!l nTre cond! LOTTA ederal Re ePrve Roard report yf | 
VO ave entry yf nee it’ ’ 
if ( i na ‘ pl T} ' ppake ipice eat bey nning ot the Ven) 
Paes i‘ 7 yy i? ' t hve , 
probabl ( neape i to ore je qT) ile . ‘ ey 
are eTcey) anea } jay 
7 . | P nead of I: Manufacturers Expand 
youre pressing for room, a ent 
are most dealers, clearances, made i eae ree Plants and Warehouses 
rf nti Wti (ji rig j gag 
Tf) | hy ntiive ri ; rdie? sfandard | rs / i] “$f Ls 
poten id rtising, are in ord ow Reserve Diatrict ree a h and ; 


May Factory Production tos One weet : 100,000 aq ft plant, set on 21 acr 
4 Percent Ahead of 1955 | | } steer senseiiag ayaa 


hie nation’ factors turned Cap ‘ ‘ , d ’ 
Cul yood iti Via nt if ight! Ih; / Vi / ha ed 
higher pace than a year ago, the | th, ‘ , 
Federal Reserve Koard reports “ : 3 progra ‘ , , Pow 

The board’s May index of iT) -e (1) ' ' / nerea 


dustrial production stood at 142 


Demand for Builders’ epaer | 


percent of the 1947-49 average 
: | Hardware Seen Steady 


Ph) wie | percentage point Miss and bellefontaine, iJ! 
above May. 1955. but V2 point ofl Continued from page 4 niant id PLL OUOU : a 
the April, 1956, level million more than in the first five manufacturing space 
lhe Census Bureau reports that months of 1955 eras Lastman | a div f 
factory shipments of domesti-« ih Veterans Administration Fastman Kodak Co., will 
wate ‘yatem in April totaled report it received appraisal re pei cOnstructio! of i em 
61,220 units valued at $5.8 million; quest rol M395 proposed homes omme! “4 mrial Tactul nit at 
an increase of 14 percent ove in May This is 1400 fewer re the Texa Eastman plant, Lon; 
March quests than it received in April and view, Texas, to broaden its w 
felevision et product 9,000 Tewer requests than in May, in high-density, | pre ire 
dropped sharply in April, accord Low thylene plasti 
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Monthly Ad Service Is 
Offered by on 


Hardware O.. ~f 
Louis, Mo., wholesaler, is pon 


sna pleign 





— F Tis oF 
/ Wf SONTy 

@ Miia murrin 

c HAIR CUTTING SET 





ro.ae cus POP-UP VOASTER 
APCTIC Am” 6UfAR ooe "0 95 SAVE bie 
Save 65.06 


BEVERAGE py SET m —_ 
"14.95 ~ E" lao 2 
uu LS A —— 
re Ee SPRAYER 
at ' ne 1198 
PT FREEZER 4% 
BOXES *® | 
.. CE CREAM - 
> SCOOP } 
_, COOLER a 
on & ; 7% -s 
{ ; SPRINKLER 


6.95 
% 5 Pas 18800 eet "49 
‘ A Pet ~ me ' 
GARBAG: CAN ry Bort at he ~ > 


ts 
“19 be vA 
a 7 
a ; roo ELECTR PEECOLATOR 
CAFE CURTAIN ROD 19 95 


yt # 
$9 . "cae oe Oe 


DEALER'S NAME 
ADDRESS 





geaie) ij mont ivert ng 
‘rf ice 

Dealers re ea mont id mat 
nd ippe ry ny p nt I e di) pias 





New Wholesalers’ Aids for Dealers’ Use 


material. Ine! 
photos of window and interio! 
piays for use with the advert 
material and instruction LO} 
ting up the displa 


The ad mat features 15 « 


7 


items and ra K es I K ILLeC] Item 


the-month. Window banners, 
dow spots, a display CASE! 
printed price cards for the wi! 
and interior displays are inc! 


n the kit 


Schoellkopf Distributes 
General Line Catalog 





Toastmaster Continues 
N.Y. Fair Trade Action 


Lega ACT een Larted 
tmaste! }? i Vi 
Graw lect irae 

‘ : ¢ | } rT (7 

DI Miic? o>? ‘ ’ , ; 

New York ¢ 

\ mmor Oolaint ha 
een served ) Epstein of 
L_Loval I lien tead 
‘-_ rding Vv. bk. O'Br 

e-president 

loastn Le] f ‘ 

permath ny 





HARDWARE AGE, JULY 5, 1956 





: ; 
A Venera Tht I rawa re 
24 | i’? | 1pty ' 1 | 
help (lf Cl t peril 
pre id] i] ' I eel 
| ’ ’ | ’ ‘ s’ 7 
‘ i ti i} i 
Lit ft | 1) ‘ 
, , 
This nev ) hi 
i 7 | iJ ' | ’ ‘ 
, , 
nara ire ' 
' 4 ; . , , 
‘ ? ' ‘ / 
if ry? ; ; rs ; ‘et? 
ty ‘ . \i ‘ vi 
’ ’ ; ; 
{ ded ; ’ i? 
cle | trie I 1 ti 
j 
(if ‘7 wee ‘ 
Du peri | ! ‘ ( 
' ? Its ’ ‘ | | ’ ‘ | 
7 ' rier ’ r? ryige? ? {] ’ 
iten (] / enc! if) I . 
' ’ ; ‘ ‘ 
pri ee we } | (iu | 
’ ; ‘ ’ ’ ’ 
rT ‘ : ) fiij 
I LT (] it ' ’ 


husine | ry ft} 
ended hune i4 ners ’ 4 ' ‘ 
Pron AY re rded , thy Dm) 
veek, Dun & Bradstreet, | 
) eat Lot Vii 

Veer ‘ igure 

nda 20% I 404 





Bassick 
CASTERS: 


Sell‘em to men... 





[here's more than on pi imei youl 
store Hassick elides and casters can 
make money for you 

[hey ll sell 


mostly to men. But they Il sell just a 


hardware. of cours 


well in housewares —because women 
today have an eye pecled ror caste 
too. The trick 1s to show Bassick in 
both places and remind your LISTOTTI 
ers you carry the best-advertised,. best 
selling caster on the market 

Ihats where Bassick’s HD-10 dem 
onstrator-di play comes in handy. It 
practically goes the selling tor vou 
But if youve only got one Bassich 
demonstrator right now, better call 
youl jobber and order a econd for 
the distaff side of your store. And 
third for your window. too 

It never hurts es per ally in this era 
ol Quick service to let people KNOW 
you re selling what they re looking for 
[HE BASSICK COMPANY Bridgeport 


2. Conn. In Canada 


“Ty. Helleville. Ont 





A DIVISION OF 


@eeme BOR! Fee. OF Calliet wees (Alf e 66 wont CELLIL) 


11% 



























; 
Promotions | 
; 
} 
i 
Manuf ’ : MR. PHXZ JUST 
anuiacturers NeW | : 
"4 
the line M h dj . p ! REMEMBERED! 
that converts ercial ISIN allS | 
5 f 
; 
rospecrTs . | 
P P Fall Color Ad Campaign ! | 
i fi | ) 
nto profits Set for Cosco Stools ! 
f 
Hamilton Mfg. Corp., Columl 
With These Priced-Right Blades! t nromote Cos toola th 
, , , , } 
Sper in} } iM’ KRIIe (jf } le yibie Seat all + | ‘ cee ; ; ‘ rt cat oy ‘ f 
around utility Diades where economy is ' ; 
desired iti T} ‘ (*tjTi itrie’ MiAvAZITIe ) ; 
| ) ae He's all out-of-stock ! 
“Moly High Speed Steel (Hutiasts Veale) Cal nil ) n ne pr 
standard high speed steel blades 10 to 1! motion ‘The Oompa? offe ‘ ‘ in fasteners! 
| : j { Iti} e-ii ; Jiu Pithy ; / 
f 
With These Top-Selling Frames! a free merchandising kit contain 
f 
STAR No 10 and No 15 , 7 ny (i) pia ivye ? PASE ; e | 
frarrie vith colorful Tenite = ‘ | w he 
: Ls ( tar } | 1 () ’ { t 
handies fit either 10° of 12” ¥ it ‘ , reprin , n ad ; ‘ iM ‘ 

blades vet are built around 4 OHAInNe I : ad mat COp! ial | ati i 

iF) solid fitie pie =. tee} byw ke 4 : . ' 

radio commercial 
bone The most rigid coti ‘ } } 
struction ever devised. New : Aad Vill appeal in the peplem } ’ ’ f ; 
unde iandie leve Of ) ‘ ait , 

nder-the-| I ever-lock y hey 14 of Ketter Homes and vice n ( 
makes biade changing easy 
and automatical ¥ puts Cor 4 f,oride yi and Ho f he giutitul the } 

} 
rect tension on every blade October issues of Ladies’ Home | } 

' > Refill service is one important why it} 
STAR No. 20 frame is ad ha Pvt and La mig Pa) Young / ' 
justable f ' 1 and vw j : ' y tf | x a j 

fivii nai ; rye) 7 if {) 7 > ( 
blade features extra- J ve " " ' 
leverace Tensiotr lock j if (7 aturdaay / (ring Pa f { 

ities -— oe die , ) ASK YOUR JOBBER, OR WRITE: 

With These Eye-Appealing Displays! Ads will feature the Mode] 4-M 
lep stool Other stool nhown in 2 
1 rid ‘ (| . if} ne Mods ’ ‘y (,. 1() A. Sharon GH and Co. Morwood Mass, 
STAR 
; 4 ? ; — '-. ‘) 
“Flex-Pak"’ HI LV) I-A, 2-D a L on 


Blade Assortment 





Knables you 


Year-Round 
. : Sales Program Offered : 
\ = th T+ yastock Dealers by Edison DOUBLE-DUTY 
. blades, helps you trade up Dealer can benefit by the Sep . 
your customers to’ Molyvtiex”’ at four times ' & \' Profit Maker 


‘ lembet through Novem! I elect) 
the pront: { ontains ZU “Molyflex High 





Speed Steel and 80 Unbreakable Special ranve campaign heing offered bh 
Flexible blades Kdison | etric Institute 
/ nN ed 1} nd the the Notn 
STAR a DP Filia ng menusure ip to electri} cook 
“Molytiex” 4 én £ ne tn fall range campaign 
Assortment bi : tee a 
No. 166 * ~ ii 
D0 emma me te 


momo cement 2 HARDWARE HUMOR 
Three colot easel ‘ ard holds 10 Molyflex 
blades, assorted 18- and 24-tooth. Fours 
times the profit for you four times the 
cutting efficiency tor your customers 
STAR Special Flexible Assortment No. 45 


Attractive two-color card carries fast 


LOCK-EASE 


Graphited LOCK FLUID 
“USE IT for lock repairs 


and pre-treating new locks for 
longer life. 


selling all-purpose assortment of 10° Spe 
cial Flexible blades. A best seller for years 


ata esr $1 as Reest TENTH 
“SELL IT in 4-02 “Drop or 


Stream’ 39c can for best pro- 
tection against lock rust, stick- 
ing. or freezing — all climates 
Order from your jobber 
American Grease Stick Co. 

ee? Ue 
Manvtacturers of 


: i. a sy ~s ‘=_ 
at Ask your STAR Distributor for a supply ot 
NEW Metal Cutting Booklets and Wall Charts 
Sold Only Through 
Recognized Distributors 
CLEMSON BROS., Ine 
Middletown, N.Y.U.$ A 





Stainless elele) eS 4: STICK 
MAKERS OF HAND AND POWER j Yue , ,re right W/ad hetter A LUBRICANT a %8< ened 19 
MAC KSAW BLADES. FRAMES. MET , i eT ; sites AMERICAN Oripiess O 
AL CUTTING BAND SAW BLADES je 1 Ow / Q ayele Drop oe Stream’ con. 2%: 
AND CLEMSON LAWN MOWERS 7 
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=a 
displays turn 4 
store trattic into 3 


pr fitable sales! 


Ask Your wholesaler 
ror ! acts on 
PLIRITAN’S national! 


rdivertising an id 






PRODUCTS, INC 


= WUthl 


Manufacturers Promotions | 








His Hurdware Age 
Ad. Brought Results— 


“As a Manutacturers Representative 
getting the MARDWARE AGE “6G 
necessity, especially in view of the fact 
that | have secured several desirable 
‘ines through the Advertisement | 
placed in the AGE in February With 
best wishes for your continued success.” 
Sincerely yours 


A Satis fie Advertiser 











- CHAIR-LOC 


Amating New Liquid 


NOT 5. W-E-L-L-$ Wood 
A A 

y ® Penetrates weod fire 
GLUE 4 makes them ¢-a-p-a-n-4 


orrmanemity 

® Uuickest aad easiest way 
toe fia teose ehair runes 
legs handies dowels 
Gove-taiis, ete 


A Fast-Selliing Impulse ttem 


Write for Free Samepice and 
Literature 





CHAIR-LOC CO 
Lokehurs?t 3, WN. J 





Bricklayer - Mason Tools 
By FREDERICK 


em, JOINTER $1.00 


SLED 
. RUNNER $2.00 
eee 
TUCK 


. 2 POINTERS $ 80 
amma Dealers-Less 40% 
THE FREDERICK MEG. CO 
ELKHART, IND. 
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if i’ fi ii ' | sit ' iii 
I? Lexington Ave New York 


Dealer-Movie Tie-In 
Offered by Ray-O-Vac 


Dealel ire flere | 
tunity to tie-in th 

Th ef] t 

er? | i 

. a 

rive | entered (| 1 
lrapez 

i O)-\a ( \I \ 
4 Te} Tre ) i I 

Nat i rye ntest nh 
ta i ‘ ? ' cit ‘*) a 
, nt t¢) tT i¢ | ' 1 | ) 
tion rm 7 
Ben | () el (] 

, eetaty ‘ ; si 
able for deale} in are 
rYv.el tre Trig) ‘ WV I | rhe a 


G.E. Renews Hour-Long 
Television Programs 
‘| ne ho iIscWwar»re na 


c¢ era if (, } 
( Hy ive} ' i 
newed } f 
; ry): 
gran ; 
IVY home 

\\ rine |? 
Oth Ce ry 
proyran 


Proctor Uses Billboards 
In Summer Ad Program 


STOCK 'EM... 
DISPLAY 'EM... 
AND YOU'LL SELL "EM! 


~ KLEIN 


> 





Post 


No. 
201-N.E 


There never was a bet- 
ter time to sell Kieia 
pliers tc» the protes- 
sional workman to 
ilo-th-your cis hoppers, 
lhey both want qual. 
ity tools that fit the job. 

All Klein pliers are 
made of finest tool steel 
precision fitted— 
individually tested, 
lopsin quality since 
i857 Keep a repre- 
sentative stock always 


ati hand You i} ‘< i] em! 


Worste for your a 
w 


free copy) of the j 
No 2703 Alein Pocket 
laol Guide 
loday! 












i 
' 


HN 





DISTRIBUTED 
THROUGH JOBBERS 


Foreign Distributor 
internationa! Standard 


Electric Lerp New fork 


coms ILE EN co 


AQ «| -MICAGS oon (LLIMGIS 















Planning OCs modern pel an rest tired feet while t 





- y sample lawn glider 
Continued from page BY 4n important and unusual se! 
‘ j offered to bridge clube and 
MrOUpSs if Central’ 15-seat 
too! demonstrator. While m a :.uditorium taff sales meeting 
Les ections, chnildre Cal J are aiso held there. While women 
O} lide on outdoor to etul meet or see demonstrations in tne 
bie isePwive Can examine Vet | jij a iditory iffi. gay working men Cali 
Ze baATNroom and Kitchen display nop tor hardware items until 9:40 
the model hom el HOP 01 IX GayYS a@ WeeK 


No wonder wallpaper dealers 


like this Siylecraft’ A rm : 


selling plan! . 





a 








Now dealers are telling us it pays to 1. Balanced line—popular prices 
stock wallpaper. They like the Style- Stylecraft is famous for style-plan 
cralt Plan because ning. You get the most-wanted pat 


terns and colorings in each grade 
1. It cashes in on the cash-and-carry bal : ' 

4 pertect mibiiice ot iris cle ivti ili 
business. You are ready to make the ) 
unbeatable price 
sale to the customer who wants to 


tuke the paper home nou 5. Fast service. Get quick fill-in ship 
ments trom warehouses at Boston, 
2. 32-roll cartons New York, Chicago, Louisville and 
cost you less. Intro lulsa. Full freight allowance, too, on 
duced by Stylecraft tock orcer shipments 
this has caught on in And — coming soon — unquestionably 


a big way. You get 





thie hee st in the long SCTICS of Style 


cratt creations the new 1957 
i oriment in less Space and save Home Mm ike , 


a large pattern 


and Connoisseur books 
ibout SS% in inventory cost 
3. Every roll is protected, Stylecraft (,et your name on record for the new 
,2-roll cartons prevent damage in patterns NOW! Write to Stylecraft, 
t] — and imi you! store keep rolls Department W P-656. Box 1863. 
ty h. convenient and salable Louisville, Kentucky. 


— Siglecraft WALLPAPERS Distributed by 


DEVOE & RAYNOLDS COMPANY, INC. 
WADSWORTH, HOWLAND & COMPANY 
PEASLEE-GAULBERT PAINT & VARNISH COMPANY 


+ 
y P 4 : > ris , ‘ vy? cy? rye 
AALInIY i i PACEY iii, Li 


pear VO] LIT ; aone atter h p) ri. A 


‘ . 44 vs ‘ 4+ : . 
eady flow of headlights merges 

, ; ; ? 
at the corner of Big fend and 


Lindbergh boulevards every night 

lo make ire tnat customers get 
the best of service and product in- 
formation at all times, sales meet- 
ings are neid four or more time 


amonth in the auditorium. Man- 


ive! ~ native?! ‘ AD “aAifi tna ial 
of ‘ i Lome! rTi¢ rr rT ip) 
HU mile awa LO no} He loesn | 
vant them disappointed. And wit! 
: ‘ 
1) OOO iter a Keep Av | Ol I 
T eg Lnat ant training 1 re 
rail ng 1 rie ‘ ary On 
Smaiier deaiel il lear! Une 
i e oT iSilivy @ omiort ible fjuit 
(*¢ ViierTre TY : Typed) le Cal iv) 
,¥ ; *»s , pi . ie : 


rb maximum knowledge trom 


’ } ; 
product Alf Cilnics W ell-trained 
ales peopl are tne most ValUaDdDl 
et cy? nT ‘ meat I Manav‘ I 


Detailed training paid off fo 
(Central. An estimated 30,000 cust 


mers jammed the store on opening 


day. Since then, 8000 transaction 

nave peen recorded ona Sat irda 
ith an average unit ales fal 
} e 7 ry i} AT DS) TO BA 


Part 2 Of the ( entrail Hardware 
aor’ ii-j Lppedai ivi fhe Lud 


ve Of HARDWARE AGE 


it take Lol teadily-fl 
mercnana ‘ Té Keep Tre big hore 
’ j tocKed ‘ o lint VvVnen >, pt) 
. , 
C)tdt) may ; Are DOs Hie big tore ry) 
} 
mall, out of LOCK iine end cust 


mers elsewnere. A 4000 sq {ft Das 


ment and 7600 +qj ft tockroom 


erves immediate stock needs. Fo! 
neavier reserves, company truc: 
deliver large orde! to this and 
four other St. Louis Central store 
Advertising 1s just as important 


to festa Hardware as to th 
mallest dealer. Advertising mana 
yer George Kuennen put out h 

wn four-page, two-color direct 
6 60,000 area fami! 
prior to grand opening At the 
‘ame time, a full paye ad, and 

770 line ads excited interest in the 
5st. Louis papers. Many daily radio 
spots were used. All 48 of Central’ 


| Louis area billboards carried 
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wn New top-drawer item for your 


7® carriage trade 


A . | Make: yOu the style leader the quality leader! \ 5 6h 


<> Pulls new business your way! 


You ll make ot Of Little viris the happu st. pPoroucest 
KRICiS Ith LOWT vith triis riecw high stvied doll Cadttiavie 
South Ben And you 7/ make a mice profit, too. Cab ts 
' : | 
ri. ¢ bossed biue vinyl with deep-blue hardboard 
des and exclusive, tull length Viso-Ramu Visol (Patent 
Pending } bende side rail tululal handle ind ricdia 
Won chrome plated hou way adjustable seat bach 
md toot vi ' Converts in seconds to stroller! | Tie 
+ | by j ; rit hie 
SALES REPRESENTATIVES Write for 1956 Catalog. Contact 
East | eve i ., New Yor your Jobber or Sales Representative. “f 
Midwest th Bend y¥ Mta. Co., South Bend. tnd 
South ‘i j vv j y *f rig my ird Noti< na . 
Sank Bida No ’ lens M det} ( 6 | —“—— 
Denver & Pacific N.W Leo Scherrer, 2840 West ; 
y¥jra ] Wa 


PARENTS 


mgt mmm | COU TH BEND TOY #4 


Canada ' iord Cycle Products, Toronto 13 


Hea $ O UTH See 8 0 £HOLARA 





















YOU CAN’T TOP 
WIL-DU 


FOR QUALITY, VALUE AND 
SATISFIED CUSTOMERS 


Turn to pages 95-96 of this WIL-DU HEDGE CLIPPER AND 


GRASS TRIMMER ATTACHMENT = 
’ 


. ° ts any standard ‘4," electri 
issue. The Quick Check Card dtl, Teowsnnds of veers ofted 


Oo is ime and eflor't soOving Gap 





WHATS NEW? 


peal Rugged y Du ? FU Ly 
GUARANTEPD 


properly filled out will bring 


Retails in U.S.A. at $14.95 


you quickly the details on 


WIL-DU ELECTRIC ROTARY EDGER AND } 
new products that interest GRASS TRIMMER is lightweight and de 

pendable. Cuts ocround flower beds, side 

walks, bushes, fences, hedges. Powertu 
you. high speed motor assures tong life and 

trouble-free operatic: a 


Retails in U.S.A. at $19.95 


GET WIL-DU FOR 


IT’S QUICK—IT’S FREE SALES APPEAL PLUS 


MORE PROFITS! 
MANUFACTURED BY 


WIL-DU PRODUCTS COMPANY 


537 NORTH BRADDOCK AVENUE, PITTSBURGH 21, PA. 


t? 


a 
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Classified Opportunities Section 


Representatives Wanted Representatives Wanted Accounts Wanted 




















WANTED REPRESENTATIVES ALL TERRITORIES OPEN WHAT WE DO: 


Leading Bathroom Cabinet Manufacturer now 


a s?rib stir q thr j who e110 \@e piu pir g supp y UNITED STATES AND CANADA Moke our own ine of r ardadwoare re 
17 ’ ‘¢ 7 g : . 














onvert, Builders nardwore. tile umber ele atea rems sening them to practi- 
‘ , ' ; P ri established manulacturers 
rica g'ass and other outiets y00G protect W 7 
re esen' ‘ no callin } lolesdaie ive ; ’ , 
ea territories oper Or COMMise or basis oy os — = od } ; y mie ' : ca ys very vor y cnein w rh strong 
Hardware lobbers wanted to handie COM 
Address ex G.i8 care of HAROWARE AGE PLI ry ‘ ine over 100 items) prod iced added coverage r automotive ond 
Chestnut & S6th Gt Philadetpnhi 9. P } eight standin« ; lis? ing West 
’ Bis phia § a j 4 ati ag wwWweais : — Ves agrug cnains as we at ndependent 
<r ’ ee nis i zr VW lf 4 ¢ 
} ‘ Mi rITIVE | 8 retai outiets corry ail our own ac- 
ei pportunity tor iive-wire repre 
N U H ALESMEN seniative ELuciusive territories Full com counts; maintain Canada on and West 
101 Pu bber dis ints N house ’ 
Prominet rit | . 4 Coast warehouses and offices. Vol- 
: ints f stock ware! 4Bing 
. My ‘ ‘ rie irges' niernationd!i ume nos Deen in seven figures for 
, , trad J the woriad and have is' 
, mn thie molete ne @F sively for man ears 
os ive | } : piete iine é ci! isiveiy to! 3 y y 
he j i Inada Neil support 
Address Box 615, care of HAROWARE AGE you with advertising, packaging and our WH AT WE WANT: 
Chestnut & 56th Streets, Philadeighia 1. Pa | J rrantes behind each ter . 
i rea ’ ‘ ; ’ ’ ’ rra tretir a , 
f/ 4 ive a 7 I m representatives ' ’ : 
oe eat, os One added line preferably in the 


(GROW wit? is Please 


BB AIR RIFLE SHOT MANUFACTURER h me - : ’ ~ , eld poe ', “ ota f ~ ste hardware, electrical or possibly house 


per Whnoiesdis« J ints being soid All re ware field that 5 of will be of 
cot es treated niidentia ' 
y ntreres? ae both chain and inde- 


pe eG / ' ' rQ) Hardware Divisior LINDETEVES. INC. pendent dealers There are a? least 


7 ‘ , Founded (889 
467 Park Avenue New York 22, N.Y three possible arrangements; We can 
Address fice FF .48. care of HARDWARE AGE PLloeza 9-5520 . ‘ 
Chestnut & 56th Streets, Philadeiphia 36. Pa take over your manutacturing and 














selling; you can manufacture for us: 


MANUFACTURERS AGENTS WANTED BUDGET PRICED PAINT LINE OPEN we can sell for you. We are willing 

e te vis ‘ f 7 esentati nem eailing WE OFFER The outstanding tine in Premotional 

if eware hinrdware wi ene We have 4 paint Protected territory Liberal Commissions 
, ing « Progressive, aggressive management 


to carry our own receivables. 





gyhie were reveal « ereve lisplayed Wr SEEK Experienced men tor established terri if ¥O! sAY A LINE THAT I§ OR COULD 

ie > ng miplet« letaii ' ne ‘ ‘ tories in New England and Mid-Atiantic States. on rOYU ? : ' ) - 

Be and ter rid ered full time basis Many partially established territories BE OF INTEREST TO THe TOP FIRMS IN 

(East of Mississionpi) open on sideline basis 4 r c < & 

AMERICA AS WELL AS THOUSANDS OF IN- 

Address Gor G-i6, care of HARDWARE AGE 

Chestnut & 56th Sts, Philadelphia 30, Pa PROCTOR PAINT MFG. CO., YONKERS, NEW YORK DEPENDENT RETAILERS, WE HAVE THE COV. 

JOSEPH A. MARKELL. President ERAGE THAT MIGHT MEAN PROFIT FOR 
KMiELVRESENIATIVI V it kD Pts] BOTH OF 1S PLEASE BE ASSURED THAT 
; : i 7 ’ 7 rotect. i i i | i] } \ j } : ' 

ral I 7 i MANUFACTUREI + | YOUR INQUIRY WILL BE TREATED WITH THE 

erritor mceiient wt Liariit I } ". } . * 

eantact with hardwe , are , Ma 1) SAMI CONS DENTIAI RESPEC! THAT We 

fJpen te ‘ corthweat Wesat I’ ' ' ' WiLL WANT OF OUR REPLY 

Mic! yar sorti bila \ Cin ] rie . . 

W rite 1" r i eet Adder | ‘ fa P ; i }’ ' ‘ Addre Rex G-9 eare of HAROWARE AGE 

Ot TLiARDWARI 4 re, thestnut & Oth ' i j ! ‘ I Chestnut & Wth Sts Philadeiphia 38. Pa 


























:, ' ' . , ' ae 4 | r ‘ \ j 

yl Pag aed yd Ange sont nag Rg on i REPRESENTATIVES 

. ‘ / ‘ , \ ‘ ‘ ; ; 

Att iat ‘ ' ' et ‘ ‘ ; ‘ f ' ; \ j ‘ ’ P 

BEIT iter ai ia reta ' st 1) rxee ' (% ring all Claas | pier Can render reliabl 
lent poses nm tor expe ead ni fects PAC LI IVI PROTECTED TERRITORII ij ery \ re il distributors with 
territori Many territories nov Re} a ) . water fF ib g branch offices in New 
with tu partici ‘loves ' Lurtie ‘ f , |’ lelpl t f eland and ta 

Line ki wo the fey | ~ ’ 4 ‘ ‘ j ‘ j \4 init i} ; viii ? eat 
RELIABLE MANUPACTU RE , 1M ) tration se Ingu ANCO Corporation, 7 Wood 
PORTER |} several phere f Stree Pittcshurah 22. Pa 


representation ‘ th, ; 4 ' : . ‘ ' \ 4.4 ‘ | 


ware bi onuse é tore 
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Classified Opportunities Section 








Accounts Wanted Business Opportunities Help Wanted 






































































































































' 
MANUFACTURERS’ REPRESENTATIV | PAINT BRUSH SALESMEN 
enn HEFURSEWTANve SHOPPING CENTER | 
wupply jobbers wants one additional line. Cali SPACE FOR LEASE 
ING ] vv Ai igh ¢ 
parodia que PRIME LOCATION FOR 
Seress Sox G al fT HARDWARE AGE id Hen are ' ARD Ant AG 
Ghestent & 0th Gn. Peitateteie OOo HARDWARE STORE :  atadineh mde Chanix Releaaain a Oe, 
--eo— — —— ee e_ _e_—_eeeeeeeeeeeeee —_ - —_ —- — 
Largest Center in entire region. 
STOP!! LOOK! READ!! . “ 
.* *s oe 60 air conditioned stores. Readied 
epee ) for occupancy without expense to 
den. ot tenant. Occupancy in 56 if desired. 
yn teh cath eg aE Ee Oe ED 100,000 population within 4 miles. 
Chesteut & 56th Sts. Philadelphia 39, Pa 47 acres 3000 car parking. Many 
mates nationally known tenants 
AGGRESSIVE, COMPETENT FLORIDA COVERAGE by ex 
perienced personnel with following in the Hardware RIVERSIDE PLAZA 
and allied trades. Let us solve your sales problem P. ©. Box 2087 Magnolia Center Sta . 
in this rapidly growing STATE Riverside, Calif Tel. Overiand 4-5445 
Coivin W. McCutchen & Co., Inc = I Se TY ‘ ER 
P. O. Box 37, Miami Shores 53, Florida ce ae iow 
PATENT FOR SALE ie 
‘ ' 
WELL ESTAR nts 
FACTURER | “ 
enting Americar i 
c on tive ‘a j if ‘0.8 
Box G-23, ° . Mie , 
Hth ts.. Pb " 
NORTHERN NI! a PhP ROI Mork J. Ryon, 1635 Clayton $1., Cincinnati 6, Ohie — _ ——— 
’ ‘ . > 
aide te toe eae eeeearnaa Positions Wanted 
esentatives VA = ee —— 
an” ie? ~ FOR SALE 
AGE Chestnut \ Potent rights tools A dies on an item w 
WEL ACCEH I which is in demand. sold in Mardware 4 
5 (,00d 1 item which lists for $13.95 au 
Houseware accou! ; Address Box G-24 we of HAROWARE AGE 
verage in Welav Chestnut & hth Street Philtadeipnia » Pa | , vi 
A Addre i: ———EEw M | ir? 
estnut & , ne 
LINE WANTED: OR I IAKUWAKI en 
WAKES, packaged ‘ , . ; 
. ) Indiana Kent 
customers 
houseware 
LCF aif. 7h 
ELAPANDING MV ; } 
rNTATIVE 
y lines for 
ixota Nort 
iri, lowa 
ise. Addre 
Missouri 
_ > > 4 
Business Opportunities 
MODERN HAROWARE STORE 
ar Fast 
ling wit 
jot @ store 
Address Box 6G. are tf HARDWARE AGt 
Chestnut & 4th Streets. Philtadelohia 16 Pa 
j ihe AT] j 
g-eiectt f 
A ae | 
) | 
i. : 
AKDV 
r aet j 
“ 
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Cash 


in 
ON THE TIMES! 
SELL THE SET THAT SATISFIES TODAY'S WANTS! 


THE EREC Tronic 
TRANSISTOR SET 


BUILDS and 
REBUILDS 

9 RADIO and 
CODE SETS 








MODEL T.150 


TRANSISTOR SET 


make it the 


Ite plug-in feature 


impiestl and most 
fun ih use 
Build many dollar worth of radio and otnet! et 
elie for oniyv $14.05 
A year-round gift item Set run for 2.000 hours 
on a single flashlight battery 
Model T-200—huilds fifteen radios. transmitters and 


code sets $19.95 liet. 


Write Dept. H. for details 


SCIENCE ELECTRONICS. Inc. 


485 MAIN STREET CAMBRIDGE 42, MASS 


















* Cath in on this fast-moving sales leader. 


. Available in liquid or powder, DI-MET selectively de- . 
: stroys Crab Grass, Dallisgrass, lemon grass, sedge ° 
, without damage to turf A big national advertising ; 
« campaign plus finest merchandising aids help 

« you sell, See your wholesaler right away or write 

* mfr. for full information. | 

. ‘ 

= 0. &. LINCK CO, Inc, (  NORITENS 

* Clifton, New Jersey = 

« makers of TAT Ant Trap 


© ¥ sales representatives: John H. Graham & Co., Inc, 


r - 





BUILDERS’ 
HARDWARE 
A favorite among builders for over 50 years! 


Your trede wil 





appreciate the wide diversity of sizes and styles in the 


ompiete tine of Neatione! b aers hoeradgweare 
Pome. 
| 
fect product s oes greed ora freee feoctured with care « ' precise . 3 
je weawre the wltimete fm servee cOnveniences a ’ tvper strengr 
ae<ccounts for the w seveally long operat my ef) enmey ana patie Gg oe 
’ if. ’ | ’ 
we rr a 4otiaone! a:-adware products 
; 
Use the new cotelog Neo 26 tor ready reference to the totes! yvatity 


hardwere Write todey if you hove not received your copy 


MANUFACTURING COMPANY 


STERLING ttcrirmn ors 


Malina 
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AMERICA’S FASTEST SELLER 
BECAUSE IT'S SUPERIOR TO ALL 


CAULK COMPOUNDS! 


Blends with 
tile, tubs, marble, 
wood and walls. Ii- 
lustrations on smart 
3 color, yellow white 
and blue displey box 
sells and explains 


DEWK. 


| DeWiill 


DEW, 


THE 

SNOW WHITE 
PLASTIC 

IN A TUBE 
























NATIONALLY white 


ADVERTISED 


; 
' 
: 


PROVEN 
THROUGH 
THE YEARS... 
A REALLY 
PERMANENT alg 


TUB and! 8: 
TLE © 
CAULK...... 





Waterproof, recommended [| — 
by leading tile craftsmen, Retail 
never turns yellow. See only 


your jobber or write direct 
for FREE SAMPLE and lit- 
erature and prices. 








A few choice territories still available. 


\ 
DE WITT PRODUCTS CO. 
5860 PLUMER ST. + DETROIT 9: MICH. 







Everybody FOLLOWS 
THE LEADER 
IN SLICING MACHINES 


and GENERAL 


LEADS THE WAY to 





See the complete General line at the Housewares Show 
Main Floor, Booths 731-733, Atiantic City, July 9-14 





Write Dept S98 for details 


GENERAL SLICING MACHINE CO., INC. + Wolden, wy 
















Le “,* *@6 
. 


* Guarenteed by y 


the ORIGINAL glass 


ROYAL ELECTRIC COMPANY, Inc. * PAWTUCKET * R «1 > 
Monufacturers of WIRE aur and CARTRIDGE FUSES 














(MARSHALLTOWN 


MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 


Tie-in With 
Strongest Local 
Power Tool 














Sell GREENLEE 27 Solid-C enter 
A ger Bits in sets ond moke extra large 
es. Durable green plastic roll 


Promotion Ever 


ntain sets of 6, 8, 9, of 13 bits 


TE y GREENLEE 
Write for free GREENLEE ; » 
PORTABLE ELECTRIC TOOLS, ING, Hand Tool Catalog No. 35-H 


320 W. 83rd St, Chicago 20, iil. GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, ILL 











—~ ee 


™ 
& 1¢ lI IGes New products and new trade names are constantly being added to the listings tor 
t} 


he next Directory Number of HARDWARE AGE ° Theretore, if you do not } AR OWA R F AG F 
find in the current issue of the Directory Number the product you are in- 
Chestnut & 56th Sts 


terested in, write to the "Who Makes It” Editor. He'll be glad to serve you Phila. 29. Pa 











Heller’s store fixtures move mer- 


chandise faster. Their better display 





makes selling easier. (Actually people 
serve themselves.) Ask for fixture 
Fixtures for every No other quality catalog no. = ae 
kind of merchandise. fixtures match 
. Heller's money 


Largest display capacity. saving prices. W. C. HELLER & COMPANY, Montpelier, Ohio 








DOMES or SILENCE — 
RUBBER CUSHION FURNITURE GLIDES | ¢i:0:», 


NEW DISPLAY BOX | 


Contains 1 Dozen Cards of 
either */s', 74° or 1° Domes 












PROMPT SHIPMENT , 


pee iam, " 
we 4 a 
a ae 
Ack your jobber, if he is not supplied, write ‘ . Mn 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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his power mower indisput 
ori renveimeet 1 first ut grass best. then to Nhanse 
i Kitten. 1 I wen te si (rikinyg He uutilt i] | AWN-BOY 18 Tul 
dd away thn eader in all thre chk pal tments. Stes Allen 
demonstrations of Level Cu Close Irim, No Scalpineg 
| Handl ind othe | AWN-BOY Teature 
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BIGGEST NATIONAL ADVERTISING PROGRAM 
IN POWER-MOWER HISTORY PLUGS LAWN-BOY! 


Farmer, | m, St Afi () 

| nd | Miu / retinue -” rd 
ii I 'y ni j j 1} 

I I ) tor tAWN-HBOY iis 
i Our | j MikCHANUDISER 

' 7 | 
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4342048 


oe] . 


: 


NEW ROCKET 


et ae 


BRICK HAMMER 


ine 
tf itt} 
Mirror 


Hiandls 
tee] won f *] 3). i} Mini 


reMordpl iid )' 


hed 
(Grip 
COMPO 


mnd 


need brick 
yung lubu 
rip soak up 


mid shoulder 


ROCK! rich Hiammers are 
available now. Order yvours today 
from your ‘True lempet whole 
r. lLrue Temper Corporation, 


keuchd Ave (leveland 15. O 


SPECIFICATIONS 
Cat Head Weight 
No Weight Doz 


A128 274 or 772 ibs 


Over-all 
Length 


Packed 4 per carton 


anes —— PR Re AR BAO 7 “OF Ae i ATR RR EE oe oRNRE 


> om - 7 r = _ 
i id ij f- f 4? , | a f - £ 7 


-~ 


You Can Look to Leaders! ip 





